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\_ane fitter than ever 





ATLAS is the first business-film production company ever to reach its 40th Anniversary. 
Being among the first is a habit with Atlas. That's how we got to be forty! © Picture by picture, 
we enrich our Filmaturity, grow stronger and more vigorous ® Screen our productions. 
Investigate our up-to-the-minute facilities. Consult with our people. Then you be the-judge. 


COnw’SUATAT I TH O U T eo 8 &. 3 ee &2 se f 


ATLAS FILM “CORPORATION 


Producers of Quality Motion Pictures, Sound Slidefilms, Theatrical Shorts, TV Commercials 
ESTABLISHED 1913 


111) SOUTH BOULEVARD + OAK PARK, ILLINOIS + CHICAGO PHONE: AUSTIN 7-8620 


% the wealth of mature film sense, skill and judgement achieved only through many years of actual production experience. 











...but in films you need a 


Cahor dimension... 


EASONS-WHY are of little value—action-wise—until stirred to life 
| by the emotions. That's why a factual message—even though 
beautifully pictured—needs the creative touch of imagination, 

This fourth dimension in the art of creating business films is not 
easily come by. Whatever the producer’s instinct for promotion. it 
must be tempered by years of practical experience—not only in writ- 
ing. casting. directing. recording and editing, but above all else in the 
fine art of motivation. 

With Caravel this art has been acquired through serving repeat- 
edly many of America’s leading business firms. For some of them we 
have made more than fifty motion pictures, and the work continues. 

We will gladly show you why their confidence in Caravel is fully 
justified . . . and why it is nothing less than this time-honored 4th 
dimension—creative imagination—that brings them back to Caravel 


again and again. 


CARAVEL 


a ‘ . I 





FILMS, INC. 


Be NEW YORR @ TEL. CIRCLE 77-6119 





FTH AVENU 


























practically every 


film producer 
in the 
western 
hemisphere 


is a client of 
byron 


script 

art 

location photography 
music library 
recording 


laboratory facilities 











titling 


. . Film producers use byron facilities 
animation , 
for 4 reasons: quality, speed, 
_— | in economy, personal service. 
SO as , 
© Visit our studios, or if you 
. can’t, ask for our 
sound effects 


new illustrated brochure. 


editing 


color-correct* prints * Trademark — Exclusive with byron 


by ro re Studios and Laboratory 


1226 Wisconsin Avenue, N.W. 


Washington 7, D.C. DUpont 7-1800 
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“We taught 3 million teen-agers 
safe driving... indoors!” 


A 


ile seh hay iD ae SS Lee oe oo 


all 





LUMBERMENS MUTUAL CASUALTY COMPANY 


They learn faster, remember longer 


with SOUND MOVIES! 


Mutual 
n of the 
Los Angeles police department, has produced 


In the public interest, Lumbermens 
Casualty Company, with the co-operati 


the Sergeant Bruce Reporting series of power- 
ful sound movies designed to teach better driv 
ing to teen-agers. Only through this great, dra 
matic teaching tool could so many have been 
reached so convincingly. 


i 


farm, more and more group training leaders 


In business and industry, church, school a 


use sound movies to solve heretofore difficult 
and to do 
it better! No other training method so efficiently 


and costly educational problems . . 
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uses the tested principles of demonstration so 
economically, so easily 

Bell & Howell, world famous for the develop- 
ment of fine audio-visual equipment offers you 
1 wide variety of precision instruments to help 
you do the best job at the lowest cost. 


Bell ¢Howell 


makers of the world’s finest 
audio-visual equipment 





* 2... With SOUND 
MOVIES.. 
Bell & Howell equip- 


.and fine 


ment...the story really 


sinks in!” 


says James S. Kemper 
CHAIRMAN 





New! Magnetic Filmosound 
202 16mm recording projector 
lets you add sound to movies 
easily, inexpensively. Add 
sound to old silent films, change 
sound to fit specific needs. Plays 
both optical and magnetic 
sound. From $699 


Optical Filmosound 285 shows 
sound or silent films at their 
best! Full, natural sound at all 
volume levels. From $449.95. 


FIND OUT TODAY HOW 
BELL & HOWELL AUDIO- 
VISUAL EQUIPMENT 
CAN HELP YOU! 


Bell & Howell Company 
7108 MeCormick Road 
Chicago 45, I. 


Please send me, without cost 

or obligation, complete informa 
tion on sound movie equip 
ment for use in Industry 


-————————-—-——---- 4 


Home Church School 
NAME 
ORGANIZATION 
ADDRESS 
cITy 
COUNTY STATE 











Sales Techniques 
Revolutionized with 


16mm 
Suitcase’’ 
Projectors 
a Roa 
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Vote these Exclusive 








§ 

: Protection Advantages! 

: 

; Complete Self Operating Unit—No reels of film 
i to thread —no screen to set up—no sound speaker 
4 to engage —all these features are together in the 
' one unit case 


“Flick” It's On—Just plug into any 115 volt elec 
trical outlet, AC or DOC, and with a “flick” of its 
: switch the TS! projector is on and running 


Automatic Rewind—Due to exclusive l6mm film 
magazine —film is automatically rewound—no re 
threading necessary— magazine is power driven 
it's ready to go ofter every show 


Daylight Operation—No need to draw shades or 
draperies. Crystal clear pictures are projected on 
the self contained screen in any lighted room 


Compact—Model D or H (DeVry or Bell and 
Howell mechanism)—135 sq. inch screen—only 
40 pounds. Easy to carry. Case size—14""x22"x12". 
% Forced air cooling. 

% Projects sound or silent films. 

% Projects black and white or color films. 

- 


Magazine capacity—800 ft. 16mm film—(22 
min. sound—32 min. silent) 


»* 


Conventional reel arm projection (up to 2000 
ft. 16mm film) 





Write today for illustrated brochures featuring 
TS! Suitcase Projectors 


Technical 


@ Service 


—Dept. C-4— 


30865 Five Mile Road 
LIVONIA, MICHIGAN, U. S. A. 


Custom Mira. of Electronic and/or Mechanical Equipment 
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*CHICAGO 
1345 Argyle Street 


NEW YORK 
385 Madison Ave. 


What makes men good is held by 


some to be nature, by others habit 


or training, by others instruction. *DETROI r 
Aristotle (B.C. 384-322). 1000 Dime Bldg. 


\\ HAT MAKES good salesmen, most sales managers agree, CLEVELAND 
is instruction in the qualities and functions of the product, 1010 Euclid Bldg. 
combined with persistent training in the proper presentation 


until it becomes habitual. Now and then, of course, is en- 


countered a natural born salesman, but most of that great army *HOLLYWOOD 
of men and women who are selling the good things of Ameri- 5981 Venice Blvd. 


can industry across the land, had to learn how. 


Over the years, it has been the privilege of Wilding through ST. LOUIS 
the use of words and pictures to make sales people more ef- 4378 Lindell Blvd. 
fective whether the product was paint or pickles, newspapers 


or cheese, oranges or cement. 


CINCINNATI 
Enquirer Bldg. 


If you have a selling problem — even before you have one — 
why not invite us to talk over with you the possibility of re- 


lating sales to pictures — Wilding pictures? 


PITTSBURGH 
Law & Finance Bldg. 


*Studio Facilities 


— — 


WILDING 


PICTURE PRODUCTIONS, INC. 


MOTION PICTURES « SLIDEFILMS +» TELEVISION FILMS 


eed 
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SALES MANAGERS 


ARE LooKING For YOU ! 


Today, 20,000 sales managers are look- 
ing for better ways to strengthen and 
train their far-flung sales forces and 
dealers. 


Many of these sales managers may not 
know it yet, but they’re looking for you 
—a sound slidefilm producer. Because 
they may not know that the best way to 
train a spread-out sales force is with a 
sound slidefilm. The potential is there. 
And the time was never better to turn 
that potential into profit! 


Here’s how you do it. Choose com- 
panies that depend upon salesmen for 
volume. Get in to see the sales manager. 






rmxs® “HIS MASTER'S VOICE 


iD Cu 


Tell him your story—show him how he 
can use sound slidefilm to do an effec- 
tive, economical job of training his 
salesmen and his dealers. 


Naturally, for the audio part of your 
slidefilm, you'll want to specify RCA 
Victor slidefilm recordings. You know 
from your own experience that RCA 
Victor delivers the clearest, crispest 
sound attainable in slidefilm recordings. 
Use this point when you talk to your 
prospect; it can help you close the sale. 


Remember—the market for sound slide- 
film has never been better. Be sure you 
get your share! 


stom Record Sales - 


RADIO CORPORATION OF AMERICA 


eeeeeeeweeeeeeeneeee ee eee eeeeeeeeeeeeeeeeee 


Sales Managers need Sound Slidefilms 
for telling Salesmen and Dealers: 

how to get more display space 

how to develop local promotions 

how to use selling time more efficiently 

how a new product was developed 

how to localize national merchandising campaigns 


how product quality is controlled 


and much more! 


eeenereeeneneeeeeeeeneeeeeenreeeeeeeeeeeeeeeeeee 
For full details on slidefilm recordings, contact office nearest you. 


NEW YORK CHICAGO HOLLYWOOD 

630 Fifth Ave. 445 N. Lake Shore Dr. 1016 N. Sycamore Ave. 
Dept. E- 50 Dept. E- 50 Dept. E- 50 

New York 20, N.Y. Chicago 11, TIL. Hollywood 38, Calif. 
JUpson 2-5011 WHITEHALL 4-3215 HILisipe 5171 


RCA VICTOR DIVISION 
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RICHARD R. BRANGAN, advertising manager 


Saye National Automatic Tool Company Inc, 


EAVY machinery manufacturers have the ideal solu- 

tion for their sales promotion problems in the 
Stereo-REALIstT Camera. Short of the actual product itself, 
REALIST pictures can't be beat for true-to-life realism. For 
the REALIsT exactly duplicates what you see with your 
eyes—in full, natural color and life-like three dimensions. 


What’s more, REALIsT sales kits consisting of slides 
and a viewer weigh only 40 ounces. Small wonder that 
salesmen like them! And they also appreciate the impact 
that REALIsT pictures have on their customers, the atten- 
tion they gain, and the lasting impression they leave. 


Sales managers the nation over have proclaimed the 
REALIST to be “the world’s finest visual selling tool.’’ The 
variety of its applications is universal, Investigate the 
possibilities of its use in your field. If you haven't seen 
REALIST pictures, ask your camera dealer to show you 
some. Or for free, informative folder write: Davip 
WHITE ComMPANY, 319 W. Court St., Milwaukee 12, Wis. 
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~ $159.00 (Tax Inc.) 


healist 


The camera that “sees” —in 3 dimensions—the same as you 


Accessories ave products 
of the David White Company, Milwaukee 12, Wisconsin, 
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U.S. GOVERNMENT FILMS 

| 16mm SOUND MOTION PICTURES AND 
35mm FILM STRIPS 








Instructional Films | 








made for accuracy by 20 different | 
avench ‘ of the Federal Gort. | 


Some 1953 releases now available: 


ARMED FORCES SCREEN MAGAZINE #502 
Current happenings in the Armed Forces. 


A NEW BEGINNING 
Services of the United Mine Workers Welfare Board. 


HASTY SIGN MAKING 
Silk screen process in sign making. 


LOOKING AHEAD 
Benefits of new Social Security coverage. 


Rx ATTITUDE 
Relationships between hospital personnel and patients. 


UNION LOCAL 


Operation of a machinist’s union, including its management 
relationships. 


ETHIOPIA IN THE FREE WORLD 
Ethiopia's participation in the Korean War. 





1445 Park Ave., New York 29, N. Y. 











Use coupon for 1953 catalog of over 3000 films! 


iinet —--—-—-—-—- + 
| UNITED WORLD FILMS, INC. | 
| Government Film Dept | 
1445 Park Ave., New York 29 
| [] Send me your 1953 catalog | 
] (_] Add me to your regular mailing list | 
| Nome | 
| School | 
| Address | 


bee ae ee em a aw a ew aw awa as a em amas at 





IN THE NEWS OF BUSINESS FILMS 


Here’s a Dealer Training Program That 
Gets to the Heart of Business Problem 


* The pride we hold in these sight sound media, 
now being so widely applied in business and 
education, is justified from time to time as the 
clouds of detail and function part and the bright 
shining light of results cuts through like sun- 
shine in the spring. 

Such a moment came to us at a recent luncheon 
meeting hosted by a petroleum company execu- 
tive whose nationwide dealer training program 
was just then taking effect all over the country. 
This concern spends millions each year for ma- 
jor TV and radio programs, color ads in the 
national magazines and a tremendous direct mail 
activity. But it also shares, in common. with 
most petroleum companies, the annually large 
number of business failures among service sta- 
tion operators. 


Advertising Alone Can't Hold Line 


All the king’s horses of consumer advertis- 
ing can’t pull inept managers out of the holes 
they dig for themselves through inadequate 
record-keeping nor can they drag a prospect in- 
to an ill-kempt service station if any nearby 
competitor looks or serves bette r. So that last 
critical mile to success can only be measured on 
the amount of “heart” and workable ideas for 
self-improvement that help these countless thou- 
sands of service people hold and manage their 
businesses. 

That’s where we the film medium. come in. 
At this vital stage out in the field. 80 valuable 
minutes of a one-day meeting program with all 
dealers are taken up by films. And these films, 
this year, were especially down-to-earth. One 
of them showed, by story example, how one 
Joe licked his bookkeeping problem. Another 
film showed the dealer’s local marketing prob- 
lem and what to do about it. A third showed 
the scope of the company’s national ad program 
and interpreted its meaning to each individual 
dealer, in terms of personal followup. 

The main feature, dealing with service station 
record-keeping, charge accounts, inventories, 
etc., was the “kicker” in this deal. 


Film Suggestion Is Getting Results 


Suggesting that even a part-time bookkeeper 
was the answer for this manager's problem, 
the picture also worked in some ideas on im- 
proved employee relations. We hear that the re- 
action has already been remarkable. The hiring 
of women on this basis by service stations is 
heing widely reported to the sponsor. 

\s these thousands of dealers meet and ab- 
sorb the messages of the films, we are reminded 
that no other method of presentation could 
possibly be as unfailingly similar and complete. 
Nor, in this instance, as vitally important to a 


hig segment of the nation’s basic economy as 


this action-getting program is proving itself to 
be. 

If you want the answer in cold, hard cash, 
these films probably cost less than $200,000. If 
they save just a few key stations or increase 
business through a better-balanced sales _pro- 
gram in a few hundred locations, their cost will 
be a minute fraction of the tremendous dividends 
their sponsor already figures they are earning 


for him. iy 


The Helping Hand Department Works 
Overtime During Active Editorial Month 
* In these eventful days of 1953, we're writing 
script for a travelogue of our own, a sort of 
visual “Pepy’s Diary” detailing the missionary 
efforts which only a business magazine pub- 
lisher could find himself doing. 

For instance. the night of April 27 found ye 
Editor in “The Best Location in the Nation” 
(Cleveland, of course) doing some moderating 
for a panel of our peers in the auditorium of 
the Cleveland Public Library where some 150 
good citizens came to hear about “Producer and 
Sponsor Responsibilities in the Production of 
Motion Pictures.” Next a.m. (so early) we de- 
planed at Chicago for a keynote talk to old pals 
and some new ones at the Industrial Audio- 
Visual Association’s 7th Annual Convention just 
assembling. 

Out of three days of IAVA meetin’ and learn- 
in’ we're back to our “regular” job as film 
chairman for Chicago’s 53 Community Fund 
Campaign, wherein public relations are ably 
guided by brother Ed Logelin, U. S. Steel’s head 
man of that department. 

Betimes, as diaries go. there’s a new series 
of very specific Film Guides to edit, a new Pro- 
jectionist’s Handbook to whip along, these big- 
ger and better issues of BUSINESS SCREEN you're 
seeing: and, (ah deadlines, where are thy 
sting?) a long overdue article for the American 
Trade Association Executives’ Forum. 

Mix that batch with a little guidance for the 
American Association of Film Producers (good 
idea, that) and you get a fair idea of why we 
occasionally cast a longing glance at the fair 
water and the high pines of our Northern Wis- 
consin lodge. Come and see us at Totem Bay 


some time! Rr 


7. * * 


{ Steel Exporter Uses Some Handy Tools 

to Make an Effective Meeting Show 

* George W. Wolf, president of the United 
States Steel Export Company, recently made a 
presentation before top executives of the U.S. 
Steel Companies at a semi-annual meeting in 
Pittsburgh which involved a talk and the com- 
bined effects of glass color slides, motion pic- 
tures with magnetic sound track and a printed 
manual for take-home purposes after the meet- 
ing at Steel’s headquarters. 

For the one-shot presentation, several films 
on the subject, Canada, were purchased and 
edited, and Mr. Wolf dubbed his commentary 
on the Reeves magnetic track with which the 
film had been coated. The introduction to the 
speech and closing remarks were illustrated with 
} by 5 inch glass Ektachrome slides projected 


(CONTINUED ON THE FOLLOWING PAGE) 


BUSINESS SCREEN MAGAZINE 





—_ 


————— >? 








Lightning, the violent force which for many years plagued electric 





power transmission systems, has found its master. To emphasize the 


» 
lightning important part lightning arresters play in transmitting an uninter- 
mas fers rupted flow of electrical energy, we have produced a new color film, 


“Lightning Masters,” for General Electric...transmitting an uninter- 


rupted flow of thought via the powerful medium of motion pictures. 


“Kapha &, Vda 


STUDIOS 


HOLLYWOOD+ NEW YORK + CHICAGO + DETROIT 
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YOUR PRODUCTION DEMANDS 
THE EXCELLENCE OF 


Precision 





STEP PRINTING 
ELIMINATES 
CONTACT SHIFTS 
The sharpness of a print depends on 
close contact between original and 


print stock. In step printing at Pre 
cision, the two films are absolute! 
stationary during exposure. Timin 
and effects are produced without 
notching original, 





YOUR ASSURANCE OF 
BETTER 16... PRINTS 


15 Years Research and Spe- 
cialization in every phase of 
l6émm processing, visual and 
aural, So organized and equip- 
ped that all Precision jobs are 
of the highest quality. 


Individual Attention is given 
each film, each reel, each scene, 
each frame — through every 
phase of the complex business of 
processing — assuring you of the 
very best results. 


Our Advanced Methods and 
our constant checking and adop- 
tion of up-to-the-minute tech- 
niques, plus new engineering 
principles and special machinery 


Precision Film Laboratories — a di- 
vision of J. A. Maurer, Inc., has 14 
years of specialization in the lomm 
field, consistently meets the latest de- 
mands for higher quality and speed. 


enable us to offer service un- 
equalled anywhere! 


Newest Facilities in the 16mm 
field are available to customers 
of Precision, including the most 
modern applications of elec- 
tronics, chemistry, physics, optics, 
sensitometry and densitometry— 
including exclusive Maurer- 
designed equipment—your guar- 
antee that only the best is yours 
at Precision! 


PRECISION 


FILM LABORATORIES, INC 
21 West 46th St 
New York 19, N.Y 
JU 2-3970 





TRENDS IN BUSINESS FILMS 


(CONTINUED FROM PAGE EIGHT) 
by a machine which faded out when the movie 
faded in and vice versa. 

The visual presentation resulted in a slick op- 
eration and went over most effectively. Walter 
Jones, assistant advertising manager of U.S. 
Steel Export Company, took charge of plans for 
the show. and it was written, edited and recorded 
by William Buch of Willard Pictures Inc. 


* * * 


Admiral’s Visit of Inspection to Jam Handy 
Studios Unveils Extensive Defense Work 
* Just below the surface swells of politics, peace 
parleys and the business of this country’s normal 
productive activities, the quiet but vital work of 
research and development goes along almost un- 
noticed, excepting on the atomic test range of 
the Nevada flats. But in the news, on the closing 
day of March, came an item which illustrates 
the important role being filled in national defense 
by one of the industry’s pioneer firms. 

A visit of inspection by Rear Admiral Daniel 
V. Gallery, USN, Chief of Navy Air Training 
Reserve, to The Jam Handy Organization studios 
and development workshops at Detroit disclosed 
some of the extensive military training projects 
completed and being worked on by Handy engi- 
neers, film technicians, and other craftsmen. In- 
spection of the new 3-D hemispherical lens de- 
veloped by the JHO optical engineering staff and 
recently put in use at the Special Devices Center, 
Port Washington, New York, was one of the 
principal objectives of the Admiral’s visit. The 
company is filming a series of medical motion 
pictures for the Navy and a motion picture series 
of aircraft familiarization is also being produced. 

Admiral Gallery is the Atlantic skipper famed 
for his exploits in bagging a German U-boat 
during the War—the first enemy warship cap- 
tured on the high seas since 1815. He is also the 
author of “Clear the Decks” recently published 
in the Saturday Evening Post. Id’ 


Rear ApMIRAL DaNieEL V, GALLERY (extreme left) 
looks on as Jamison Handy, president of The 
Jam Handy Organization (center) explains one 
of many training devices created at Detroit 
studio for the armed services. (story above). 
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NEW 10" MICROGROOVE Slide Film Record OLD 16" STANDARD Slide Film Record 
You can't say more ona standard groove rec- more for shipping and storage. You pay more 
ord — but you sure pay more. You pay up to —yet you get nowhere near the quality of 
50% more for the sheer difference in size and Microgroove. Send the coupon today. Let us 
weight. More for pressing, more for packing, help you get in the right groove. 





s Columbia Transcriptions a 

Cc oO L U M B I A 4 799 Seventh Avenue, New York 19, New York § 

§ We are interested in the full cost and quality story i 

TRANSCRIPTIONS =! =%evncorenea, SS 

j Name i 

A DIVISION OF COLUMBIA RECORDS i 2 

1 Company { 

ORIGINATORS OF THE MICROGROOVE RECORD g 4,.,,, i 
- City State : 

= 
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YOUR FILM IS 
JUDGED BY THE QUALITY 
OF THE PRINT... 


McGeary-Smith Laboratories 


HAVE THE EQUIPMENT, FACILITIES 
AND TECHNICIANS 


to satisfy the demands of 
every producer. a 











RCA SOUND RECORDING 


35 mm and 16 mm studio mixing * 35 mm and 16 mm 
transfers * magnetic location recording * music library 


EDITORIAL DEPARTMENT 


Production and newsreel editing * matching * A&B 
roll preparation ¢ rental facilities 














LABORATORY DEPARTMENT 






16 mm color printing * 16 mm B&W developing and 
printing * 35 mm to 16 mm reduction printing °¢ effects 
* vacuumating 


A LETTER OR CALL FROM YOU WILL BRING COMPLETE DETAILS 











megeary- smith Yo ae MIC. 


1905 FAIRVIEW AVENUE, N.E. ¢ #WASHINGTON 2, D. C. 
phone LAWRENCE 6-4634 
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Compare with any other 


Color Duplicating Film... 


then you'll insist on ANSCO TYPE 238! 


Perhaps you haven't yet discovered 
how much extra appeal your 16mm 
, 
release prints have when they’re 
made on Ansco Color Duplicating 


Film, Type 238. 


If not, do yourself the favor of 


comparing a print on Ansco Type 


238 with one on any other duplr ating 


film. 


Compare them carefully and 
you'll find that Ansco gives you these 


distinct advantages: 


1 More faithful color. 
2 Higher-fidelity sound. 
3 Cleaner, whiter whites. 


4 Sharper definition. 


Remember, the prints you release are the most powertul 
representatives you have in the field. Excellent ones can 
bring you new business, while indifferent ones may drive 
old customers away. That’s why it’s good business tor you to 
make this comparison. -and why it’s etter business to insist 
that every 16mm color release print you deliver is made on 


Ansco Type 238! 


| \ NSCO Binghamton, N. Y. A Division of General Aniline & 
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Fast processing 
through New York, 
Chicago and 
Holly wood 





Film Corporation. “From Research to Realit 











For Instant Movability 
and Advanced Design 


“AYDROLLY” 


(TV OR CAMERA DOLLY) 


Hydraulic lift type for fast up- 
ward and downward motion 
of TV and Motion Picture 
cameras. Lightweight—sturdy 
—easily transported in a sta- 
tion wagon. Fits through a 
28” door. Adjustable leveling 
head. In-line wheels for track 
use. Steering wheel and floor 
locks. 


SYNCHRO-FILM-ED SYNCHRONIZER | 


A Precision Instrument for 
Synchronization and Measurement of 
16mm and/or 35mm Films 


Any combination of sprockets assembled to 
your specifications. Sturdy cast aluminum 
construction. Foot linear type, with frame 
divisions engraved on sprockets. Contact 
rollers adjusted individually for positive 
film contact. Fast finger-tip roller release, 
sprocket shaft slip lock, complete with foot- 
age counter. 


VARIABLE SPEED MOTOR with TACHOMETER 
for Cine Special and Maurer Cameras 


115 V. Universal Motor—AC-DC 
Variable Speed 8-64 Frames 
Separate Base for Cine Special 
Adapter for Maurer Camera 





INTERCHANGEABLE MOTORS: 
12 Volt DC Variable Speed 8-64 Frames. 


115 Volt AC 60 Cycle, Synchronous Motor, 
Single Phase. 


Animation Motors for Cine Special, Maurer, 
B & H, Mitchell Cameras, Motors for Bolex and 
Filmo Cameras, and Time Lapse Equipment. 
e LENS COATING 

eT" STOP CALIBRATION 


@ DESIGNING and MANUFACTURING 


of lens mountings and camera equipment 
for 16mm and 35mm cameras. 


e@ BAUSCH & LOMB "BALTAR" 


LENSES and others for Motion Picture and 
TV Cameras. 


@ RENTALS — SALES — REPAIRS: 
Mitchell, Eyemo, Bell & Howell, Wall, 
Cine Special Cameras. 


Write for full information and prices 
JOHN CLEMENS ERWIN HARWOOD 


NATIONAL CINE EQUIPMENT, Inc. 


209 WEST 48th STREET, NEW YORK 36, N. Y. 
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David Pincus Elected President; Walter Lowendahl, VP 
as Film Producers Association of N. Y. Elects Board 


* Davin I. Pincus, president of 
Caravel Inc., was elected 
president of the Film Producers As- 
York at the an- 
nual meeting of the organization 
held in New York City on April 30. 
Mr. Pincus succeeds PETER MOONEY 
of Audio Productions, retiring chief 
who led the group in 
their recent negotiations with the 
Screen Actors Guild. 


Films, 


sociation of New 


executive 


Lamm Re-elected Treasurer 

Water Lowenpant of Trans- 
film, Ine. is the newly-elected vice- 
president; Lestie Roush of Leslie 
Roush Productions, is 
and Epwarp Lamm, 
Productions’ president, was re- 
elected treasurer. Mr. Mooney, 
Ratpn Coun of Screen Gems and 
Herpert Kerkow of Herbert Ker- 
kow, Inc. were elected directors of 
the FPA. 

Two new companies were joined 
in membership. Depicto Films and 
United World Films, leading East- 
ern producers, were accepted by the 
association during the annual pro- 


secretary ; 
Pathescope 


ceedings. 


Conducted SAG Negotiation 


Through months of negotiation 
with the Screen Actors Guild on be- 
half of all companies producing 
television film commercials, mem- 
bers of the Film Producers Asso- 
ciation successfully worked out the 
interim agreement which 
now serves sponsors, agencies and 
producers, JouN WHEELER, attor- 
ney for the Association, is currently 
enroute to California where he will 
represent the group in final nego- 
tiations with SAG. Va 


* ~ * 


yresent 
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Oil Industry Information Group 
Filming Story of Williston Basin 
* The Oil 
Committee has announced that its 


Industry Information 
new motion picture (to be released 
next fall during Oil Progress Week) 
will dramatize the story behind the 
story of the discovery of oil in the 
Williston North Dakota. 
Appropriately, the title of the new 
film will be American Frontier. 


Basin in 


li will show how the discovery 
of oil in April, L951, 
the whole economic and social de- 


changed 


velopment of a section of modern 


America; how the first successful 
well put new life and new mean- 
ing into a rural area where farmers 
and ranchers alike had depended 
upon the vagaries of the weather 
and a single crop. 


The 1953 motion picture will be 


a real-life documentary, a true story 
using Williston Basin residents as 
its cast. It will record the day-by- 
day bustle and transformation that 
takes place in the development of a 
new frontier. 


Location Work Finished 

Location photography, which re- 
quired two months of hard work in 
the frigid farm land, already has 
been completed. Camera crews, be- 
cause of the sub-zero weather, were 
forced to use heaters and warmers 
for their equipment, Parkas, snow 
sleds and similar arctic accessories 
were mandatory accoutrements as 
the photographers bucked 20-foot 
snow drifts and freezing weather. 

American Frontier will be pre- 
miered on a national basis next Oc- 
tober when the industry observes 
Oil Progress Week. It will be made 
available at the time for television 
showings, for schools, meetings of 
business, professional and social 
clubs, theaters and other interested 
users, 


Four Other Films in Use 

It will be a companion to other 
OILIC motion pictures such as Cross- 
roads, U.S.A., Man on the Land, 
24 Hours of Progress, and The Last 
Ten Feet. 

American Frontier is being pro- 
duced for the Oil Industry Infor- 
mation Committee by Affiliated 
Films, Inc., under the supervision 
of Film Counselors, Inc. The OIIC 
Film Sub-committee in direct charge 
of the project is headed by H. L. 
Curtis, of Shell Oil Co., New York. 
Other members are P. C. Hum- 
phrey, The Texas Company, New 
York; George L. Randall, Richfield 
Oil Corp., Los Angeles; Reynolds 
Girdler, Sinclair Oil Corp., New 
York; Conger Reynolds, Standard 
Oil Company, (Indiana), Chicago; 
and E. A. Williford, Continental 
Oil Company, Oklahoma City, Okla. 


* a” * 


New York Film Producers Are Asked 
To Exhibit in Advertising Show 

* Film producers in the New York 
area are being asked to exhibit in 
The Advertising Essentials Show, a 
new exposition planned for each 
spring and fall by Advertising 
Trades Institute, Inc. 

This spring’s fair will be held 
at the Biltmore Hotel on June 9 and 
10. Besides film producers, exhibi- 
tors will include graphic arts sup- 
pliers, art services, display produc- 
ers, and commercial photographers. 
Only New York’s 13,700 advertising 
executives and buyers will be in- 
vited to attend. 
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LASTING VALUE 


A motion picture, skillfully conceived and well Many Sound Masters films made years ago are still 


produced, can serve its purpose for a long period of time. working for their sponsors. They have, with powerful 
It is this ingredient of lasting value that assures a big impact, reached millions of selected people at a cost of 
return in terms of total audience reached and influenced. but a small fraction of a cent per person. 


LET US PLAN YOUR NEXT PICTURE SO THAT YOU MAY 
HAVE A PRODUCTION THAT WILL FOR YEARS TO COME 
GIVE YOU THE FULL BENEFIT OF LASTING VALUE 















MOTION PICTURES 
SLIDE FILMS 


4%) SOUND MASTERS, INC.| 22: 


ESTABLISHED 1937 165 WEST 46TH STREET, NEW YORK 36, N.Y. PHONE PLAZA 7-660 
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It's the topic of the day, in educational circles at 
every teaching level. The VU-LYTE offers remark- 
able aid in making teaching more effective. It is 
the opaque projector with the greatest facilities and 
mechanical superiorities. 


What IS an opaque projector? The Beseler VU-LYTE 
is an ultra-modern, professional-type teaching tool, 
embodying an entirely new principle in opaque pro- 
jection. Its exclusive features afford versatility of 
application and flexibility of operation. All sorts of 
free and easily available materials can be projected 
to a screen in natural colors. These include maps, 
diagrams, homework papers, pictures, books, maga- 
zines, and solid objects. Slides and preliminary prep- 
aration of materials are not required. 


What can it DO for me? VU-LYTE will help to 
heighten class interest. Pupils will grasp subjects 
more readily. Lessons so learned are longer retained. 
It will make it possible for you to use more illustra- 
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Charles Beseler Co. 
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tive materials to enrich class discussions and in- 
creased pupil participation will become a natural 
result. 


What ARE its advantages? VU-LYTE is simple to 
operate; provides the brightest, sharpest pictures in 
brilliant colors, and can be used in a partially lighted 
room. No similar projector has so many exclusive 
advantages. These include the VACUMATIC? PLATEN, 
to hold unmounted copy flat; FEED-O-MATIC‘ CON- 
VEYOR, to easily feed in new copy and eject the used, 
automatically; POINTEX* PROJECTION POINTER, to 
throw on the screen a movable arrow of light oper- 
ated by the teacher from beside the machine. 


These and other educational and technical ad- 
vantages are described in a free folder prepared 
for teachers and administrative personnel. A copy 
of “OPENING THE DOOR TO THE MIND” and a free 
demonstration of the VU-LYTE without cost or obliga- 
tion is yours for the asking. § 
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CHARLES Ceaclere COMPANY 


60 Badger 
The World's Largest Manufacturer of Opaque Projection Equipment 


est 10 


Avenue, Newark 8, WN. J. 
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60 Badger Ave., Newark 8, N. J. 


[] Please send me your free folder, “OPENING THE DOOR TO THE MIND.” ["] Have your 
representative contact me to arrange a free demonstration of the VU-LYTE at our school. 
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| Du Pont Sales Reach A New High 
But Taxes Cut Stock Earnings 


¢ E. I. Du Pont de Nemours’ sales 
reached a new high of $1,602 mil- 
lion last year but, with federal taxes 
of $8.17 a share, earnings over 1951 
increased only six cents a share, the 
company disclosed in its annual re- 
_ port to stockholders in March. Earn- 
ings were $4.70 per common share 
against $4.64 a share in 1951. 
The sales peak resulted from 
greater production of newer prod- 
ucts by new plants and processes 
and by recent plant expansions. But 
the normal and “excess profits” 
taxes result “in rates as high as 62 
percent on earnings from Du Pont’s 
new plants and processes,” the re- 

































port said. 

Du Pont’s newer products more 
| than offset declines in some of the 
older lines, the report The 
company’s index of selling prices 
was about the same as in 195]. New 
| products brought to market in the 
last 25 years currently account for 
more than half of all product sales. 

There were 142,744 owners of 
Du Pont stock at the end of the 
year, an increase of 4,576 during 
1952. Of these, the report said, 
20,559 are groups which “include 


said. 





estates, trusts, insurance companies, 
investment funds, churches, schools 
| etc., and represent millions of peo- 
ple who have an indirect interest in 


the company’s operations.” 
* ”~ * 












“Vistarama’’ Wide Screen Process 
_ Announced by Carl Dudley 


* “Vistarama,” a new 







wide screen 





process requiring no glasses, has 
been developed by the Vistarama 
| Corporation and may soon be avail- 
able to producers and distributors 
for both 16 and 35mm 
to an announcement by Carl Dud- 
ley, president of the new company. 

The new process, said to be com- 
patable with 20th 
| CinemaScope, utilizes anamorphic 
lass designed by the Simpson Op- 








according 










Century-Fox’ 





ig 
tical Company. The screen propor- 
tions are 1 to 2.66, matching Cine- 
maScope screens. Smaller screens 
for 16mm projection are being de- 
veloped. 














Carl Dudley, who is also presi- 
dent of Dudley Pictures Corpora- 
tion and Dudley Television Cor- 
poration, said, “Vistarama is a 
wide screen anamorphic type cam- 
era and projection lens system that 
will match any known process. It 
is available to majors and _ inde- 
pendents alike and equally as ef- 
fective for 16mm systems.” 

In addition, Dudley points out, 
the new process will be available 
with Vistaphonic sound in both 16 

| and 35mm film programs. La 
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ANOTHER PRODUCTION THAT DEMANDS THE AC 





IME IN PRINT QUALITY 


« ALAN YOUNG = 


Q PENNIES 














«¢ Pleased with your work . . 
amazed at your delivery time.’’ 





. flattered by your attention . . 


— ALAN DINEHART, Executive Producer Alan Young Productions 


COLOR PRINTS 


@ 5&W DAILY AND RELEASE PRINTING 
@ B&W DEVELOPING « B&W REVERSAL 
WORK PRINTS » B&W DUPE NEGATIVES FROM 
COLOR OR REVERSAL ORIGINALS » 16MM 
REDUCTIONS FROM 35MM «o ELECTRONIC RE- 
CORDING OF SOUND TRACKS TO COLOR RELEASE 
PRINTS @ EXPERT TIMING FOR EXPOSURE 
CORRECTION — COLOR OR B&W 





SERVICE 
galore! 


DELIVERY 
when promised 


QUALITY 
unsurpassed 


CALL OR WRITE FOR OUR 
NEW COMPLETE PRICE LIST 


AC MM E 16mm—35mm FILM sors 


‘1161 North Highland Ave. 


VOLUME 





54 * $953 


Hi use 7471 
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MOVIELAB FILM LABORATORIES, INC. 



































| Rol ND VOLUMES OF BUSINESS SCREEN ISSUES 


* Complete bound volumes of wailable while supply lasts at 
all 1952, 1951, 1950 and 1949 $7 
issues of BUSINESS SCREEN are at 














W per volume. Order today 


7064 Sheridan. Chicago 26. 






























tntire Modern Distribution Network of 27 Exchanges Get 


Electronic Film Inspection Machines in Record Purchase 


* The signing of a purchase order 
to equip all of the 27 film exchanges 
of Modern Talking Picture Service. 
Inc. with “Inspect-O-Film” 
matic l6mm print inspecting ma- 


auto- 


chines has been announced in New 
York City by Frank Arlinghaus, 
president of the national sponsored 
film distribution network. The order 
involves some $60,000.00 worth of 
the electronic film inspecting ma- 
chines and, according to Arling- 
haus, will result in substantial bene- 
fits for Modern’s many clients and 
film users in terms of extended print 
life and defect-free showings. 


Conducted 2-Year Test 

The signing of this order makes 
Modern the first national film dis- 
tributor to install this revolutionary 
new equipment on a_ nationwide 
basis. The decision to make the in- 
stallations was based on Modern’s 
experience with two “Inspect-O- 
Film” units purchased two years 
ago and subjected to continuous in- 
service testing since that time. As a 
part of this program Modern has 
collaborated with the Harwald Com- 
pany, manufacturer of the units, in 
working out design improvements 
and library utilization procedures, 

“Our experience indicates that 
on the basis of good print condition 
and increased print life alone, the 
machines are an excellent invest- 
ment,” Arlinghaus stated. “In addi- 
tion, we expect eventual savings in 
labor costs, and we are particularly 
glad that through the last word in 
film inspection we will be able to 
offer prints in uniformly perfect con- 
dition to our film users throughout 
the country while at the same time 
we will be safeguarding the invest- 
ment in prints made by the sponsor- 
ing companies, 


Set for Fall Season 

The “Inspect-O-Film” is an auto- 
matic electronic and mechanical de- 
vice for use by the film exchange 
in checking l6mm projection prints 
for broken or enlarged sprocket 
holes, sproc ket punch marks. breaks. 
and various other defects that would 
cause difficulties in projection. It 
automatically counts film footage 
and splices, and shuts itself off when 
it completes the inspection cycle. 
It is manufactured by the Harwald 
Company in Evanston, Illinois. 

Deliveries to the 27 Modern film 
exchanges are scheduled to be com- 
pleted by midsummer in order to 
make it possible for all prints to 
“Inspect-O-Film” 
before the busy Fall season. Other 


have inspection 


owners of “Inspect-O-Film” ma- 
chines include the Los 
Schocls, the U. 
the Arkansas State Department of 
Education. General Films, Ltd.. of 
Canada and the U. S. Veterans Ad- 
ministration. Vd 


Angeles 
S. Marine Corps, 


oa * * 


Enterprising Denver A-V Dealer 
Sparks Business & Industry Show 
* Dealer 
scored heavily last month when the 
Colorado Visual Aids Supply Com- 
pany, Denver, played host to busi- 


promotion enterprise 


ness and industry leaders in that 
mountain state at a two-day exhibit 
of audio and visual aids held in 
their facilities on April 20 and 21. 

Highlight of the program was a 
special “Visual Aids’ dinner meet- 
ing of the Sales Executive Club of 
Denver, attended by 145 members 
Adolph Wertheimer, 
vice-president of the Radiant Man- 
ufacturing Company, was the guest 
speaker at this occasion. His ad- 


and guests. 


dress, a practical exposition on the 
useful role of films and other aids 
for many purposes in business, was 
received with enthusiastic applause. 
The audio-visual industry was 
also represented by Line Burrows, 
Eastman Kodak Company: Ben 
Peirez, Viewlex, Inc.; Martin My- 
ers, the Chas. Beseler Company: 
and local sales representatives of 
Bolex, Viewmaster, and the Polaroid 
Corporation, 
demonstrations of the 
projector, three - dimen- 


Special 
overhead 
sional photography, tape recording, 
and new projection screen develop- 
ments were among the exhibit items 
offered Credit for this 
helpful contribution to 
business community goes to Harold 
Guzofsky. head of the Colorado 
Visual Aids Supply Company. 


visitors. 
Denver's 





Picture Optical Printer 
available with 
Owner Operator 


Modern complete machine 
35mm to 35mm. and 
lo6mm to 35mm Acme pro- 
jector and camera. Registra- 
tion to .OOOL inches. Over 
200 TV commercials. many 
features and 
color and b/w. 


blow-ups in 
Owner has 
long experience with major 
Hollywood studios. Reason- 
able. 


Write Box 55 
BUSINESS SCREEN 
189 Fifth Avenue 
New York 17, New York 
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TROUBLE COMMU: 


| IF SO—OUR CREATIVE AND PRODUCTION CONTRIBUTE 
UNIQUE AND VALUABLE SERVICES TO INSURE THE MOST EFFECTIVE 
METHOD OF COMMUNICATING IDEAS TO AUDIENCES THROUGH THE 
PROPER UTILIZATION OF BETTER MOTION PICTURES. 


NJehm VReland Vroduchan ds « five, 





60 EAST 42ND STREET, NEW YORK 17, NEW YORK «+ PALMOLIVE BUILDING, CHICAGO, ILLINOIS + 201 NORTH OCCIDENTAL BCULEVARD, LOS ANGELES 26, CALIFORNIA 
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it keeps ’em awake 
on both sides 
_ of the hall 


A user of Sound Slidefilm who knows about the dead- 
ening effect of unevenly distributed sound writes us, 
“maybe your miracle equipment would keep both sides 


of the hall awake.” 


The greatest advance that has ever been made in 


Sound Slidefilm Equipment was when we changed the 


direction of the sound. 


Never before had sound been evenly distributed by 


a machine sitting in the midst of the audience. 


It had always been blasted at some and away from 


others, and still is by some machines. ONE OF TEN MODELS—MODEL L 


The Patented PICTUREPHONE proves the com- 


plete and only solution of this problem. 


\) 


\) 


The result is that numerous users have switched away 


A YL 
(hbase Pp — 


from machines that blast at some and starve others, and 
adopted the PICTUREPHONE. 


If you want your audience to be awake on both sides 


of the hall, get in touch with us. 


MANUFACTURED BY 


0. J. McCLURE TALKING PICTURES 11152 WEST WASHINGTON BOULEVARD, CHICAGO 7 


Telephone CAnal 6-4914 
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“The Academy votes...to George Alfred Mitchell —’ 


At the 25th Annual Academy Awards Presentations, Charles Brackett, President of the 
Academy of Motion Picture Arts and Sciences, made this “Oscar” award in recognition of 
special contributions made throughout the past 25 years: 

“Last night the Board of Governors drew up the following citation: 

“For the design, development, and manufacture of the motion picture camera which 

For the design, development, and fact f th tion pict hick 
hears his name; for the introduction of equipment which stampeded the artistic progress of 
films. and for his continued and dominant presence in the field of cinematography . . . the 


Academy votes an Honorary Award to George Alfred Mitchell.” 





666 West Harvard Street © Glendale 4, Calif. © Cable Address: ‘‘“MITCAMCO”’ 
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CAMART PRODUCTS 



























Geared follow focus control. 
Reflex viewing through the 
blimp eliminetes parallax 
problem. 110 volt 60 
cycle single phase sync 
motor. Geared footage 
counter. Accepts cam- 
ere with 400° megatines. 


SALES - 


*%& CAMART TV MIKE BOOM 


Rear handle for directional mike 
control. Sturdy 13° extension erm. 
Entire unit folds to fit in your car, 


%& OPTICAL FX UNIT ond PRISMS 


For t6émm, 35mm, and TV cam- 
eras. Will reproduce multiple 
imeges in rotation. Excellent 
TV, animation, or 
commercials. 


*& CAMART TRIPOD 


Lightweight friction heed 
tripod for semi-professional 
16-35mm cameras. Smooth 
well-balanced pan and tilt 
action, Rigid leg locks. 


















film 











*%& CAMART BLIMP for ARRIFLEX 35mm CAMERA 


While for Details 


RENTALS - 


*% CAMART 


New advanced glide steering. Plat- 
form for assistant and accessories. 
Adjustable swivel seat. Rigid clamps 
for tripod legs. For tripod, beby 
tripod, and hi-hats. Size 35 « 46 
inches, it comes epert. 


*& CAMART CAMERA DOLLY 


Professional motion picture or TV camera dolly. 
Two seats for operator and assistant. Geared lift 
for smooth operation of boom arm from 26" to 
seven feet. 30° width wil go throwgh standard 
door, Weight 350 pounds. Easily transported. 


Above equipment 
: liate deli 
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MOTION PICTURE AND TV PRODUCTION EQUIPMENT 


845 BROADWAY 
NEW YORK 23, N 


DD 


Phone: Circle 6-0930 
Cable Address CAMERAMART 





BABY DOLLY 


REPAIRS 
THE CAMERA OMAR ine. 





Films and Producers Share National Honor Awards 


Academy Award Winning Picture 
Directed by MPO’s Jean Oser 


® JEAN OSER. associate producer at 
MPO Propuctions, INC. since 1948. 
directed Light in the Window which 
won the Academy Award for the 
finest one-reel theatrical film of 
1952. This film, one of a series of 
seven films which Oser directed for 
20th Century Fox, also won first 
prize in its category at the Venice, 
Italy World Film Festival this past 
year. 


* tt * 


Ten Sponsored Motion Pictures 
Receive Scholastic Merit Awards 

+ Ten business-sponsored motion 
pictures and one filmstrip were 
among the 30 l6mm films and film- 
strips receiving awards for “out- 
standing merit” from SCHOLASTIC 
MAGAZINE, a classroom teacher pub- 
lication. Presentation of the awards 
was to take place at the Town Hall 
Club in New York City on May 6. 
| The ten award-winning informa- 
‘tional films sponsored by business 
|were as follows: The Diesel Story 
(Shell Oil Co.); The duPont Story 
| (E. I. duPont de Nemours Co.); 
| Fallen Eagle and Giant of the North 
LP. Lorillard Co.): Food as Chil- 
dren See It (General Mills) : Green- 
tree Thoroughbred (Greentree 





| Stud); Powering America’s Prog- 
‘ress (Bituminous Coal Institute) : 
Opportunity U. S. A. (Investment 
Bankers Association): A Story of 
Research (duPont): and Your 
| Money Is What You Make It (Na- 
itional Association of Manufac- 
turers). 

The sole industry - sponsored 
| 35mm filmstrip among the top ten 
in the classification was Petroleum 
jin Today's Living ( American Petro- 
| leum Institute). 
| Among the classroom film pro- 
ducers act orded honors were En- 
|cyclopaedia Britannica Films for 
It Takes Everybody to Build This 
| Land and People Along the Missis- 
sippi; Young America Films for 
The Outsider and Speech: Conduct- 
ing a Meeting. The High Wall, spon- 
sored by the Anti Defamation 
League of B’nai Brith and Fears of 
Children (Mental Health Film 
Board) were other winners. 

The Story of Time, an English- 
sponsored production distributed 
in the U. S. by Cornell Films was 
also a 16mm award winner. 4 





Top Honors to Crawley Films at 

5th Annual Canadian Film Awards 
* The sound motion picture /m- 
mediate Action produced by Craw- 
ley Films, Ltd. for the Toronto 
Stock Exchange was given a first 
award in the non-theatrical spon- 
sored film classification at the Fifth 
Annual Canadian Film Awards 
ceremony held Thursday evening 
April 30 in Montreal’s Avenue 
Theatre. The top award marked the 
fifth consecutive year a Crawley 
film has received this signal honor. 

Honorable mentions were given 
Calgary Stampede, produced by Da- 
vart Productions, Ltd. of Toronto: 
Rogerstone, another Crawley pro- 
duction for The Northern Alumin- 
um Co., Ltd.: High Powder, pro- 
duced by Associated Screen Stu- 
dios. Montreal, for the Canadian 
Pacific Railway, won a special award 
as did Les Bouts D’Chou, a Craw- 
ley film showing creative expres- 
sion among young children. 

The National Film Board of Can- 
ada won a first award for Angotee 
in the non-theatrical “open” class. 
Honorable mentions in this group 
also went to the Film Board’s The 
Sen and Romance of Transporta- 
tion and to another Crawley film 
The Power Within. Hot Hickory 
won honorable mention for Ashley 
& Crippen. Ltd. of Toronto and for 
Dr. S. Copeland who produced 
Magic of the Tropics. L’Age du Cas- 
tor, a production of Film Board and 
Birds That Eat (Crawley) won 
special awards in the “open” group 
as did A Phantasy and Neighbours, 
both National Film Board produc- 
tions. 

The Roaring Game, a theatrical 
short subject and Canine Crimebust- 
ers, in the same class, both won 
honorable mentions for Associated 
Screen Studios. R 


a ~~ * 


Boston Festival Juries Name 11 
Pictures for Awards on May 26 

* Eleven sound motion pictures 
were selected for first and second 
place awards by audience juries at 
the 3rd Annual Boston Film Festival 
held in that city on May 2. 

Formal presentation of all awards 
will be made at a dinner to be held 
Tuesday evening, May 26 at the 
Sheraton Plaza Hotel. Dr. Paul Wag- 
ner, executive director of the Film 
Council of America, will be guest 
speaker on that occasion. a 
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just Natio” pictures A swinging pendulum is motion. So is a revolving turntable. 


Both frequently are the props of the window-display man, 


for he knows that motion attracts attention. 
but 


However, motion—though capable of gaining attention— 


moving pictures seldom gains the emotions ; seldom, for example, generates 


desires, awe, compassion, conviction. In brief, 





motion alone rarely will transcend mere visual attraction and 
move the viewer to positive action. 


It is for this reason that Unifilms goes beyond physical 


movement to convey your film-message to your audience, 


Imaginative research, scripting and direction—and 
the imaginative use of sound — are brought into focus at Unifilms 





to stir and influence hopes, ambitions, prejudices, fears. . . 
to create moving pictures rather than simply motion pictures. 


The cost? Well, Unifilms’ clients have been moved 
to express their gratification with the savings effected 


by Unifilms’ economical production techniques. 


It costs you nothing, obligates you in no way, to hear more 
about Unifilms. Why not make a date by telephone . . . now. 


: UNIFILMS, INC. 


NOT JUST MOTION PICTURES, BUT MOVING PICTURES 


iy 
146 EAST 47TH STREET ——— fa > 225 SOUTH 15TH STREET 
NEW YORK 17.N.Y. Re < S 4 PHILADELPHIA 2. PA. 
MURRAY Hic. 8-9325 = KINGSLEY 5-8013 
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MODEL 22 
AUTOMATIC DEVELOPER 


Model 22 is a portable developing machine for 
16mm black and white, negative, positive or 
reversal film. Operates in daylight. Capacity up to 


60 feet per minute. Self contained, entirely auto- * DEVELOPING MACHINES + PRINTERS + COLOR DEVELOPERS 
matic, easy to operate. Complete refrigeration, ° 
* COLOR PRINTERS + CRANES + DOLLIES * TRIPODS + FRICTION HEADS 









































re-circulating systems, air compressor and posi- 
tive temperature controls. Moderately priced. 


the 


HOUSTON 
FEARLESS “World's largest manufacturer of 


f / e . . . . ” 
"G C fic 7, lta M motion picture processing equipment 

























11801 W. OLYMPIC BLVD + LOS ANGELES 64, CALIF. 





























FOR BETTER SHOWS USE “THE AUDIO-VISUAL PROJECTIONISTS HANDBOOK” 









































® Many large U. S. business firms now use the manual contains step-by-step lessons on good show- 
Audio-Visual Projectionist’s Handbook to train manship; sells at only $1.00 per copy, postpaid. 
employee projectionists. This graphic, illustrated Order today from Business Screen, Chicago 26. 




























Department of Agriculture Covers 

TV Production at Conference 

* The basic functions in motion pic- 
ture production were considered by 
more than 60 persons at a recent 
work conference held by the Motion 
Picture Service of the Department 
of Agriculture. Among the delegates 
were extension workers from 19 
states and Puerto Rica, and guests 
from Britain, Finland, Panama and 
India. 


Dual purpose of the three day 
conference was to satisfy the interest 
in films generated by television and 
to help agricultural film producers 
make full and effective use of the 
new medium, 

Four general areas of editorial 
responsibility were covered in one 
session. They were “professional 
presentation,” defined as a smooth 
flow of action; pace, which should 
be building to a natural and con- 
vincing ending: relevancy between 
picture and sound; and the creation 
of audience interest. Several types 
of viewers and editing machines 
were set up for illustration and 
practice. 

Some of the common cinematic 
troubles, such as duplicated images, 
were diagnosed, macrophotography 
was discussed, and the problems in- 
volved in shooting for television 
were explored in a session on basic 
photography. 

In the script session information 
films were described as “visual and 
aural blends of subject matter, im- 
agination, many skills and good 
taste, mixed to fill particular needs.” 
The script writer's contributions 
were considered, and the successful 
writer was said to “employ the 
magic of a good reporter, a good 
teacher, and a good showman.” 

Other sessions were concerned 
with the director’s job, the require- 
ments of a laboratory, and finally 
the importance of projection. To 
illustrate the last point a demon- 
stration of how not to give a show- 
ing was given—complete with loose 
loop, poor focus, improper sound 
level, scratched film and dirty aper- 
ture. This showed the importance of 
projection, and how the time, money 
and effort put into a finished motion 
picture can be wasted if this final 
step is neglected. 


4 a * 


It’s Earl Pierce Who Heads 

Up Audio's Medical Division 

* Our typographer’s finger slipped 
last issue on page 60. Earl “Price” 
is, of course, Earl Pierce, head of 
Audio Production’s medical divi- 
sion. which is now completing two 
new films in an outstanding series 
of professional use pictures for the 
American Cancer Society. 
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TROLL THE SYNACLE, 
BALK THE sirb, 
TRIM YOUR DIGITER... 


and that’s all there is to it! 


DULL PICTURES are visual double-talk. Like verbal double-talk, 
they confuse and annoy. But sharp, clear pictures, with or without 
words, are the most compelling medium of all. 


FOR 16 MM AUDIENCES of 100 or more people, there’s only one 
way you can project sharp, clear pictures. That’s with carbon-arc 
lighting . . . 4 times brighter, 24 cheaper to operate than the next 
best source. And “National” carbon arcs are simple to operate; 
safe, silent, steady burning. 


IF YOU USE or intend to use auditorium projection of 16 mm films 
for training, business, education or amusement, don’t overlook this 
simple and economical way to add new vitality, color brilliance 
and realistic detail to your showings. 













rT) NATIONAL” CARB 






-THE 








FoR 16 MM AUDITORIUM PROJECTION 


The term “National” is a registered trade-mark 
of Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N.Y. 

] District Sales Offices: Atlanta, Chicago, Dallas, Kansas City, New York, Pittsburgh, San Francisco 
IN CANADA: National Carbon Limited, Montreal, Toronto, Winnipeg 
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SARRAK 


200 East 56th Street, NEW YORK 
“< 16 East Ontario Street, CHICAGO 
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Pennsylvania Railroad Premiers 
Film for “Perfect Shipping Month”’ 
* The premier showings of The 
Breaking Point, new Pennsylvania 
Railroad training film produced by 
Uniritms, INc., coincided with Per- 
fect Shipping Month observed dur- 
ing April. 

The 16mm sound and color pic- 
ture earned an Award of Merit from 
the National Committee on Films 
for Safety and was especially suited 
to the month set aside when shippers 
carry on a cooperative campaign 
with railroads for improvement of 
freight shipping and handling. 

The Breaking Point shows how 
the Pennsylvania’s workers are em- 
ploying greater care in the handling 
of billions of dollars’ worth of 
freight. Actual employes are shown 
working together to reduce loss and 
damage to goods in transit and in- 
crease safety to themselves. It shows 
the right way and the wrong way to 
do the job and emphasizes that the 
right way is the “good” way for 
employes, shippers and the railroad. 


* 7 * 


Wellington Fund Uses Sound and 
Slides for Shareholder Report 

* Stockholders of Wellington Fund 
in annual meeting in Philadelphia 
during the week of April 6 were 
given a preview of the newly-made 
sound and slide program The 
Story of Wellington Fund told 
in color with slides and a coordin- 
ated sound track. 

The visual presentation was pro- 
duced under the direction of A. J. 
Wilkins, vice president of Welling- 
ton Company. It is for use jointly 
with another visual program just 
completed by Wellington Company 
called The Story of Mutual Funds, 

Mr. Wilkins said the two pictures 
complement each other. They were 
made, he added, for presentation be- 
fore social and civic groups of 
various kinds. “Never before has 
there been so widespread a public 
interest in mutual funds,” the Wel- 
lington executive went on. “These 
pictures have been designed to sat- 
isfy that need by presenting in ar- 
resting fashion the story of the in- 
dustry generally and of Wellington 
Fund in particular.” 


a * 


News Reel Laboratory Will Film 
Day in Life of the Delaware Port 

* The life of a great sea port from 
morning until night will be the 
subject of a new film sponsored by 
the Delaware Port Authority and 
produced by News Reet Lapora- 
rory, Philadelphia. 

The l6mm sound and color film 
will present the varied and colorful 
business of the Delaware Port. and 
the many ways in which the port is 


interdependent on the surrounding 
industry. Executive producer will be 
Louis W. Kellman, and the picture 
will be written and directed by Paul 
Wendkos. 

* * * 
New Film Shows Small Business 
How to Seek Air Force Contracts 
* How small businessmen can se- 
cure Air Force contracts with a 
minimum expenditure of money, 
time and effort is the theme of Small 
Business and the Air Force, a new 
22-minute sound film. 

In the interest of building up a 
valuable source of potential sup- 
pliers for total mobilization or some 
similar emergency, the Air Force 
produced the picture to offer imme- 
diate help in communities through- 
out the nation. Further information 
on the film is available from the 
Small Business Officer at any one of 
the 24 regional offices of the Air 
Material Command. 


ue -” * 


Four Canadian Paint Companies 
Sponsor Picture on Paint Research 
* The story of paint —that thin 
film that protects and beautifies al- 
most everything today——is told in a 
new color film, Liquid Beauty, writ- 
ten and produced by CRAWLEY 
Fitms, Lip. for four leading Cana- 
dian paint companies. 

The 20-minute film dealing with 
advances made in the paint indus- 
try through research was jointly 
sponsored by the Canada Paint 
Company Ltd., Martin-Senour Com- 
pany Ltd., the Lowe Brothers Com- 
pany Ltd., and the Sherwin-Wil- 
liams Company of Canada Ltd. 

Liquid Beauty shows how ingredi- 
ents are ground, mixed and tested, 
and how quality control and re- 
search assure the consumer consis- 
tently high quality merchandise for 
both home and industrial use. De- 
signed for general public showings, 
the new 16mm film is available from 
any of the sponsors. 





AVAILABLE 


Supervisor — Film Production/ 
Utilization Unit 


15 yrs. experience all phases 
industrial film production and 
utilization—producer, director, 
cameraman, editor. Capable 
administrator. Mature family 
man. Will travel—relocate. 


Write Box 148 

Business Screen 

489 Fifth Ave. 
New York 17, N.Y. 
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RCA's Two New 16mm 
ARC PROJECTORS 


for BIGGER 
BRIGHTER 
MOVIES 


Here are two professional arc projectors that 
assure big impressive pictures more brilliantly 
illuminated than ever. Ideal for industrial audi- 
toriums, for colleges and universities, for large 
high schools, and for outdoor gatherings. 
They're built for portability and designed to 
give professional results. 
FAMOUS RCA “Thread-Easy" FEATURE 

In these new arc projectors, you'll find all the 
ruggedness and dependability of the famous 
RCA “400” projector—PLUS RCA's “thread- 
easy” film path. With RCA’s time-proved “400” 
mechanism and RCA arc projection you've gota 
combination you can depend on. 









THE INDUSTRY'S FIRST 10-AMPERE ARC PROJEC- 
TOR—At last a fine projector that furnishes brilliant 
white light—up to 750 lumens—and operates at only 
10 amperes. Shows an entire two-hour length film with- 
out changing carbons or reels. No outside vent needed. 
Venting accomplished by built-in stack. 





A DELUXE 30-AMPERE ARC PROJECTOR — Produces 
up to 1600 lumens of light for brilliant illumina- 
tion even in large auditoriums. Employs a lightweight 
rectifier for dependable delivery of power. Full 55- 
minute carbons eliminate frequent changes. 








For further information on the New RCA 
16-mm Arc Projectors, check with your RCA 
Visual Products Distributor. 

NEW DESIGN FOR PORTABILITY 

The RCA Arc Projector disassembles into 5 
easy-to-carry cases. It may be set up or taken 
down in less than five minutes. Supporting legs 
and connecting cables are stowed away, when 
not in use, in special compartments in the pro- 
jector stand, which also houses the powerful, 
carefully engineered, 25-watt amplifier. This 
amplifier may also be used with existing perma- 
nent public address or sound system. 


25-WATT AMPLIFIER—Plenty of power for distribu- 


tion of high-quality sound to large groups. 





THE COMPLETE RCA LINE includes the finest in 16- 
and 35-mm sound projectors, intercom equipment, and 
sound systems 





PLUG IN ANYWHERE—Plug into standard 110-115 


volt_a-c outlet. 






















For literature mail coupon now 
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: y* 
Visual Products, Dept. 299 
Radio Corporation of America 
Camden, N. J. 


F 
Please send me information on the new RCA 16-mm arc 


VISUAL PROOUCTS 5 projectors 


RADIO CORPORATION sea : vide 
of AMERICA 


ENGINEERING PROOUCTS DEPARTMENT. CAMOEN. N.S. 





Organization 
Address 


City Zone State 
In Canada: RCA VICTOR Company Limited, Montreal 














Use Castle Films to“spice” 
your industrial and spon- 
sored film shows. 


WOODY WOODPECKER 
CARTOONS 


Ready for immediated delivery — 
New Full Color 16mm Sound 


























“Smoked Hams” 
“Giant Killer” 
“Egg Cracker Suite” 


| LOW COST-—only $47.25 each 


“Solid Ivory” 
“Well Oiled” 





QUANTITIES LIMITED 


Here are a few companies regularly using 
Castle Films cartoons, sports, comedies and 
adventure subjects available at only $21.75 each in black and white—adding 
an entertainment “plus” to their own film programs 


a 
\ 
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Schenley, Burton & Gallagher, Sinclair Oil, Standard Oil. 
General Motors Dealers, Coca Cola Dealers, Allis Chalmers 


Write for illustrated catalog describing more than 
200 one-reel movies offering great entertainment 


<0 GRR ee ew ee ee - 





1445 Park Avenue; Dept. | 
New York 29, N. Y. 

























Whood Whasic 


for 


TV FILMS 
INDUSTRIAL »« DOCUMENTARY FILMS 
and FEATURE Motion Pictures 


Five complete recordings of the following Nele- lait ts 
Paxton-Bosworth-Odeon 
Brull-Francis Day & Hunter 
















Also. the largest selection of sound effects records 


existance. Anything from a ‘cats meow to Trolale Waele Lame LL 


MAJOR RECORDS 


SEND FOR FREE CATALOG 


THOMAS J. VALENTINO, INC. 


Established 1932 


150 West 46th Street | Dept. B.S.| New York 36, N. Y 


MUSIC CLEARANCE ON ABOVE CATALOGS ARRANGED BY O 











tl al 



































Camera lye 


WHAT'S NEW IN PICTURES 


Films to Play Dominant Role 

At National Nursing Convention 

* Fifteen films on a wide range of 
health problems will be shown dur- 
ing the first convention of the Na- 
tional League for Nursing in Cleve- 
land, Ohio, June 22-26. The thor- 
oughness with which motion pictures 
cover the health field, and the ex- 
tent to which films can be used in 
planning a convention program are 
graphically illustrated in this pro- 
jected schedule. 

Among the subjects which films 
will cover are industrial health, pub- 
lic health nursing, mental health, 
poliomyelitis nursing, hospital ad- 
ministration, team relationships in 
nursing care, and the work of UN 
health teams. Comments of a guest 
speaker and audience discussion will 
follow each film showing. 

Nurses, members of allied pro- 
fessions, representatives of nursing 
service agencies, nursing educators 
and nursing “consumers” will par- 
ticipate in discussions, pane!s, round 
tables and dramatizations during 
the convention. Dr. Alan Gregg, vice 
president of the Rockefeller Founda- 
tion, will give the keynote address 
on “The Opportunities Before Us.” 

Registration is $5.00 for League 
members, $6.00 for non-members, 
and $1.00 for student nurses. Addi- 
tional information about the conven- 
tion can be obtained from the Na- 
tional League for Nursing, 2 Park 


Avenue, New York 16. 
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Latest in Texaco Farm Series 
By Audio to Feature Sheep 
* Sheep will be the subject of the 
eighth motion picture in the series 
of farm films to be produced this 
summer by Aupio PRODUCTIONS, 
Inc., for Tue Texas CoMPANY. 
These half-hour movies in color 
are used by Texaco as the feature 
around which hundreds of local 
farm meetings are held each year 
in every State in the Union. While 
the films are built around a story, 
they also contain much authentic 
educational material on farm sub- 
jects which in the past have includ- 
ed chickens, apples, beef and dairy 
cattle, farm workshops and hogs. 
This year, BusINESS SCREEN nom- 
inated Buckshot Goes to the Fair 
as the outstanding farm film pro- 
duced for an industrial concern. 
L. S. Bennetts, who has produced 
the series for Texaco, was in Den- 
April making preliminary 
plans to photograph the picture 
there later in the year. 


ver in 


Socony-Vacuum Employee Film 
Assignment to Cate & McGlone 
* Production has started at CATE 
AND McCGLONE on a new employee 
relations film for the 
Vacuum Oil Company and its ma- 
jor affiliates. 

The new film, tentatively titled 
WE, was written by Charles Palmer 


Socony- 


after an 18-month study of the com- 
pany’s operations. Its purpose is to 
acquaint the 65,000 members of the 
“Flying Red Horse Family” with 
the far-flung operations of their 
company, both here and abroad. 

A six-month shooting schedule 
will cover about 15 states and up- 
wards of 20 foreign countries. A 
generous budget is said to have 
been allocated for the color pic- 
ture. It will be directed by Al Kel- 
ley, and John J. Hennessy of West- 
Marquis, Inc., will act as associate 
producer. 


* 


American Airlines’ “Big Vacation” 
In Production by Dynamic 

® Dynamic Fits, Inc. has begun 
production on its third film for 
American Airlines. Tentatively titled 
The Big Vacation, it will cover the 
beautiful California 


areas. 


vacationland 


The new motion picture is part 
of the airline’s expanding film pro- 
gram aimed at making available to 
TV stations and non-theatrical audi- 
ences entertaining and unusual 
travel films. 

The Big Vacation was written by 
Tom Hughes and will be directed 
by Nathan Zucker. Dynamic said 
it plans “to produce a exciting and 
dramatic film that will be a far 
cry from the sun-sinks-in-the-west 
school of travel films.” 


* oe * 


Chrysler Uses Theatre Playlets 

In Announcing New 1953 Plymouth 
* Currently on display in theatres 
throughout the world are a series of 
17 theatre playlets produced in col- 
or by Sounp Masters, Inc. for 
the Chrysler Corporation announc- 
ing the 1953 Plymouth. 

The films were shot in the De- 
troit area, and many scenes were 
made at picturesque Cranbrook 
School on the Booth estate. 

At the same time William F. 
Crouch of Sound Masters was also 
directing a series of television film 
commercials which were used for 
one day only in announcing the 
new Plymouth. They were shown 
only on Dave Garroway’s TV show 
“Today,” and the company said 
that even with such limited usage 
the effects saleswise were excellent. 
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C i. © © © © & @ ene of the largest film laboratory organizations in 


the world...and best qualified to do your film 


processing because it fulfills the 


4 basic requirements: 





all 4 we have in full measure at CFI 
all 4 are traditional at CFI 


OUR NEW 16mm LABORATORY BUILDING | | 
This is the first large, fully-equipped, 


s ; ; a . 

® . . ep professional laboratory ever built for the 
processing of 16mm film exclusively. It 
incorporates every advanced facility for 


attaining the finest possible quality in 





| lomm black & white and color. 
| In Every Pield, One Name Stands Out, In Film Laboratories, It's .. CFI 
| CONSOLIDATED FILM INDUSTRIES 


A DIVISION OF REPUBLIC PICTURES Py. 





959 Seward Street, Hollywood 38, California « phone: HOllywood 91441 
1740 Broadway, New York 19, N. Y. «© phone: JU 6-1700 
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ASSOCIATES, INC. 


21 EAST 63rd ST., NEW YORK CITY 





Cleveland Business, Community Leaders Hear a Panel 
on Client-Producer Relations in Final Library Program 


* One hundred and fifty-two busi- 
press and community leaders from 
Cleveland and nearby Ohio cities 
were members of the audience on 
April 27 at the concluding program 
of an eight-week film-lecture series 
presented by the Cleveland Public 
Library. arranged by the library’s 
Film Bureau. 

Topic of the final program was 
“Producer and Sponsor Responsi- 
bility in the Production of Motion 
Pictures’ with O. H. Coelln. Jr.. 
editor and publisher of Business 
SCREEN, serving as moderator for 
an outstanding panel of experts 
from three representative fields—the 
agency, the sponsor and the pro- 
ducer, 


They Know the Business 

David G. Adam, manager of the 
Film, Television and Radio Depart- 
ment of Fuller & Smith & Ross, Inc.. 
represented the agency viewpoint: 
H. F. Brown, manager of the Visual 
Aids Division, Shell Oil Company 
and Hugh C. Ralston, supervisor 
of motion pictures in the Office of 
Public Relations, Ford Motor Com- 
pany, represented the sponsor view- 
point. Ernest D. Nathan, vice-presi- 
dent, Caravel Films, Inc.; Robert 
E. Haviland, manager, Cinecraft 
Productions, Inc.; and L. T. Young. 
sales department, Wilding Picture 
Productions, Inc. ably presented the 
producer's side of this important 
subject. 

Quincy Mumford, director of the 
Cleveland Library and host for the 
evening, gave a brief address of wel- 


come. Showing of the newly- 
released Standard Oil Company of 
Ohio film Freedom’s 
Ground followed the panel presenta- 


Proving 


tion. 

In charge of arrangements for 
the entire series was Virginia 
Beard, head of the Library's Film 
Bureau, assisted by Elizabeth Hun- 
ady of the Bureau staff. 


Audience a Big Factor 

Panel members spelled out the 
many important details which are 
essential to successful film produc- 
tion. The size of today’s sponsored 
film audience, the many excellent 
processes and experienced facilities 
available and the full cooperation 
necessary between client and pro- 
ducer for achieving resultful films 
were cited by the speakers. 

As a “pilot” program, this panel 
discussion was the first of its kind 
given to a representative commu- 
nity audience. Both panel members 
and audience representatives agreed 
that the important topic covered 
would be ideal program fare for a 
national advertising or agency as- 
sociation program or for any na- 
tional trade group considering the 
current and widespread business 
interest in commercial film produc- 
tion. 


Scheduled for Publication 

Papers of the various panel mem- 
bers are now being reviewed for a 
comprehensive report scheduled to 
appear in an early issue of Bust- 
NESS SCREEN. Wy 


Here’s THE CLEVELAND PANEL (left to right): Robert Haviland, Cinecrajt 
(foreground); Hugh Ralston, Ford; David Adam, Fuller & Smith & Ross; 
moderator Ott Coelln (standing). H. F. Brown, Shell; Ernie Nathan, Cara- 


vel; and L. T. Young, Wilding. 


(Cleveland Library Photo) 
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Re Vere 


FT TAPE RECORDING 


'. eee BUSINESS TO USE Revere 


REVERE TAPE RECORDER—Takes dictation, records important meetings, 


speeches, inventory, production details! Reviews important points for sales or 


employee training. Permits sales staff to practice and improve sales technique. 


Doubles as an entertainer at company social affairs. 


Model T-700— Brings you performance and high 
fidelity heretofore obtainable only in costly pro- 
fessional broadcast equipment. Exclusive index 
counter permits instant location of any part of 
recorded reel. Automatic “keyboard” controls. 
Full two hours play on each 7-inch reel of eras- 
able, re-usable tape. Complete with microphone, 
radio attachment cord, 2 reels (one with tape) 
GRE GHIITINS COND se 6.cc ce ccwsccvceves $225.00 


4 MOVIE PROJECTION 


TR-800— Same as above with built-in 
COED e cccvcescovccesesseseucessss $277.50 
Special Studio Models—Speed 7.50 


T-10— Complete with microphone, radio attach 


ment cord, 2 reels (one with tape) and carrying 


DR  ccdkto Gehibebeahtehewsnenee a $235.00 
TR-20—Same as above with built-in 
0 SR a Sar ee ee $287.50 


REVERE “16"° SOUND PROJECTOR—Projects your sales story at its best! 


Brilliant, clear, natural picture and true “theater” tone. Lightweight and exceptionally 


compact—for easy portability from company to company. So easy to thread 


and operate—your beginning salesman will use it like an expert! 


750-watt lamp brilliance; fast 2-inch F_ 1.6 coated lens. Complete with speaker- 


carrying case and cord, take-up reel, 1600’ reel extension arm, instructions. 


¥ SOUND MOVIES 


REVERE SOUND-MOVIE SYNCHRO-TAPE— Increases the value of your 
old silent films—by adding sound. Use films again and again by changing the 


message to fit each new business situation. Make revisions quickly, easily. 


Revere Sound-Movie Synchro-Tape is especially designed to enable you to 


synchronize picture and sound perfectly. One 5” reel provides sound for 
800 feet of 8mm film or 1600 feet of 16mm film. Complete with 


Synchro-Reflector, directions. Per reel, 


RECORDING 
AND SOUND EQUIPMENT 
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$7.85 


REVERE CAMERA COMPANY 
CHICAGO 16, 1LLINO'US 





$325.00 





Portrait of a man losing his sole 






Both soles in fact — 
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. This lad’s worn out umpteen pairs of shoes 
i racing around getting his film processed 
: Silly, isn't it2 
; When he slows down for a moment, 
we'll tell him how his production work 
‘ can all be done at ONE location — 
: 
ee 2 co pata cA WITH UNDIVIDED RESPONSIBILITY 
"core . 









i ra ‘ — and incidentally, 
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es : we |l show him how he can save 
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LATE NEWS EVENTS AT PRESSTIME 
Stereo Movie Coverage of Chicago Title Fight 
by R. G. Wolff Crews Make Film History 
* We were there when the Stereo-Cine cameras 
of Raphael G. Wolff made film history by taking 
three-dimensional motion pictures of the Marci- 
ano-Walcott world heavyweight title fight in Chi- 
cago on Friday, May 15. This is the first re- 
corded instance of a sporting event being filmed 
for commercial release via 3-D. Although the 
brevity of the fight was certainly a disappoint- 
ment to the producer, Nathan L. Halpern. there 
wasn't anything wrong with the stereo pictures. 

Three dual-camera units were used, two of 
them were modified Eclair Camerettes and one 
unit was a pair of Mitchells. These stereo setups 
are also unique in their unusual portability. The 
Kelair units were set up at each side of the ring 
and the pair of Mitchells covered the entire arena 
from a vantage point about 50 feet from ring- 
side. John Boyle, A.S.C. and a veteran camera 
director, supervised the cinematography. Three 
stereo engineers, one at each camera station, 
handled the important work of calculating inter- 
ocular and convergence for the camera crews. 

The Stereo-Cine cameras are the result of de- 
velopment work initiated by Ray Wolff back in 
1947. His cameras are currently doing major 
studio production work, including short subjects 
for Sol Lesser. 

The fight films were ordered from Stereo-Cine 
on that basis. They were processed in New York 
City immediately after the bout and were back 
in Chicago for viewing by Illinois Athletic Com- 
mission officials, sports writers and the manager 
of the ill-fated Mr. Walcott. This showing 
offered conclusive evidence of the full count 
given the loser at 2:25 minutes of the first round 
when he was knocked to the canvas by the strong 
right hand of Marciano. 

Chicago sports writers were enthusiastic about 
the stereo movies. The concensus was that, this 
new technique might well bring a golden era for 
viewers of such events as basketball, boxing, ete. 
where close-up action particularly lends itself to 
stereo technique. i 


Three Utility Company Films Get Awards 
from Public Utilities Advertising Assn. 

* This year’s winners of the Public Utilities Ad- 
vertising Association’s annual motion picture 
awards (classification 16 in this association’s 
media grouping) were announced after press- 
time but we did a little type-squeezing in order 
to tell you that the Columbia Gas System, Inc. of 
New York; the Southern California Gas Com- 
pany of Los Angeles; and the Citizens Gas & 
Coke Utility of Indianapolis were adjudged as 
having the best public relations motion pictures 
submitted this year. 

Films are given a special media classification 
and judged by advertising executives on the basis 
of their technical quality and public relations 
value to the sponsor. mg 
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Well-filled tables of Festival guests shown at luncheon in Boston. 


Boston Announces Film Festival Awards 


LEVEN MOTION PICTURES received top awards 
E on May 2 at the Third Annual Boston Film 

Festival, sponsored by the Film Council of 
Greater Boston and held as a full-day event at 
the Sheraton Plaza Hotel in that city. First and 
second awards were made in four main classifica- 
tions plus a first award made in the field of re- 
ligious films, as a part of the adult education 
group. 

Four industry-sponsored motion pictures were 
among the award winners. In the field of “indus- 
try films” a first award was given Scotty Wins 
Her Wings, produced by Cate & McGlone for 
United Air Lines. Second award in this group 
was given Out of the North, produced by MPO 
Productions for Nash Motors. 

First award in the field of “adult education” 
films was given Dark Interlude, produced by the 
Newsreel Laboratory for the Overbrook School 
for the Blind. The film Miracle on Skis, pro- 
duced by George Kraska, received the second 
award in this class. 

Birds of the Prairie, produced by Martin 
Bovey Films for the Minneapolis Moline Imple- 
ment Company received a top award in the field 
of “classroom films.” This honor was shared by 
Walt Disney’s History of Aviation, as a first 
place tie. A Is for Atom, produced by John 
Sutherland Productions for the General Electric 
Company, won the second place honors in this 
group. 

Final classification at Boston was for films on 
“the arts.” First award in this group went to 
{ Phantasy, produced by the National Film 
Board of Canada with second place honors 


shared by Images Medievales, produced by Wil- 
liam Novick and distributed by A. F. Films, Ine. 
and The Story of Chinese Art, distributed by 
China Film Enterprises of America. 

All selections were based on weighted voting 
by members of audience juries seeing the films 
selected from among some 250 entries, 

Presiding at the Festival luncheon was Coun- 
cil president Edward Palmer, New England Tele- 
phone and Telegraph Company, Reverend Cor- 
nelius Sherlock, Superintendent of Schools, 
Archdiocese of Boston, offered the invocation. 
High point of the affair was the talk by Dr. 
Arthur A. Allen and Dr. Peter Paul Kellogg of 
the Laboratory of Ornithology of Cornell Uni- 
versity, who were introduced by the Festival 
Chairman, Mac Bougere, Radio Corporation of 
America. 

Choosing as their subject Stalking Birds with 
Color Camera and Microphone, these nationally 
famous ornithologists described their experiences 
in photographing bird life and in recording 
many varieties of sounds. They demonstrated 
with color slides and recordings various bird 
songs in high, medium, and low keys, as well as 
frog sounds, and the sound of a thunderstorm. 

On Tuesday evening, May 26, 1953, announce- 
ment of First and Second Award winners will 
he made publicly at an Awards dinner at the 
Sheraton Plaza Hotel in Boston. In recogni 
tion of the fact that only films of highest quality 
were shown at the Festival, producers and spon- 
sors of all films used will be presented with 
cither an Award of Merit or a First or Second 
Award, such as 11 top films will get. i 


OFFICERS AND GUESTS AT BOSTON FESTIVAL LUNCHEON included (1. to r.) Emile F. LeVin, U.S. De- 
partment of Justice, Council treasurer. Alan F. Lydiard, John Hancock Vutual Life Insurance Co., 


Council vice-president; Mrs. Muriel C. Javelin, Boston Public Library, Council secretary; Mac R. 


Bougere, Radio Corporaticn of America, Festival chairman; Dr, Arthur A, Allen, guest speaker; 
Edward W. Palmer, New England Telephone & Telegraph Co., Council president; Dr, Peter Paul 
Kellogg, guest speaker; John Brown, official city greeter; Monsignor Cornelius Sherlock, saperin- 


tendent of Parochial Schools; and George Roghaar, New England Film Service, Festival co-chairman, 
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producing film for more than thirty years 


announces with pride the release of its latest film 


FREEDOM VALLEY 


(sixth* in a sertes of annual report films produced 


for PHILADELPHIA ELECTRIC COMPANY) 


Misa the imaginative 


use of techniques which command 


audience attention... 


ns 


» 
Wekeee crores extending 


utilization, increasing the audience 
potential of this film more than four 


y 
ee 

sa million—without increasing budget. . 
ae ol asing a 


" Ansett by the 


creative interpretation of 
progressive business thinking . . 


We build value into your films . . . regardless of budget 


Write or Wire for Screenings 
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a division of 
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1733 Sansom Street, Philadelphia 3, Pa. Rittenhouse O-3892 
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Christophers Bring Story of Hogan’s Comeback 
to the Screen in New Inspirational Sound Film 


*® Golfer Ben Hogan, supported by 
a million dollars worth of acting 
talent, has emerged this month as 
the star of a new 16mm inspiration- 
al sound film. 

Called Faith, Hope and Hogan, 
it was made on a golf course on 
the West Father 
Keller and his Christophers, Inc. 
The Christophers, a unique, 


Coast by James 
world- 
famed group, holds that individu- 
als. working 


hard as individuals, 


can change the world into a_ bet- 


ter place. 
Courage for Handicapped 
Father Keller believes the Hogan 

story—-one of the sports 

most amazing comebacks 


world’s 
will give 
courage to millions of people faced 
with handicaps. Hogan, 

killed in a 1949 auto crash, 
back from a hospital bed to regain 


nearly 
came 


his niche as one of the great golfers 
of all time. The film was shot with- 
out script. Father Keller’s only ad- 
vice to Hogan was to say “just 
whatever comes to mind.” 
The master golfer more than held 
his own in the movie with such mas- 
ters of the ad lib as Bing Crosby, 
Bob Hope and Phil Harris. Others 
in the cast are homerun slugger 
Ralph Kiner and movie producer 


Bill Perlberg. 
Via T 


Television and l6mm 


Perlberg, a millionaire movie- 
maker, played a spur-of-the-moment 
All the ar- 
tists donated their talents for the 
movie, which 
of the nation’s television stations 
the latter part of March and will 
also be available in 16mm for print 
cost via the Christophers’ New York 
office. 


bit as Hogan’s caddy. 


was released on 75 


Hogan, in making the movie, told 
Father Keller that he 
make 


was able to 
“just work- 
than he 
also made 


his comeback by 
ing a little harder 
had before.” He 
that 


ever 
a dis- 
closure may 


come as quite a 


x« *« * 


Stellar talent is 
sented, as usual in this 
latest Christopher 
sound film. 
right (from lL. to r.) are 
Bob Hope, Ben Hogan, 
Father James Keller 
(founder of The Chris- 
tophers) and Bing 


pre- 


Shown at 


Crosby in scene from 
“Faith, Hope and Ho- 


gan” now available in 


l6mm_ version, 


BUSINESS 


shock to some of the nation’s golf 
pros. 

“There are hundreds of golfers 
who are as good or better shotmak- 
ers than I on the course.” Hogan 
said the difference between being a 
great golfer and a champion is “all 
between the ears.” 

There’s Hope and Crosby 

“In tournament play,” 
tam Ben, “technical skill counts for 
30 percent of the The 

70 percent is all management 


says Ban- 


other 
be- 


game. 


tween the ears.” 

Although Hogan gives the half- 
hour film an inspirational tone, 
it almost comes out a musical short 

with Hope heavy on the comedy 
and Crosby likewise with the songs. 
Crosby sings two songs, 
ate the 
Candle.” 


* Accentu- 
Positive” and “One Little 
both unofficial theme 
songs for the Christopher move- 
ment. 
Jack 


sports 


ex-New York 
turned moviemaker, 
produced and directed the movie. 
Wire or write The Christophers, 18 
E. 48th St.. New York City. 
print cost and availability. 
Be sure to ask about other Chris- 
topher films such as Government Is 
Your Business and 


Denove, an 
writer 


for 


Atomic Energy 
Can Be a Blessing, also available at 


print cost. * . . 


Supplemental List of Films Cleared 
For Television Now Available 

* The Committee on Medical Mo- 
tion Pictures of the American Med- 
ical Association has announced the 
publication of a supplement to the 
list of health education motion pic- 
tures cleared for use on television. 
This supplement lists 38 motion pic- 
tures which have been cleared for 
television use since publication of 
the original list in 1951. 

Copies may be obtained by writ- 
ing to the Committee on Medical 
Motion Pictures, American Medical 
Association, 535 North 
Street, Chicago 10. 
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ELECTRONIC FILM INSPECTION 


... another important first for MODERN 


27 Modern film exchanges are now being equipped with the Harwald Inspect-O-Film 


. oy ’ And so Modern again leads the way in adopting the most advanced equipment and 
7 ipiek tf methods for the distribution of sponsored films. 


The system-wide installation of electronic film inspection machines follows two years 



















of continuous testing of this equipment in two Modern exchanges. During that time we 
het wr, tound that the Inspect-O-Film caught even the smallest film defect, enabling our film main 
re 


2° - tenance personnel to keep prints in top condition at all times. 
’ 
S ‘ we Our use of this equipment is important to audience and sponsor alike. The audience 
. . - . 
fA yo can be sure that films from Modern will come to them without defects. The sponsor can be 
“4 sure that prints distributed by Modern will have a longer life and that his investment in 


prints will be safeguarded. 


MODERN TALKING PICTURE sepvite (stern atone citer electronic im inspection as «regular pare of 


NEW YORK: 45 Rockefeller Plaza : jUdson 6-3830 its service at no increase in price. This is nected reason why you 
CHICAGO: 140 East Ontario Street e DElaware 7-3252 should consult Modern about the more effective distribution of 
PHILADELPHIA: 243 South Broad Street e Kingsley 5-2500 your sponsored film. 

LOS ANGELES: 612 South Flower Street ¢ MAdison 9-2121 
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Films and the New Administration 


CAPITOL COMMENT ON FILM PLANS, ADVISORS AND POSTAL RATES 


HERE DO YOU AND I and the power- 

ful medium of films with which we work 

fit in the new picture of official, Repub- 
lican Washington in this first critical year of a 
new administration ? 

Certainly the active role of citizenship which 
we exercised last fall has given way to a passive 
state of half-optimism, half-pessimism as the full 
complexity of our world and domestic problems 
has been thrust upon Mr. Eisenhower and his 
new appointees. We no longer expect the “mir- 
acles” of November but we had better do our 
utmost as good Americans to achieve some of the 
improvements we voted for. 

For our part, there are immediate and inter- 
esting sidelights out of Washington this month 
with which film people are directly concerned. 
There is also the aspect of active citizenship as 
it relates to our special field of informational 
films. There is finally the matter of “special 
interest” and a strictly personal reaction to the 
plea for special privilege in the matter of lower 
postal rates on film shipments. 


oa a * 


Item: The International Information Ad- 
ministration in the U. S. Department of State 
has been talking to the Sereen Directors’ 
Guild about the hire of 28 noted directors at 
the minimum weekly scale of $550 per. These 
Hollywood notables are supposed to do a 
series of “documentary, propaganda films” for 
the campaign of truth to expose Communist 
falsehoods. 


Opinion: A more incompatible set of circum- 
stances could hardly be imagined than to put 
such a tremendously important mission on such 
a “big name” level at a “bargain rate,” to be 
done as “studio contracts and time permit.” 

What a far cry this is from the kind of sin- 
cerity and simplicity our friends abroad deserve 
from us! If there is the slightest truth to this 
twice-confirmed story, it should be vigorously 
opposed if only to save the taxpayer from a 
sheer waste of funds. We are glad to report, 
however, that Dr. Robert L. Johnson, admin- 
istrator of the IIA, is said to be enlisting the 
“active cooperation of the entire motion picture 
industry.” 

Let us say for the time being that the motion 
picture industry is also represented in New York, 
Boston, Philadelphia, Pittsburgh, Detroit, Chi- 
cago, St. Paul, and points west other than Holly- 
wood. When the entertainment industry gives 
itself those Academy Awards it includes an item 
called “short subjects” but when these have been 
shown abroad at places like Edinburgh and Ve- 
nice, not one of the illustrious directors named 
has ever had a factual film screened. 
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Item: The Kiplinger Washington Letter re- 
cently gave us businessmen a real chiding for 
“failing to work with the gov’t administrator 
on rules and regulations . .. they won’t come 
to Washington 
their views, etc.” 


won't bother to present 


Opinion: In this business we know what's 
happening and some of the “top brass” in the 
new administration are equally at fault in this 
instance. They find it hard to forget that gov- 
ernment needs the cooperation of all its citizens. 

This medium of motion pictures and related 
visual aids is vitally important to a number of 
our Federal agencies and some of them spend a 
lot of time and money working with it. To the 
credit of the Roosevelt people, they reached out 
and asked Americans in all walks of life to come 
in and share their problem, to help with it and 
few expected payment. 

This is the sobering and vitally important re- 
minder we lay before our new government. Re- 
move the price tags on your requirements and 
permit your fellow citizens to exercise the highest 
privilege of an American . . . to give the tithe of 
his experience and special skills as you find need 
for them anywhere in government where the job 
can be done better in the national interest. 

. _ . 

There is a big job to be done by films in 
the Post Office Department, throughout the 
Defense establishment, in Agriculture and In- 
terior and in Mrs. Hobby’s vast domestic 
structure, 

There is no need to extend the bureaucracy to 
get fullest measure from this powerful medium 
of idea communication. Advisory committees and 
individual consultants can be drafted from the 
ranks of our executives. They have only one 
mandate: to do what is best for the country, 
though it may not be necessarily best for their 
personal interest. No good citizen would do less, 
especially in this critical period. 

* os * 

Item: A bill to apply book rates to the ship- 
ment of educational motion pictures is pro- 
posed. The support of all nontheatrical film 
users is being solicited to gain its passage and 
the resulting economic benefits to film uses. 


Opinion: We share the view that non-profit 
organizations such as our schools and churches, 
medical societies, health groups should have this 
aid so that their films may do a better job for 
all concerned. But no commercial or business 
sponsor should lift a finger on his own behalf for 
this measure. Instead, we ask only that the Post 
Office Department improve its service of han- 
dling and delivery and offer our full cooperation 
to that extent. yy 





YOUR 1953 CALENDAR 
OF AUDIO-VISUAL EVENTS 


Film Festivals, Workshops and Meetings 
of Interest to Film Sponsors and Users 


MAY 


May 22: Annual Stamford (Conn.) Film 
Festival, sponsored by the Stamford 
Film Council. (entries closed March 25). 


JUNE 


June 17-18: Sixth Annual Cleveland 
Film Festival. Hotel Carter, Cleve- 
land Ohio. Screenings of sponsored and 
educational motion pictures during first 
two-day event with entries in 15 cate- 
gories scheduled to receive “Oscars” as 
top selections of audience juries. Screen- 
ings deadline was April 9. 


June 19-21: Pre-Conference Audio-Vis- 
ual Workshop of the American Li- 
brary Association. On the campus of the 
University of Southern California, Los 
Angeles. Registration fee $5. Write Irv- 
ing Lieberman, School of Librarianship, 
University of California, Berkeley 4, 
Calif. for details, 


AUGUST 


August 1-5: National Audio-Visual Con- 
vention and Trade Show. Hotel Sher- 
man, Chicago. Joint meeting with mem- 
bers of the Industrial Audio-Visual Asso- 
ciation tentatively scheduled August 4. 

August: Edinburgh and Venice Inter- 
of more than 125 manufacturers, pro- 
ducers, and distributors of audio-visual 
materials in more than 32,000 square 
feet of air-conditioned exhibit space. 
Other organizations participating include 
Educational Film Library Association 
Catholic Audio-Visual Association and 
the Film Council of America. 


August: Edinburgh and Venice Inter- 
national Film Festivals. U. S. film en- 
tries cleared by the Film Council of 
America. 


OCTOBER 


October 13-15: Annual Fall Meeting of 
the Industrial Audio-Visual Associa- 
tion, Pittsburgh. Program Chairman, 
Ray Roth, U. S. Steel Corp. 


NOVEMBER 


November 1: Entries close for the 1954 
Freedoms Foundation Awards, which 
include 16mm motion pictures, Write 
Freedoms Foundation, Valley Forge, Pa. 
for entry forms and award details, 


Eprtor’s Nore: How do you like this new 
special feature? The Film Events Calendar 
will be a regular service in all future issues. 
You are invited to submit data for possible 
listing in this department. 
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Business Film Executives Convene at Chicago 


IAVA Holds Seventh Annual Convention 


MEMBERS OF INDUSTRIAL AUDIO-VISUAL ASSOCIATION ELECT LEO BEEBE AS 


PRESIDENT, AWARD 
EMBERS of | the 
i Audio - Visual 


national association of 


Industrial 
Association, 
executives 
within industry concerned with 
have 
named Leo Beebe, Ford Motor Com 


pany, as president-elect. Mr. Beebe. 


audio visual communication, 


who succeeds Dan Rochford, Stand 
ard Oil Company of New Jersey, the 
retiring chief executive, was elected 
at IAVA’s seventh annual conven- 
tion held at the Del Prado Hotel in 
Chicago on April 28, 29 and 30. 
Tom Hope, General Mills, is first 
vice-president of I AVA for the 1953- 
54 term: Joseph Schieferly, Stand- 
ard Oil (N.J.) second vie e-president. 
Don Steinke, Dow Chemical Com- 
pany, IAVA’s secretary; and John 
Hawkinson, Illinois Central Rail- 
road, IAVA’s treasurer, were re- 


elected to serve third terms. 


Regional Directors Named 

Regional director-at-large for the 
new year included Fred McMullen 
(Hardware Mutual Ins, Co.) for the 
northern Frank Rollins 
(Squibb & Sons) eastern region; 
William Cox (Santa Fe Railway) 
central 


region; 


region; Richard Coneway 
(Humble Oil) southern region; and 
William Bailey (Mytinger & Cassel. 
berry) western region. 

Members of the Advisory Council, 
heading principal committees of 
LAVA in 1953-54 are: membership 
Lytle (Raytheon) ; 
1954 program chairman, John Pow 
ers (Illinois Bell); fall 1953 pro 
gram chairman, Ray Roth (U.S. 
Steel) ; publicity chairman, William 
Reynolds (Ohio Bell): 
chairman, Frank Brown (Shell 
Oil): technical chairman, Walter 
Burton (Minneapolis Honeywell) : 
constitution chairman, Bill Pratt 
(AT.AT.); past presidents’ chair 
man, Dan Rochford: and historian, 
James Craig (General Motors). 


chairman, Al 


project 


MERI 


PLAQUES DURING 


Reviinc Presiwent Dan Rochford 
(left above) recetves service plaque 
from past president Gordon Biggar 


of LAVA, 


Fourteen new members were ad- 
mitted to [AVA membership during 
the annual meeting just concluded, 


Practical demonstrations of ex- 
hibit techniques, three-dimensional 
motion picture and slide production, 
magnetic tape reproduction, dise 


recording, loop film technique, 
script preparation, t.v. commercial 
production ideas, company film dis- 
tribution and Visualcast and over- 
head projection methods were 
among the principal topics on the 
well-filled annual program agenda 
arranged by Charles Shaw (Armour 
& Co.), chairman of the 1953 pro- 
gram committee, Other members of 
included 
John 


Powers and past president R. P. 


Hogan (Kraft Foods). 


the program committee 


central regional chairman 


The annual program was conclud- 
ed with a practical demonstration 
tour of Bell & 


manutacturing 


Howell’s Chicago 
facilities at which 


IAVA members saw how audio and 


Hosprratity Hour during 
[AV A’s annual meetings at 
Chicago's Del Prado Hotel 
brought together (left to 
right) members Hugh Ral- 
ston (Ford): Mike Ritt 
(Combined Insurance); 
Bill Reynolds (Ohio Bell) 


and Ed Purrineton (Ford). 


EVENTFUL 


3-DAY SESSION 


visual materials are applied in vari- 
ous departmental functions in that 
company. 


Receives President's Plaque 

In a traditional ceremony during 
IAVA’s annual banquet. held this 
year in the atmospheric surround- 
ings of Founders’ Hall of the Saddle 
& Sirloin Club of the Stock Yards 
Inn, retiring president Dan Roch- 
ford received the presidents’ plaque 
honoring his contributions to the or- 
ganization. Gordon Biggar. director 
of public relations for the Shell Oil 
Company and a past president of 
IAVA, made the presentation. 

Earlier in the three-day program, 


Past Presipents Gordon Biggar 
(left) and Dan Rochford (right) 
are shown above with IAVA re- 


gional director Dick Coneway, pride 


of the Lone Star state. 


three long-time members of the or- 
ganization were honored by the 
Service award, Plaques commemor- 
ating their services will be given to 
Don Steinke and John Hawkinson 
for their consecutive terms of office 
as secretary and treasurer, respec- 
tively, and to O. H. Coelln, Jr., pub- 
lisher of Business SCREEN, one of 
the founders of the organization in 
1946 and program chairman for 
both the 1951 and 


meetings. 


1952 annual 


Hear About Scripts, 3-D 
Two of the 


events during the annual program 


many interesting 
were Oeveste Granducci’s luncheon 
speet h on April 29 “How to Get the 
Most Out of Your Seript Writer” 
and Floyd Ramsdell’s illustrated 
talk on “Third Dimension and Its 


Promise” given later on that day. 


BUSINESS 


Krarr’s R. P. Hocan (left 
above) is shown with past presi- 
dent Bill Bastable (Swift) and 
Shell public relations’ chief 
Gordon Biggar at 1AV A. 


Mr. Granducci’s experience as a 
professional scripter whose organi- 
zation has served both producers 
and sponsors for many years, gave 
his remarks a hard-hitting practical- 
ity. The many contributions which 
business film script writers can make 
toward successful productions were 
enumerated. Their dependence on 
complete frankness, on thorough co- 
operation within the sponsor's or- 
ganization, and in follow-through 
during actual production were cited 
by the speaker. 


Tells 3-D Film Problems 

Floyd Ramsdell is a veteran East- 
ern producer of industrial films and 
a pioneer in three-dimensional film 
equipment and techniques. The dif- 
ficulties currently besetting Holly- 
wood film companies were illustrat- 
ed with particular emphasis on the 
lack of standards and inadequate 
equipment often being employed. 

Important emphasis was given the 
extremely close tolerances required 
for accurate 


focus in all three- 


dimensional production. Standard 
equipment was not deemed accept- 
able for professional production, ac- 
cording to the speaker, who pointed 
out that both camera and projection 


equipment had to be especially 


New /AVA Members below are 
Tom Marker (left) of the Chrysler 
Corporation and D. G. Treichler of 


the Socony-Vacuum Oil Company 


(NY). 


(Business Screen photos) 
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adapted in order to fulfill business’ 
expectations, particularly in the field 
of motion picture production. 
Another special demonstration on 
the program “The 
Looped Film Training Technique” 


was Seminar 
as applied in recent Socony-Vacuum 
Co. films other Robert 
Dakir. Films, York 


and uses. 


New 


Seminar 


of Aleoa, 
United 
were visited during the tour. 


International Harvester. 


Airlines and many others 

This special program event was 
concluded with a visit to the Chi 
cago Area Aircraft Warning Filter 
Center located in the museum build. 
ings. 


“Let’s Look at Color” an illustrat- 


IAVA MEMBERS VISIT MUSEUM OF SCIENCE & INDUSTRY 





pe. 


A Gutpep Tour oF CHicaco’s MUSEUM oF ScieNcE & INDUSTRY to ob- 





v 


serve the many audio and visual techniques was an 1AV A convention 
event. In the center foreground above are (l to r) A. P. Yunker, (Ill. 
Bell); Bill Reynolds (Ohio Bell); John Powers (Ill, Bell); D. G. Treich- 


ler (Socony); and Louis Goodman (Pan-American World Airways). 


City made this presentation in an 
evening program on April 28. 

A guided tour of the many visual- 
ized exhibits at Chicago’s famed 
Museum of Science and Industry 
was one of the outstanding special 
events. Following a luncheon ad- 
dress by D. M. McMaster, director 
of the Museum, IAVA members vis- 
ited the 
myriad 


nearby building where a 
visual exhi- 
bition techniques were explained un- 
der the supervision of Mr. MceMas- 
ter and other Museum officials. Film 


theatres and motion picture exhibits 


of audio and 


1953. MEMBERSHIP CHAIRMAN is 
Raytheon’s Al Lytle, shown in the 
picture below. 
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ed talk by Phillip M. Chamberlain, 
Eastman Kodak Company: “Your 
Voice Is You” a live demonstration 
technique presented by Sabina Mor- 
risey, Illinois Bell Telephone Com- 
pany representative; and “How to 
the Effectiveness of TV 
Commercials” a talk by Charles 
Standard of the National Broadcast- 
ing Company were other contribu- 
tions to the [AVA annual program. 


Increase 


Prize Nash Film Shown 


Numerous film showings were 
featured. Opening event on the pro- 
gram was a showing of Nash 


Motors’ Out of the North, deemed 
by many as the “film of the year.” 
Opening keynote of the meeting was 
IAVA member O. H. 
Coelln, Jr. who delivered a challeng- 
ing address on “What's Ahead for 


delivered by 


Business Film Sponsors.” 

Practical demonstrations on tape 
and dise techniques were made by 
Robert Van Behren, Minnesota Min- 
ing & Manufacturing Co. who illus- 
trated new ideas on “Sound Record- 
ing on Tape and Film” and by Joe 
Wells. RCA Victor Division repre- 


sentative who presented “Dise Re- 


{CONTINUED ON 
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Ar A MUSEUM FILM SHOWING were (foreground, l. to r.) A, W. Morrison 
(Socony); Louis Goodman (PAA); Walter Burton (Minn. Honeywell) ; 
others in background include Jos. Schieferly (Esso): Gordon Biggar 
(Shell); O. H. Peterson (Standard Oil, Ind.); Al Lytle (Raytheon); 
Frank Rollins (Squibb); Tom Hope (General Mills); Dan Rochford 


(Esso). A magnetic film technique was demonstrated. 





As D. M. McMaster, Dikecror oF 
explains (extreme right, with hand upraised) [AVA members get expert 


MuseuM OF ScieENcE & INDUSTRY 
counsel on modern exhibit techniques involving both audio and visual 


media during guided visit through the Museum’s many halls in Chicago. 





Amonc /AVA Museum Visirors Suown Betow are Paul Petrus (So 
cony): Marshall Barnes (Bemis Bag); Harvey Plants (Air Reduction) ; 
Glenn Rohrbach (Deere & Company) and at extreme right, H. F. Brown 
(Shell Oil's visual aids manager) and A, L. Morrison (Socony-Vacuum). 











“INFLATION” HELPS CLARIFY public understand. 
ing of the economic dangers involved for all. 


“N MPLOYEE FILM PROGRAMS for both plant and 


J office workers continue to gain favor with 


U. S. business. These showings are usu- 
ally held on a “Weekly Movie Day” basis at noon 
hour or between shifts. The use of industry- 
sponsored films has been a major factor in build- 
ing these programs but other sources help sup 
plement and enrich the employee program. 

For authoritative information on subjects of 
national interest, for example, there are the 
ready-made sound films of Encyclopaedia Brit- 
annica Films. For news, sports, cartoons such 
sources as United World (Castle Films) and 
Walt Disney films are suggested. They're com- 
paratively inexpensive and give real “balance” 
to any plant show. Here are some specific film 
ideas for the program planner: 


EB Films’ New Film on “Inflation” 
* Inflation is a problem which both employees 
and management are definitely concerned with 
but they don't always understand its cause o1 
cure. ‘The EBFilm /nflation defines the situation 
and explains it in terms that anyone can under- 
stand, 

A war or defense crisis brings about infla- 
tion, the film explains, because the supply of 
money is increased at a time when there are 
fewer goods on the market. The effective cures 
mentioned are measures which decrease the mon- 
ley supply while increasing productivity. This 
17-minute color film may be purchased for 
$100.00 or rented from any regional EBFilm 
library. 

Competition and Big Business, also produced 
by EBFilms, analyzes the relationship of big 
business to competition, The film places big 


CoMEDY sHORTS featuring Abbott & Costello are 
available for plant movie day programs. 


Ideas for Your Employee Film Programs 


Film Fare for Employee Showings 


GOOD DISCUSSION FILMS OR WIDE VARIETY OF LOW-COST SHORTS AVAILABLE 


business in its proper perspective alongside other 
forms of enterprise, and considers its bearing on 
entry into the market and technological prog- 
ress. The problem of monopoly is discussed in 
terms of public interest and social responsibility. 
Prints of this 20-minute color film sell for 
$170.00 It may also be rented for preview. 

Two Encyclopedia Britannica Films released 
last year help fill the almost continuous need 
for new training material on human relations 
in business. Office Courtesy and Office Team- 
work both dramatize office situations which re- 
quire thoughtful action. 

Techniques for meeting and working with peo- 
ple both in and out of the company, and the 


COLORFUL CARTOONS such as the “Woody Wood- 
pecker” series help lighten the noon hour screen. 


art of meeting “face to face” over the telephone 
are effectively explained in Office Courtesy. In 
addition the importance of courtesy and thought- 
fulness is pointed up, and the employee is shown 
how his attitude can have considerable effect 
on the company’s business. 

Cooperation, a keystone in any business or- 
ganization, is revealed as the important basis 
for relationships between employees in Office 
Teamwork, Representative situations illustrate 
the many times when teamwork is necessary, 
and demonstrate the effect cooperation, or the 
lack of it, can have on company morale and 
business. 

Each film is 12 minutes long and is avail- 
able in black and white, $50.00, or color. 
$100.00, Prints may be rented from any EBF 
library. For the address of the one nearest you 
write the home office, 1123 Central Avenue, 


Wilmette, Illinois. 


Sports and News on Castle Releases 


* United World Films, Inc. provides short films 
on sports adventure and news which give a lift 
to film programs that may be long or overly seri- 
ous. Besides football parades and films of cham- 
pionship fights, there are titles on boat and auto- 
mobile racing, water stunts. rodeos and an array 


of thrill-seekers of all types. 


Fishing Thrills and Fishing Fun are two films 
on a subject of wide interest. They provide 
scenes of the kind of sport that working men 
don’t often get over a week end. Coming at the 
end of a program that may have been heavy on 
education or advice, these short subjects are 
invaluable for “balance” in the film program. 


Short Newsreel Fills Out Programs 


News Parades and Historic Films offer ma- 
terial that can often tie in closely with the 
theme or purpose of the featured motion pic- 
ture. News Parades are available for every year 
since 1938, including 1952. They treat the head- 
lines of the year and graphically demonstrate 
the urgency of many situations. 

The MacArthur Report, Crisis in Korea, Vic- 
tory over Germany, and Japan’s Surrender are 
factual films of general interest that audiences 
appreciate. In the same way, films of famous 
people, places and events almost fifty years ago 
can bring back memories that point up the main 
idea of the program. 

For purely entertaining interludes in film pro- 
grams, United World’s Castle Films include color 
cartoons of Woody Woodpecker, Andy Panda, 
Mighty Mouse and many others. They also have 
live action shorts starring Abbott and Costello 
and W. C. Fields. 

These shorts can round out a film program 
and often make it more effective. Most United 
World tittes which fill this need are available in 
silent editions for $9.75 or sound de luxe edi- 
tions for $21.75. 

For a complete catalog of these and other 
United World subjects write the company at 
1445 Park Avenue, New York 29 or call your 


nearest photographic dealer or film library. 


Walt Disney Subjects Are Available 


*& From the magic pen of Walt Disney have come 
cartoon subjects holding a unique place in the 
history of motion pictures, and award-winning 


LAUGHTER EASES TENSION along the production 
lines use cartoons like Andy Panda. 
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HE RIGHT COMBINATION of an entertaining 
color film, an ideal preview setting and good 
hospitality came together recently when the 
Standard Oil Company (Indiana) held a press 
showing of their first travel film Midwest Holli- 
day at Chicago’s Kungsholm Restaurant. Sereen- 
ing of the film took place in the acoustical per- 
fection of the Kungsholm’s Opera Theatre and 





“COMPETITION AND BIG BUSINESS” is the title of 
a new EB Films’ sound film now available for 


business audience groups on a preview rental or 


outright purchase basis. (see article) 


live action films which won him widespread 
acclaim. Many of his productions are available 
in l6mm and as part of any film program they 
can add the touch that changes “just another 
movie” to a “real show.” 

Three of the factual reports on the human 
and funny side of wild animals from Disney’s 
True-Life series are available for non theatri- 
cal showings. 

Seal Island is a story of the intimate family 
life of seals on the Pribilof Islands in the Bering 
Sea. Each summer these polygamous seals re- 
turn to the mist-enveloped reefs to battle for gids, public relations director (left) and Wesley 
wives and raise families. Bull seals, bachelors, /. 
cows and cubs, all assume human-like places 
in the island society as the story develops in 
plot-like fashion from strictly candid scenes. It 
may be rented from Association Films, Inc. or 
from Walt Disney Productions, Non-Theatrical 
Film Division, 2400 W. Alameda Avenue, Bur- 
bank, California. 


Some Outstanding Nature Study Films 


Beaver Valley, which won the Academy Award 
in 1950, shows the wildlife around a_ beaver 
pond going through the everyday business of 
courtship, housemaking and staying alive. As 
in Seal Island candid scenes are combined into 
a story-line that builds to a climax almost like 
a well-acted play. 

Stop motion and time lapse photography were 
applied to a small plot of ground in Nature’s Halj 
Acre to bring to the screen a fascinating drama 
of the struggle for existence among tiny beings. 
Nature’s balance and the survival of the fittest 
are followed from the re-birth of spring to the 
coming of winter. 

RKO Radio Pictures, Inc., 1270 Avenue of the 
Americas, New York 20, is distributing both 
of these films. 

Examples of other Disney films available for 
company and group showings are these recently 
released subjects: 

The History of Aviation is an 18-minute car- 
toon story of the development of the air plane 
from the Wright Brothers’ first fateful attempt 
to the modern racing plane. Disney Cartoon 
Parade Number One is a 26-minute series of the 
antics of some of his most famous characters 
Mickey Mouse, Donald Duck and the rest. Among 
the 9-minute cartoons available are Clock Clean- 


ers, Bone Trouble and. Donald and Pluto. Ld 





HOsPITABLE PREVIEW HOSTS were Conger Reyn- 


Vunn, advertising manager, Standard Oil. 


SCREEN WRITER John Davenport (left) is pic- 
tured above with E. L. Gordy of Standard Oil 
and Robert J, Regan of the Chicago American. 





DISTRIBUTION EXPERT Dick Hough of Modern 
Talking Picture Service (left) shown with Stand- 
ard’s Don Campbell. 








Cra 





STANDARD OIL (INDIANA) HOLDS PRESS PREMIERE FOR “MIDWEST HOLIDAY” 


was highlighted by short talks given by Conger 
Reynolds, director of the company s Public Rela 
tions Department and by Don Campbell, assistant 
director, who supervised the film project 

This kind of event can pay real dividends in 
launching a worthwhile public relations picture 


Standard’s press showing was an effective dem- 
onstration of public relations at its best. a 





PRODUCER-CLIENT GREETINGS were exchanged by 
tim Constable and Jim Kellock of H ilding Pic- 


tures (l to r) shown above with Mr. Reynolds. 





WEN-TV STAFFERS Elizabeth Bain, Gene Filip and 
Myrtle Stahl discuss the new picture with Don 
Campbell and B. L. Patton of Standard Oil. 





TRIBUNE COLUMNIST Anton Remenih (left) is 
shown above with Ed Wilson of the Trailer 
Coach Manufacturers’ Assn. (Also see p. 50) 
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N A BUSINESS where experience counts, the 
M) years of sustained, creative production 
which have just been attained by the Atlas 

Film Corporation, midwest producer, is a pretty 
formidable total. For Atlas’ history dates back 
to 1913 when an enterprising young business 
man turned as hool supply concern into the 
sale of educational films and soon thereafter 
began the production of sponsored films. 

You can get quite a few reels of historical 
footage out of those early Atlas files. Sponsor 
names like Moline Plow (1916) and the first of 
a still-existent series of films for the U.S. Bureau 
of Mines flicker by at the old “silent speed. 
That first USBM film, incidentally, was made 
for the Willard Storage Battery people in LOL9, 
Some 34 years later, Atlas led the list of Bureau 
of Mines films in audience popularity with seven 
of the first 10 films 
lation last year. 


totaling millions in cireu 


In these vears of activity, a film maker uses 
a lot of people and names like Tyrone Power 
(an Atlas bit player some years ago) are on 
the record. But it is the technical achievements 
which lend most to the field and to its clients 
In 1926, for example, Atlas filmed the first in 
terior scenes lighted with incandescent lamps, 
especially manufactured at Nela Park by Gen 
eral Electric, These early 2500 watt lamps were 
made with hand-turned filaments. 

But it is the people who make studio history 
and through 33 of these 40 vears of what Atlas 
tightly calls “filmaturity”, cameraman Harry Pe- 
terson has‘continually served to earn a rightfully 
deserved title of industry pioneer, shared at Atlas 


TODAY, IT’S FILM FOR TELEVISION at Allas, too. 


1 scene during production 
of Pure Oil tv. films featuring “Mr, Wizard” (Don Herbert). 


When Experience Counts, Atlas Has It 


FOUNDED IN 1913, MIDWEST FILM COMPANY 


REACHES ITS FORTIETH YEAR 


Left: scene from an early farm bureau picture made in the 20's. 


by vice-president Al Bradish, in charge of pro- 
duction now, but an Atlas veteran of 25 years. 
Yesterday's production records showed such 
names as the Kansas Gulf Company for whom 
\thas made what is probably the country’s first 
shareholder's report picture, an eight-reeler 
turned out in 1920, Atlas was serving such pres- 
ent-day film users as Swift & Company (1925): 
Studebaker (1927) and its relationship with 
Phelps-Dodge Corporation dates back to 1938. 
Today, there is a little of the mustiness of 
history about the bustling, modern sound stages 
and laboratories at L111 South Boulevard in Oak 
Park. Through the past five years, a continu- 
ous program of modernization and development 
work under the direction of Larry Mominee, At- 
las’ general manager, and his executive staff, has 
made possible high quality standards in both 
sound and picture reproduction. Sales contact 
responsibilities, including creative development 
are handled by vice-presidents Fred Barber and 
Kdward Schager (15 year men), in charge of 
sales. The company’s swiftly-expanding activi- 
ties in television are under the supervision of 
v.p. Norman Lindquist. James A. Cuca is in 
charge of Atlas’ active slidefilm department. 
Sharing the awards received by such well- 
known Atlas’ films as Arizona (Phelps-Dodge) 
is the National Commmittee on Safety honor 
recently given the Clark Equipment Company’s 
film Safety Saves! This year’s Nash Motors’ 
sales meeting presentations are Atlas film pro- 
ductions. Other 
Allis-Chalmers Manufacturing Company; 


well-known clients include 


Amana 


Refrigeration, Ine.: Austin-Western Company 


(three color motion pictures); J. 1. Case Com- 
pany: Hotpoint, Inc.: Inland Steel Company and 
Zenith Radio Corporation. 

Balance is a keynote of the 1953 Atlas organi- 
zation. Production activities are well diversi- 
fied among motion pictures, theatrical short sub- 
jects, television commercials and slidefilms. Not 
only these but also complete and_ integrated 
“package” programs including printed instruc- 
tional materials have been done for such clients 
as the U.S. Air Force and Marathon. Where 
speed is essential, Atlas’ control of its facilities 
“from script to screen” is a real asset to its 
clients. An example of the timeliness possible 
was dramatically illustrated during the weekly 
production of the All 
Week football television packages wherein Atlas 
crews filmed a leading football game each week 
and delivered to television stations by the Mon- 


day following each Saturday's big game. Spon- 


{merican Game of the 


sors of this series included Ford and Pontiac. 

There are some important footnotes to this 
brief report on a veteran filmaker. Technical 
items would certainly include mention of the 
most modern camera equipment; of complete 
lo6mm and 35mm RCA sound recording: of an 
up-to-the-minute film laboratory, expert in color 
processing and printing. 

But the closing words should also mention co- 
operation and integrity. For Atlas has achieved 
“filmaturity” through hard-won years of experi- 
ence and in these later years of repeated service 
to many of the same clients, this midwestern 
film studio has demonstrated its readiness to 
do an even better job in the next four decades. 


COMPLETE STUDIO FACILITIES, including sound, have been modernized to 
meet the many varying needs of business and t.v. film Sponsors. 
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d-D Dividends 


STEREO AND WIDE-SCREEN RESEARCH 
MAY PROFIT BUSINESS FILM USERS 


USINESS STANDS to earn some nice divi- 

dends from the present era of active ex- 

perimentation in both sight and sound 
4 means of communication. The harvest of 3-D. 
wide-screen, magnetic reproduction of sound, 
negative-positive and color process development 
may yet be fruitful. 

3-D is doing fine via still picture reproduction 
and the advent of the new Triad projector last 
month bears ample witness to its excellence and 
to the important quality of safe travel for the 
business user. The only hitch is in getting good 
stereo slides on a commercial basis. But 3-D 
motion pictures are still a 35mm theatrical baby 
with certain exceptions. Let’s tally up the “ifs” 
on this topic: 


Three-dimensional motion pictures based on 
the use of Polaroid viewing glasses require syn- 
chronized, inter-locked projection equipment. 
Two projectors plus interlock apparatus, etc. 
limit possibilities to permanent or semi-perma- 
nent installations such as fairs, convention ex- 
hibits, company showrooms. 


Wide-screen “dimensional” pictures, such as 
Cinerama, have depended on multiple projector 
installations reaching the large curved screen 
area and multiple speakers scattered around the 
audience for the stereophonic sound effect. The 
20th-Century Fox’ wide-screen method (Cinema- 
scope) simplifies the technical apparatus required 
to a single wide-angle projection lens matching 
a similar camera adaptation. 

l6mm_ possibilities of wide-screen, with its 
panoramic effect, are nearing reality. At least one 
lens manufacturer is coming along on the prob- 
lem of a matching pair of l6mm wide-angle 
lenses for both camera and projection. Here 
again, all prospective audiences will need to have 
new wider screens plus the wide-angle projector 
lens attachment. 

Confusion is meanwhile still rampant in the 
theatrical industry. Pity the poor entertainment 
theatre owner who is being told to line up at the 
right for his polarized 3-D installation, plus 
X-thousands of viewers, for X-thousands of dol- 
lars and to also line up to the left for his wide- 
screen apparatus, requiring redesign of the entire 
front section of his theatre. And in the same ear 
he is hearing that his studio sources are about to 
dump their 2-D pictures for immediate millions 
from the television field, which will then be in a 
still better position to knock him for an economic 
loop! As if he wasn’t already groggy! 

If you want to have fun, make some dandy 
stereo slides. Flick them into a handy viewer or 
project “em big as life. Add some good sound 
via a playback unit or tape reproducer and 
scatter a few speakers around the room. You'll 
he the life of the sales meeting or the department 
store demonstration! ! 

But until 3-D movies and/or “wide-screen” 
emerges from the laboratory phase, are practical 
and available for l6mm audience use. don't 
overlook today’s big audience. LA’ 
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Tragic results in “Safety Saves” 


Safer Material Handling 


CLARK SHOWS “SAFETY SAVES” 


* A new training and safety film for indus- 
trial truck operators has been produced by the 
Clark Equipment Company. The new 30-minute 
16mm sound motion picture, titled Safety Saves, 
was filmed at on-the-job factory and warehouse 
locations. It dramatically illustrates the “do’s 
and don'ts” of safe driving, and shows the cause 
of most truck accidents and how to avoid them. 
For truck owners who want to reduce accidents 
and cut damage-to-goods, the new film will be 
a valuable training tool. 

The “villain” of Safety Saves is Willie the 
Cowboy. a lad who drives his fork truck like 
a hot-rod. Willie is the kind of driver who 
doesn’t look where he’s going, ignores over- 
head clearance, and parks his truck in the mid- 
dle of busy aisles. In other words, Willie is a 
menace—to fellow employees, to the goods he’s 
handling, and to himself. The narrator of the 
film patiently tries to teach Willie the error of 
his ways. and he nearly succeeds. But unfortu- 
nately, before Willie finally learns his lesson, 
he makes one mistake too many. Poor Willie is 
carried away from the last scene on a stretcher. 
The wonder of it is how he lasted as long as 
he did. 

Along with these horrible examples of how 
not to handle a fork truck, 
safe, correct method, Besides fork truck opera- 
tion, Safety Saves contains instructions for op- 


the film shows the 


erators of towing tractors and hand trucks. 

Industrial truck 
their acceptance of Clark’s “Safety Saves” book- 
let. published in 1951. The Safety Saves film 
was produced in response to hundreds of re- 


users were enthusiastic in 


quests from truck users who expressed the need 
for a driver training film. Safety Saves has been 
available on a free loan basis since March Ist. 
For a booking order form, write the Clark 
Equipment Company, Industrial Truck Division, 


Battle Creek, Michigan. a 


Eyes FRONT, Witty! This lad is headed 
for trouble in “Safety Saves.” 










































































Color Revolution 


NEGATIVE-POSITIVE COLOR PROCESS 
PROMISES BETTER DEFINITION 












by Courtney Hafela 


PONSORED INDUSTRIAL FiLMs face a revolu 


tionary improvement within the coming 


year. The new Neg.-Pos. color processes 
have had this impact on the theatrical film indus- 
try and now, as sponsors see the dramatic results 
of direct reduction 16 mm, release prints and, as 
commercial producers learn to handle their pro 
duction, they are going to increase the scope and 
value of our industry. 

Quality is the big reason Neg.-Pos. is going to 
change our habits and thinking. Shadows that, 
all too often, have been lost to blackness will now 
he transparent and clear due to the great latitude 
inherent in the new film. Highlights hold a new 
graduation unobtainable with any 16 mm. re 
versal material. Products can be accurately ren 
dered and because of this will be featured with 
less fear in sponsored films. The fashion, textile, 
and other industries that rely on style and color 
will be able to get consistently good reproduc- 
tions of their products, and therefore will utilize 
films more and more for direct selling purposes. 


More Sales Power With Good Color 


The increased definition obtained by printing 
down from thirty-five mm. brings texture and 
detail up to where they can create emotional 
stimulus in selling with films. 


Negative-Positive printing can be controlled 


more easily and with more accuracy than re 
versal to reversal, so release prints should have 
all the professional brilliance that previously has 
heen limited generally to the theatrical screen's 
imbibition prints. 

Although the sulphide sound tracks now used 
in Kodachrome printing have been greatly im 
proved, the silver sound track in Neg.-Pos, re- 
leases should be considerably better, and of more 
adequate density, increasing the overall audience 


illusion. 
Realism and Natural Qualities Aid 


Naturalness and realism can be obtained not 
only from the great latitude and more normal 
color contrast, but from the increased speed of 
the negative. An ASA of 32 has been prophesied 
for the new Eastman Tungsten negative due in 
late May. (Eastman expresses it as 150 ft. ¢ andles 
of light needed at F:2, 24 frames of a 180 
shutter.) The two emulsions available today have 
a rating of ASA 16, and both Eastman Kodak 
and Ansco feel that speed increases are in the 
offing. Of course this can mean a more candid 
approach to picture making, those borderline 
scenes always just out of reach before can be 
successfully tackled, plant interiors with existing 
light. | | have recently seen a 16 mm, print of 
a scene made with existing light of a large rail 
road terminal interior . . . the ramifications are 
endless.) Industrial personnel are handled easies 
under the lower light levels: processes and large 
(CONTINUED ON THE FOLLOWING PAGE) 









REVOLUTION IN COLOR: 


(CONTINUED FROM THE PRECEDING PAGE) 


expanses of machinery photographed more eco- 
nomically. 


This is the answer to dual release problems. 
Short subjects for theatrical release can be edited 
from normal sponsored films, greatly increasing 
the public relations value of what our industry 
ean offer the film sponsor. 35 mm. prints can 
be made for showing in local theatres where the 
industrial sponsor has plants and personnel, thus 
reaching the employees’ whole family and com 
munity. And the quality of the color will be of 
a calibre comparable with the rest of the theatrical 
offerings—theatre owners will be glad to have 


and show such releases. 
Real Asset for Color TV Programs 


Color television, they say, is just around the 
corner, The value of Neg.-Pos. sponsored films 
is easy to see. The definition and good color con 
trast is going: to make them in great demand im 
mediately and far sighted sponsors will reap a 
harvest of tremendous audiences “for free.” The 
difference between this material and the 16 mm 
reversal of the past will be greatly emphasized 
on the color TV sereen. 

The residual value of the color negative mate 
rial for stock and resale use will remain high for 
several years until a large backlog develops 
Since the theatrical industry seems headed toward 
+-D or wide screen standardization, the market 
will be somewhat limited, but again color TV 
will be a tremendous user of any and all color 
material, In storing color material, however, one 
will have to allow for the instability of the dyes 
Of course this will be improved as time goes on 
but, as of the moment, the storing qualities of 
developed color negative stock are slightly poorer 
than Kodachrome. This means an estimated life 
of two years, with good storage conditions, be 
Valuable 
material should be protected by making B & W 


positive separations, which of course can he 


fore noticeable degradation sets in. 


stored indefinitely. 
Perfect Definition for “Wide Screen” 


There are rumblings of “wide screen” interest 
already in the sponsored film field. At least one 
firm has announced development work on ana 
morphic lenses for the industrial field and cer- 
tainly this will make a dramatic display for ex 
positions, conventions, etc, Here again the 
increased definition of the 35 mm. color nega 
tive will show to good advantage. Any “wide 
screen” process that uses a single strip of film, 
such as Cinemascope, Vistarama, etc., compresses 
a wide area horizontally on this single width 
When projected, this normal film width suffers 
tremendous horizontal enlargement, far more 
than with conventional projection. Thus defini 
tion and grain assume proportionate importance 
As wide screen by nature and cost will be for 
larger audiences, hence larger screens, 35 mm. 
color negative will be essential. 

What are the drawbacks? Cost is the first 
thing always mentioned, but I feel there is a 
great deal of misunderstanding in this depart- 
ment due to a too traditional approach. There 
are ways the smaller producer and sponsor can 
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Producers Form National Association 


AMERICAN ASSOCIATION OF FILM 


AKING STEADY PROGRESS toward national 
affiliation of business film companies, 
the newly-formed American Association 
of Film Producers, Inc. has elected George 
Becker, vice-president of Vogue-W right Stu- 
dios, as its first president. James Kellock, 
Wilding Picture Productions’ v.p. will serve as 
vice-president of the new producer's association ; 
Joseph Betzer, Sarra, Inc., is secretary; and 
Lawrence Mominee, general manager of Atlas 
Film Corporation, is treasurer. 
Directors-at-large are George Finch, vice-presi- 
dent of The Jam Handy Organization (Detroit) : 
Fred Niles, vice-president of Kling Studios (Chi- 
and Reid H. Ray, president of Reid H. 
Ray Film Industries (St. Paul). 14 companies 


cago - 


were included in the original charter member- 
ship represented at the organization’s first an- 
nual meeting in Chicago on February 24. 


Atlanta, Philadelphia and St. Louis 


In addition to the above-named, Beeland-King 
Film Productions (Atlanta): 
& Marlin, Ine. 


(Cleveland) : 


sSerlet, Anderson 
(Chicago) ; Cinecraft Productions 
Condor Films, Ine. (St. Louis) ; 
The DekFrenes Company ( Philadelphia) ; Mervin 
W. LaRue, Ine. 


Studio 


(Chicago): and Producers Film 


(Chicago) are representative charter 
members. Size of companies represented includ- 
ed some of the nation’s smallest and highly- 
specialized studios as well as several of the na- 
tion’s largest companies specializing in all phases 
of audio and visual communication. 

lor his contributions as consultant during the 
formative stages of the association, O. H. Coelln, 
publisher of Business ScREEN, was made an 
Honorary Life Member. 

In a statement outlining the broad goals of 
the AAFP, the following purposes were adopted 
as a preamble to its constitution and by-laws: 

(1) to inform business, government and edu- 
cators of the advantages and values of industrial, 
business, and educational films and other audio- 
visual aids. 


PRODUCERS 


ELECTS FIRST OFFICERS 

(2) to foster and promote continued ethical 
relationships in all matters between producers 
and their clients. 

(3) to advance the quality standards of mo- 
tion pictures, slide-motion pictures, sound slide- 
films and other visual aids for industry, business 
and education. 


(4) to foster and maintain a good standard of 


AAFP Directors (left to right) are Reid H. 
Ray. secretary Joe Betzer and treasurer Larry 


Vominee, 


shown at Board meeting. 


labor practices and good relations with various 
recognized crafts engaged in the film industry. 
(5) to form a truly representative industry 
group to place at the disposal of government, 
as required, the qualified facilities and special 
skills of our experienced industry to further the 
National Defense and National Security. 


Producers Invited to Contact Secretary 

Other producer organizations with similarity 
of interest in national relations are being invited 
to contact the AAFP secretary, Joseph Betzer at 
the organization’s designated first headquarters’ 


(AMERICAN FitmM Propucers’ Boarp (left to right) includes Joseph Betzer; Lawrence Mominee; Fred 
Viles, James Kellock, Reid H. Ray, and George Becker. Director-at-large George Finch was absent. 





a 








Propucers (1 to r) above are Jim Kellock, Frank 
Balkin, Fred Niles and prexy George Becker. 


address, 16 East Ontario Street. Chicago 11, IIL. 
\ general meeting of the membership is sched- 


uled for mid-June. Id 


\ Film Report on Smog Research 

Sponsor: Stanford Research Institute 
Title: The City that Disappears, 30 min.. color. 

produced by Graphic Films Corporation. 
* In years past the Air Pollution Research Di- 
vision of the Stanford Research Institute has 
issued an annual report in book form to be read 
by a few technical men in the field. This year 
something new was tried, and a wide audience 
will see a sparkling film version of the Division's 
usually dry report on research. 

The report, called The City that Disappears, 





is on a study of the Los Angeles smog problem. 


An opening cartoon sequence manages to explain 
what smog is and the conditions that cause it 
in an understandable and interesting way. Then 
the film goes into a live action demonstration 
of the cause of smog and the research that is 
taking place. 

The film, as a research report, offers no easy 
solution to the smog problem, but limits itself 
to explanations of the difficulties inherent in 
smog control due to the unusual atmospheric 
inversion of the Los Angeles area, and other 
causes, 

Wide distribution of the film in the Los An- 
geles area is a certainty. It has already been 
shown in a few theatres and is expected to reach 
more, and eventually television. It is also being 
used by industrial organizations and scientific 
groups. 

The City that Disappears is available from 
the Stanford Research Institute, Palo Alto, Cali- 
fornia. 
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A Second B & O Picture 


Promotes Juvenile Safety Campaign 


Sponsor: Baltimore & Ohio Railroad. 

Title: Close Call for Jimmy, 15 min, color, pro- 
duced by Stephen Fitzgerald & Co., and Uni- 
films, ine. 

* In the past two years, a million and a quarter 
school children in over four thousand schools 
along the Baltimore & Ohio’s right of way in 
thirteen states have seen the company’s film, The 
Happy Locomotive. Although quite inexpensive 
to make, the slide-motion picture has not only 
won awards from the National Safety Council 
and the Venice Film Festival, but has achieved 
its purpose in reducing juvenile trespassing on 
the B&O by 75% in the last two years. 

The Happy Locomotive is being joined this 
year by a seque 1. Close Call for Jimmy, which is 
similar to the first film but designed for slightly 
older children. It tells about young Jimmy, who 


is fascinated by trains and gets into some trouble 





before he learns to stay away from the tracks. 


In the end, he tries to stop some boys who are 
tampering with a switch, and almost loses his 
life, but is saved in the nick of time. 

The film portrays a number of safety tips 
aimed at capturing the attention of school chil- 
dren. It shows the dangers of throwing missles at 
trains, placing obstacles on tracks, shooting at 
signal equipment, playing on the right of way, 
or climbing on freight cars and installations in 
railroad yards. 

The film is shown in schools by a uniformed 
B&O patrolman who gives a short talk before the 
screening. Then the pupils are given an illus- 
trated booklet which carries the railroad safety 
message in a style designed for youngsters. 


















PropeLLer Crus Awarp for film “The Master 
Element” was presented by James G. Lyons, Jr., 
national secretary (right) to Chester C. Thomp- 
son, president of The American Waterways 
Operators, Inc. shown at left. The award was 
made by the Club at the Port of St. Louis 


American Waterways Operators Tell 
Story of Saving Water Resources 


Sponsor: The American Waterways Operators. 

Inc. 

Title: The Master Element, 30 min., color, pro 

duced by Mode-Art Pictures, Ine. 
* The first documentary film produced for the 
American Waterways Operators, Ine., national 
association of the barge and towing vessel indus 
try, was largely instrumental in winning for it 
an award from the Propeller Club for “bettering 
the public understanding of the importance of 
the inland waterways and the American Met 
chant Marine to the national economy and de 
fense.”” 

The Master Element is an exciting picture 
story of how the American people are consery 
ing, controlling and utilizing their water re- 
sources. Captured on film are the romance of 
the rivers, the fearful force of the flood, and the 
spectacle of the great harbor. 

Animated panoramic effects on a continental 
scale show the glory of man’s conquest of this 
force of nature, and the magnitude of modern 
river transportation, 

The Master Element has traveled from coast 
to coast via television, and 20 color prints are 
fully booked for a month in advance. The film 
is available on a free loan basis from the Ameri 
can Waterways Operators, Inc., 1319 F. Street 


N.W.. Washington 4, D.C. lt 


Typical of sequences in “The Master Element” is this scene along New Orleans Waterjront. 


















(iM Visualizes the Woman's Viewpoint 


“HOME AT THE WHEEL” PRODUCED BY ROBERT DAVIS TO AID WOMEN DRIVERS 


LTOMOBILE MANUFACTURERS have 
long recognized that women are becoming 
an ever more important factor in influ- 

encing or actually making the family decision on 
what kind of car to buy. This is true, sales re 
searchers have found, not only in such pre 
supposed feminine prerogatives as color, style 
and upholstery, but also in the purely mechanical 
functions of the car. Today, automotive engineers 
have developed dozens of new advances, like 
power brakes, power steering and automati 
transmissions, and, if pleasing women drivers is 
not entirely at the back of the engineering minds. 
the effect on the woman at the wheel is not incon 
siderable. 


Too Few Films Aimed at Audience 

Knowing the “power of women,” automobi.e 
advertising makes a special appeal to distaff 
readers, Yet, with few exceptions, films made by 
car manufacturers have never been designed 
particularly for women, or, even made on sub 
jects that are normally preferred by women. For 
instance, General Motors has some fifty or more 
films in active distribution on such subjects as 
mass production, popular science, human rela- 
lions, sports, and only two or three Frigidaire- 
sponsored films which might be thought of as 
planned particularly with women audiences in 
mind. Ford has 20 or 30 films on the automobile 
industry, Americana, vacation lands, etc., but 
none particularly for the lady customer, and this 
is equally true of such other film sponsors as 
Nash, Studebaker and Chrysler. 

It is not because there is any dearth of 
women’s audiences that the automotive industry 
has seemed to avoid them, film-wise. There are 
some 7,500 women’s clubs in the U.5S., most of 
which are equipped with projectors and many of 
which use films regularly in their programs. In 
addition, women probably make up a good 50° 
or more of all other film audiences, including 
Junior Leaguers, PTA’s, Eastern Star, and the 
many women’s auxiliaries, 

There are indications, however, that this anom- 


Here's the special camera mount used in filming 


alous situation is about to change. One important 
step was General Motors’ decision to make a film 
(which may be the forerunner of a series) 
planned for that much maligned 

section of the automotive public 
Driver. 


and touchy 


the Woman 


Good Psychology Plus Real Technique 


Phe new film, produced by Robert Davis Asso- 
ciates, is Home at the Wheel, 14 min, b/w, a 
driver-education training subject that combines 
a psychological approach with an authentic tech- 
nique. GM recognized that the film required more 
than average preparation in dealing with such a 
delicate subject. In spite of all the nice things 
that insurance statistics prove about the safety 
record of women at the wheel, there are some 
weaknesses in driving techniques that seem to be 
predominantly feminine. And women have them- 
selves recognized this—enough so that GM has 
had numerous requests from women’s groups 
asking for material that would help them master 
driving problems as easily as they master the 
mechanics of the kitchen or the office typewriter. 


Two Specific Problems Are Met 

Among the troubles encountered by women 
drivers, according to their own responses to GM's 
field research, are parallel parking and inade- 
quate planning ahead in traffic. The story of 
Home at the Wheel is aimed at showing women 
how to strengthen their driving techniques in 
these two spots where they often err; and to 
dramatize the lesson so that the film would make 
stimulating entertainment for women’s clubs, 
PTA’s and television. 

The psychological theme that faulty attitudes, 
cause many accidents is introduced through ac- 
tion and dialogue. But the positive aspect is 
stressed not the negative. Good driving is due to 
well-adjusted attitude about 
driving as well as definite skills that can be 
learned is a better way of stating the purpose of 
the film. While the action intimates that the 
psychological aspects of good driving are as im- 


a self-confident, 


“Home at the Wheel,” new General Motors’ film. 


portant as the techniques, it makes its point 
through audience participation in a realistic situ- 
ation. The word “psychology” is never mentioned. 

The documentary technique makes each situa- 
tion real. It permits the feminine audience at 
which it is aimed to identify itself with the 
Roberta Zechiel, 
well-known woman script writer, was engaged 


“heroine” and her problems. 


for the film, and several women editors were 
consulted to insure that the feminine viewpoint 
would be observed and maintained throughout. 

Specific instruction in parking and planning 
ahead are included in the film. And the word “in- 
cluded” is an accurate description. The lessons 
were neither dragged in nor featured. The title, 
Home at the Wheel was chosen because women 
naturally would like the comfortable feeling 
they enjoy at home to carry over when they're 
driving the family car. 


Filmed Entirely Along the Highways 


Home at the Wheel was made entirely on loca- 
tion. GM and the producer decided that while 
this might multiply the production difficulties ( it 
was photographed mostly outdoors in Westches- 
ter County, New York, during the short days of 
last December), it would also fortify the impact. 
The GM plant in North Tarrytown handled all 
the automotive problems while the town officials 
of the Tarrytowns and White Plains cooperated 
in attending to traffic and policing. 

The story follows the driving problems of a 
young housewife. She uses the car constantly, 
acting as chauffeur for her husband and children, 
marketing, going to school, meeting trains. Yet 
she hasn't achieved the same mastery of her car 
that she exercises over her household. One day 
after she has taken her husband to the railroad 
station and dropped her children at school, she 
picks up a friend for a shopping tour and makes 
two serious errors. She makes a left turn from 
the right hand lane and delays traffic while try- 
ing to park parallel. The unpleasant encounters 
with other drivers and her doubts of her own 
driving ability make her irritable until her hus- 
band points out how ably she handles compli- 
cated household appliances. 


She Masters Her Driving Faults 


Next day while going about her daily chores 
she idly picks up a toy car belonging to her son. 
She uses that car to teach herself how to over- 
come her driving faults with her husband’s voice 
acting as a friendly prompter. With renewed 
confidence, she meets her husband and friends 
at the station. As she makes the necessary sharp 
turn, her husband compliments her on her driv- 
ing. 

The picture observes a couple of driving faults 
in other cars seen in the film 
jumping the red light. Without emphasis, but 
unmistakably, these are are driven by those old 
practitioners of the rapidly passed stop light 
men. This should warm the ladies’ hearts. 

Some of the driving scenes were shot through 
the rear window of a new Pontiac Catalina, used 
in the film, with the camera on a mount in the 
car trunk from which the deck had been re- 
moved. Attached to the rear bumper was a little 
trailer that held a generator to power lights in- 
side the car. This combination of natural and 
artificial light was used in all of the sequences 
SEVENTY-TWO) 


speeding and 


(CONTINLCED ON PAGE 


BUSINESS SCREEN MAGAZINE 
























“Dark Interlude” Story of Blind 
Wins a Top Award at Boston 
Sponsor: Overbrook School for the Blind. 
Title: Dark Interlude, 30 min, color, pro- 

duced by News Reel Laboratory. 

* One day, a few years ago, a teen-age boy 
was injured in a shooting accident while 
out hunting wild turkey. After several 
agonizing weeks of waiting in the hospital. 
he was told he would never see again. 
Blindness could have completely ruined the 
boy’s life, and it almost did. 

How the boy found a useful and produc- 
tive place for himself in the world is the 
true story of the Overbrook School's fine 
new film, Dark Interlude. which will soon 
be released for first showings in the Phila- 
delphia area. 

Joe Talbot, in the film, was almost re- 
signed to a life of doing nothing, being 
perpetually under someone's care and 
forced to live on charity. In his deep de- 
pression, he was brought to Overbrook, one 
of the oldest and most famous schools for 
the blind in the country. Through his ex- 
periences, the picture shows a good deal of 
what blindness means and how many peo- 
ple overcome part of its handicap. 

Dark Interlude is not intended to raise 
money for the school, nor is it meant to pat 
the school on the back for its methods as 
much as to try to form a little different 
attitude about blind people among the gen- 
eral public, with some emphasis on pros- 
pective employers of blinded people. The 
film explains that the only thing blind 
people have in common is their blindness. 
but otherwise are as individual as cach one 
can possibly be. 

At Overbrook, boys walk about the 
grounds easily, using memory and the real 
“sixth sense” that warns them of objects in 
their path. They play a variation of base- 
ball, rolling the ball from pitcher to catcher. 
batting and fielding, almost unbelievably to 
us, by sense of sound. With a keen sense of 
touch, they learn mathematics. geometry. 
biology, geography, ete. using models for 
understanding the inter-relationship of ob- 
jects, shapes, land masses and numbers. 

Overbrook people have found good jobs 
in almost every field of industry and the 
arts. Joe Talbot, in the film, for instance, is 
now a skilled machine shop mechanic. 

The actors in Dark Interlude are all stu- 
dents and teachers at Overbrook. Joe Talbot 
is actually Robert L. Showmaker. His story 
is a true one and he plays his part with skill 
and sensitivity under the direction of 


Paul Wendkos of News Reel Laboratory. 


Announced as a Festival Winner 


* At presstime, Dark Interlude was an- 
nounced as winner of first award among 
adult education films at the 1953 Boston 


Film Festival held May 2. 
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Studebaker Birthday 


THREE NEW PICTURES TO OBSERVE 
CORPORATION’S CENTENNIAL YEAR 


* On its LOLst year, the Studebaker Corporation 
is about to embark on a concentrated film pro- 
gram belatedly celebrating its centennial and 
encompassing three motion pictures, 1500 prints 
ordered to date, and a strong, well-organized dis- 
tribution program. The company has spent an 
estimated half million dollars for production and 
prints and expects to sign contracts with a large 
film distributor shortly that will literally saturate 
the country with Studebaker films. In fact, the 
company estimates that it will reach 25,000,000 
people during the next twelve months. 

For this investment, Studebaker has received 
three movies, all varying in technique, which, if 
a little lacking in the deftness of the company’s 
new Raymond Loewy-designed 1953 models, are 
excellently produced and certainly reflect the siz- 
able budget that was put into them. 


30-Minte Technicolor Film a Feature 


The “big” picture of the group is a 30-minute 
Technicolor film, The Studebaker Story, pro- 
duced by Screen Gems, Inc., and not a little 
reminiscent of the recent DuPont Story epic of 
the chemical family. It starts in the Studebaker 
brothers’ blacksmith shop in South Bend 101 
years ago and follows the company’s fortunes 
to the present. It’s lush, and it’s real Hollywood. 

Another film in the simultaneously released 
group is Louis de Rochemont’s Family of Crafts- 
men, 30 min, b/w, which shows the private and 
working lives of the Bokon family who are typi- 
cal of the thousands of family teams that have 
always been a Studebaker tradition. It’s a cork- 
ing show as long as the dozens of Bokons hold 
sway but chills as it winds up with a scene of 
a thousand employees grimly singing the “Stude- 
baker Song” from tightly clutched song sheets. 


Tells Story of Dealer Relations 


Beyond a Promise, 30 min, b/w, another 
Studebaker film, shows how the family relation- 
ship carries over among the company’s dealers. 
The film, produced by Apex Film Corporation, 
combines a dramatic plot with what the produc- 
ers modestly believe to be “the finest photo- 
graphic sequences ever made of manufacturing 
processes.” 

Hero of the picture is a young veteran who is 
reluctant to enter his father’s automobile sales 
business in a typical American town. As _ the 
Studebaker story unfolds, he becomes intrigued 
by the realization that the auto dealer is the es- 
sential link between the public and the thousands 
who work together to supply the nation’s high- 
way transportation. 

Studebaker’s three films were a project of the 
company's public relations firm, Hill & Knowl- 
ton, Inc., and were supervised by Film Coun- 


selors. Ine. a 


TT 


Distribution: national distribution of the Stude- 
baker Centennial films is to be handled by Mod- 
ern Talking Picture Service via its nationwide 
network of film exchanges. 


be A 


THE STUDEBAKER Story features this scene of 
J. M. Studebaker riding with Robert Cornthwaite, 
his motor-minded son-in-law. 





BroruerR-Owners of H & C Studebaker black- 
smith shop receive 25 cents from their first cus- 
tomer for shoeing a horse. (“Studebaker Story” ) 





A YounG Veteran discloses to his father his in- 
decision about continuing in dealer field in 
“Beyond a Promise.” 





DOCUMENTARY FILM 


“Family of Craftsmen” 
shows “Pop” Bokon who perpetuates a compary 
tradition of craftsmanship and pride in product, 


passed along from father to son. 








Camera closeup on the Intertype film 


Revolutionary New Fotosetter 


Demonstrated in Intertype Picture 


Sponsor: Intertype Corporation, 

litle: 
produced by Loucks & Norling Studios in col- 
laboration with Michel-Cather, Inc. 


{ New Era in Printing, 35 min, color, 


* Intertype’s new motion picture, A New Era in 
Printing, which was shown for the first time last 
month at the American Newspaper Publishers 
the Waldorf-Astoria 


Hotel in New York, presents the revolutionary 


Association Conference at 
Fotosetter photographie line « omporing ma hine. 

The picture begins with an explanation of the 
growth of the various branches of the graphi 
arts, It offset the last 


quarter century has increased ten times in size, 


shows that printing in 
compared to a 10% growth for other methods 
of printing in the same period. 

This phenomenal growth of offset also created 
an urgent need for a better means of producing 
type for offset, and for other plate-making means. 
While photographic typesetting is not a new 
principle, having been developed as long ago as 
894, available machines have not previously 


But 
recognizing the need for wide scale photographi 


heen considered commercially practical. 
typesetting, Intertype developed the Fotosetter 
which seems to overcome old probl ms with the 
system completely. 

F otosetter 


machine works and how it handles various sizes 


The picture shows just how the 


of type, insertion of pi characters, and how it is 
readily adaptable to existing composing room 
operating and servicing personnel, 


1 Neu the 


product of the machine is used in various sections 


Era im Printing also shows how 


of the graphic arts, which include not only 
lithography, but gravure and letterpress as well. 
It demonstrates the steps that are saved by this 
new method, such as reproduction proving, stor- 
age of heavy metal, breaking up of forms, re- 
touching of enlargements and many other opera- 
tions which, up to this point have been necessary 
in the production of printing from overall plates. 

The film shows clearly the good quality of 
Fotosetter composition through the use of en 
largements which compare Fotosetter composi- 
tion with that of 


proofs, Many examples of printed pieces using 


conventional reproduction 
type set on the Fotosetter and photographs of 
Fotosetter installations throughout the U.S. are 
also shown. 

Technical animation and related straight pho- 
tography explain the complexities of automatic 


justification, one of the principal features of the 


Fotosetter, as the film shows, i 


\ FILM SERIES THAT WINS AWARDS 


AND 


SPEAKS LANGUAGE OF ITS AUDIENCE 


Nalety First is Trucking’s Goal 


ASSOCIATION OF AUTOMOTIVE 


MUT 


LAL 


INSURANCE COMPANIES PRESENTS 


TRAINING FILM PROGRAM THAT HELPS INDUSTRY MAINTAIN SAFE RECORD 


HEN THE STAFF of the Accident Pre- 
WW vention Department of the National As- 

sociation of Automotive Mutual Insur- 
ance Companies was given the assignment of 
producing a series of training films for commer- 
cial vehicle drivers, a set of specifications was 
laid down, to wit: 

Each film must be complete within itself 
and cover one specific facet of safe truck 
operation, 

Each film must be long enough to cover 
the topic adequately, yet short enough to 
be used at a half-hour meeting, with plenty 
of time left for discussion. 

The films must teach safe truck operation 
without preaching safety. 

The films must speak the language of the 
truck driver without picturing truckers as 
an uninformed and uncultured group of 

slang-speaking ignoramuses. 

The instruction provided by the films 
must come from the mouth of a man who 
looks, talks, and acts like a truck driver. 
and not like a college professor or radio 
commentator. 

The films must be “accepted” by drivers. 
hold their interest, and at times be humor- 
ous Without resorting to puns, clichés, low 
humor and bad grammar. 

The films must, besides providing infor- 
mation on how vehicles can be operated 
safely, show management the latest tech- 
niques of instructing drivers. 

Each film topic must be produced in two 


slidefilm 


16 mm sound motion picture with some 


versions 35mm sound and a 
slide sequences, with one script with modi- 


fications serving both. 

This was a big order. Were it not for the fact 
that no training films for commercial vehicle 
the fact that 
training-aids of this type were sorely needed, it 


drivers were then available, and 


A Worriep Driver confides in “Andy Meyers” 


about his safety problems. 


is doubtful that the task would ever have been 
undertaken. But it was undertaken, and today a 
series of ten films covering practically every driv- 
ing situation which confronts a trucker is avail- 
able to anyone who is interested, anywhere. The 
film topics run the gauntlet from “how to drive 
safely through a busy intersection” to “what to 
eat to avoid fatigue.” 


Produced in 16mm and as Slidefilms 


In order that no one would be unable to show 
one or more of these films because he did not 
have the right projection equipment, each of the 
films was produced in two versions—one a 
standard 35mm sound slidefilm (approximately 
60 frames with a 12-inch one-side play record ) 
and the other a 16mm sound motion picture in 
which a few still scenes were employed to keep 
the production within the relatively low budge- 
tary limits. 

So skillfully was the slide-motion technique 
used in the motion versions in a majority of the 
films the still scenes escape notice entirely. In- 
sofar as film footage is concerned. the films aver- 
motion with most of the voice 
synchronized with the action. 


age about 80% 


Encourages Use of “Driver Trainers” 

In preparing the format for the first film of 
the series, Caution At The Crossroads, it 
decided to use the films to promote the 


was 
use by 
This 
technique of providing instruction to commercial 
vehicle drivers was developed by Professor Amos 
kK. Neyhart of The Pennsylvania State College. 
It is a relatively new procedure in truck trans- 


trucking companies, of “driver trainers.” 


portation circles. This accomplished one of the 
objectives of the films, that of having the instruc- 
tion come from a truck driver and not from a 
cultured off-screen voice. In most companies 
using them, a driver trainer is a seasoned opera- 
tor who has the confidence and respect of other 


drivers, and who can boast of a long accident- 


ANbY VISUALIZEs his points in a scene from one 
of the 10-part film series described above. 
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as told to Business SCREEN 
by Dick Bennett 


free record. He is in no sense a supervisor. He 
is a teacher of drivers who instructs recruit 
drivers and corrects the driving faults of old 
hands. 

\fter preparing an acceptable script for the 
first film, the staffs of the Vogue-Wright Studios 
and the Mutual Insurance Association set out to 
find a Chicago actor who “looked, talked and 
acted” like a truck driver and who was so deeply 
rooted in the Windy City that he would not be 
leaving before the Series was completed, a period 
of at least three years. Such a man was found in 
George Cisar, a radio and television performer 
who met all the specifications perfectly. George 
became “Andy Meyers,” and appeared as a 
“driver trainer” in each of the ten films. So 
thoroughly has the name “Andy Meyers” been 
established in the trucking industry that many 
people telephoning or writing about the films 
refer to them as “Andy Meyers films.” 


How to Handle Employee Meetings 


By using a driver trainer in each of the films. 
it made possible the accomplishment of another 
of the purposes of the films, that of showing 
management new techniques of getting across 
safety messages and instructions to drivers. For 
example, in Caution At The Crossroads, Andy 
Meyers used the lecture method, employing such 
teaching aids as charts, graphs and diagrams. 

In the film on backing, Danger In Reverse, 
Andy directed his instructions to a driver who 
had just backed into a post on the company lot. 
In the film Too Fast For Conditions, which re- 
lates to speeding, Andy used (in person) a na- 
tionally known traflic authority, Col. Frank M. 
Krem] of Northwestern University Trafhic Insti- 
tute, to convince a driver who had had an acci- 
dent at night in a rainstorm, that legal speeds 
can be too fast under certain conditions. 

The Safety Director of the American Trucking 
Associations, Inc., G. D. Sontheimer, was used 
by Andy as a “guest lecturer” at a drivers’ meet- 
ing in the film about tailgating, entitled Too 
Close for Comfort. The ATA is putting on a 
continuous campaign against this prevalent prac- 
tice of “riding bumpers.” 


Accident Review Board in Action 


In the film about the hazards involved in driv- 
ing on the wrong side of the street, Wrong Side 
Suicide, an accident review board meeting was 
the gimmick used to lay the groundwork for a 
safety lesson. At this meeting, a magnetic board 
with toy automobiles was used to demonstrate 
an accident. After the meeting, Andy took a 
ride with the driver involved and discovered that 
he had unconsciously driven on the wrong side 
of the center line a half-dozen times during a 
short trip. 

In the film which has for its purpose the in 
struction of drivers on what to do at the scene 
of an accident, What Happened? a driver ap- 
pealed to Andy for help in making out an acci- 
dent report. The instruction is provided through 
the assistance Andy gave this driver. 

The opening scene of Looking For Trouble, a 
film relating to a driver’s responsibility for the 
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Hevpinc Tue TruckKING INDUSTRY maintain goo 


care and maintenance of his vehicle, shows a 
driver locking horns with the superintendent of 
maintenance because of something which wasn’t 
fixed. Andy appears in the nick-of-time, acts as 
a peace-maker, and proceeds to straighten out 
the pugnacious driver regarding preventive main- 
tenance, actually showing how the inspection of 
a vehicle is made. 

In Mind Your Manners, a film on driver cour- 
tesy, Andy carries out the Big Boss’ orders that 
he make gentlemen out of some of the cowboy 
drivers in the outfit. This was brought about 
because the Boss observed one driver driving 
like a maniac. Andy gets the driver's side of the 
story as they lunch together and then took a trip 
with the accused, pointing out how easy it is to 
be courteous. 


Improved Habits Save a Good Driver 
The film Dark Daze relates to night driving 
hazards, and opens with the announcement that 
a driver. who was about to be fired three years 
before because of his accident record. was to 
receive his three-year no-accident award. The film 
shows how Andy helped this driver achieve that 


A Driver TELLS Ais story as associates help io 


eliminate needless accidents. 





le Ww 


safety records is “Andy Meyer's” job in this 
hard-hitting series of educational films now in widespread use. 


award by correcting his eating, sleeping and 
driving habits. 

The final film of the series, Split-Second Sur 
vival, shows Andy employing audio-visual pro 
jection equipment to get over to drivers, at a 
drivers’ meeting. the fact that those who know 
what te do in an emergency situation (like hay 
ing a front tire blow at high speed) come through 
unscathed. 


Award Record Shows Value of Filme 


That these films accomplish their objectives 
is evidenced by the fact that four of the 10 films 
were given awards by the National Committee 
on films for Safety-—two first Places, one Award 
of Merit, and one Honorable Mention. The films 
winning First Place Awards were Caution At The 
Crossroads, and Dark Daze. Wrone Side Suicide 
was given an Honorable Mention, and What 
Happened? an Award of merit. 


If that isn’t enough, they can pull from the 
files some letters that attest to the fact drivers not 
only liked what they saw in these films, but want 
more of the same. Those who worked on the films 
are particularly proud of a letter received from 
an official of a federal agency which operates 
hundreds of trucks in Chicago. This official stated 
that during the two months following the show 
ing of the films Danger in Reverse there were 
50°% less backing accidents among the trucks 
operated by this agency. Such testimonials come 
frequently. 

Another encouraging sign that the films are 
doing the job for which they were intended and 
are valuable instruments for training can be 
found in the fact that the same insurance com 
pany executives who authorized the production 
of the training films for commercial drivers r 
cently authorized a new series of films to be used 
to instruct police officers in the latest trafhe con 


trol and accident prevention tec hniques, This 


(CONTINUED ON PAGHI SEVENTY-THREE) 
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Reporter DaLe BENNETT gets an assignment 
from his editor to write about mid-America . 


Turee Stars are (left to right) Andy Leigh, 
Aay Marlyn and Charles Flynn who play leads. 


YounG Dancers and musicians at famed Inter- 
lochen glimpsed in a “Midwest Holiday” scene. 


Tom Sawyer’s Home brings back memories of 
Vark Twain in another scene from the picture. 


Standard Oil Presents “Midwest Holiday” 


COLOR TRAVEL FILM OF MIDWEST ATTRACTIONS HAS TOP AUDIENCE APPEAL 


Sponsor: Standard Oil Company ¢Indiana). 
Title: Midwest Holiday, 27 min., color and 
sound, produced by Wilding Picture Produc- 
tions, Ine. Distributed by Modern Talking 
Picture Service, Inc. in 15 midwestern states 
only. 
* There's a happy family atmosphere through- 
out the colorful scenes of Vidu est Holiday, first 
travel motion picture to be sponsored by this 
veteran film user, the Standard Oil Company (In 
diana). From advance booking reports, this 27 
minute trip through the tourist attractions of 
fifteen midwestern states will provide a_ lot 
more family happiness among the thousands in 
lomm and television audiences who are destined 


lo see it. 
It's Good Entertainment for Family 


“Good entertainment” is the keynote of Holi 
day and its primary emphasis is on that theme 
with a minimum of “commercial” and a lot of 
human interest, scenic wonders, historical and 
modern events.. There's a romantic angle in the 
light, plot story on which the travel sequences 
are arraved but its the scenery that gets top 
billing and deserves it 

The film story itself begins in a Chicago news 
paper othee. and moves along the Lake Mik higan 
until boy meets girl. From the cool, re 
Michigan the grass 


dunes 


freshing waters of Lake 


sprinkled sand dunes fade off into forests. The 
groves of trees at Interlochen are filled with mu- 
sic and form a setting for dancers. 


Pioneer Places and Modern Cities 


An old water wheel in Indiana tells of the 
hardships and the enterprise of the early pio- 
neers, Restored log cabins at New Salem in 
Illinois recall the great place in history held by 
\braham Lincoln. The wide sweep of the Mis- 
sissippi brings back the old river days, and 
Mark Twain's immortal Tom Sawyer and Huck 
Finn. 

The modern buildings of Kansas City and the 
tall white tower of the state capitol at Lincoln, 
Nebr. contrast with Boot Hill and the dangerous 
early days of Dodge City, Kan. White-faced 
Herefords show the progress made in beef cat- 
tle since the longhorns of only a few-score years 
ago and oil wells sprout on the capitol lawn 
in Oklahoma City. 

Through the Rockies and Tetons 

Farther west are Pike’s Peak, and the Rockies. 
Trail Ridge Road, two miles high, winds among 
snow-streaked peaks, with the dark timberline 
marking the mountainside below it. 

lhe majestic Tetons tower above the Wyoming 
plains, their steep sides rising from the waters 
of wooded lakes. Pine trees frame a gem-like 


view of Jackson Lake and the mountains be- 
hind it. 

To the north are the sights of the Yellowstone 
in a green setting of virgin stands of lodge-pole 
pines. Here are boiling pools of deep sapphire: 
the white falls, plunging into the canyon: and 
Old Faithful itself, sending its plume as high as 
a sixteen-story building. 


There’s a Romantic Angle, Too 


After traveling for thousands of miles through 
the magnificent American scenes, a young for- 
eign correspondent might well turn from the 
glitter of Paris to the job of interpreting Ameri- 
ca—especially if on his trip he finds a girl who 
loves the middle west in which she grew up. 

As a public service entertainment film—con- 
taining no advertising—Midwest Holiday is suit- 
able for showing to a variety of groups-——youth, 
church, civic, school, patriotic, fraternal, and 
many others interested in travel. 

Like other company motion pictures, Midwest 
Holiday is available free on request from each 
of Standard’s 28 sales field and 5 refinery offices 
serving the 15 midwestern states where the com- 
pany markets, Modern Talking Picture Service is 
handling distribution in these 15 states. 

In line with Standard’s policy of informing 
employees first about company news and special 
events. first showings of the film were to com- 
pany groups. The picture was also scheduled as a 
feature of spring dealer conferences in sales 
fields. 

Available for Television Screening 

Midwest Holiday is also available for showing 
on television via Modern. For this purpose 
special black and white prints were prepared. 

Hardly before first color prints were on hand, 
booking requests began to mount and summer 
roadshow requests alone may keep Midwest Holi- 
day among the top favorites this season. 

In the production of Standard’s first travel 
film-—after all surveys had been completed, the 
script written, edited, and approved—two Wild- 
ing production crews fanned out into the mid- 
west’s 15 states to catch the glory of landscape 
and landmark at the top of the 1952 vacation 
season weather permitting. Accompanying them 
were three Standard Oil representatives who had 
heen closely associated for months in developing 
the concept of the film, its story line, and finally 
the seript. as written by Wilding staffers. Lat 


Witpinc CaMeRA CREW on location “somewhere 


in the Middle West” during the filming of Stand- 
ard’s colorful “Midwest Holiday.” 
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That Night, History Was Made... 





ONE SUMMER NIGHT in Detroit, Henry Ford pushed his little “quadro-cycle 


| out for its first trial run. 
} Up and down the dark empty streets it chugged . . . Past the sleeping houses 
) ghostlike and unreal, flitted the shape of things to come. That night history was 


made. The street was never the same again. 


| The faithful re-enactment of that historical event is one of the many true-to-life scenes 
which MPO has re-created in the Ford Motor Company's forthcoming 50th Anniversary 


motion picture “The American Road.’ 


i This feature-length film has been brought to the screen with the faithful adherence to facts 


and the believability which distinguish all MPO productions 


MPO Productions Ine. 


15 EAST 53rd STREET * NEW YORK 22+ MURRAY HILL 8-7830 
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What's New in Business Pictures 


CASE HISTORIES OF FOUR NEW SPONSORED FILMS 


yx 


. aay 
ta ~. . 


The eflects of heat 


| 


visible 


and internal—are shown 


Air Conditioning for the Busy Executive 


Sponsor: Mitchell Manufacturing 
Title: Health and Your Wealth. 

* “Heat attack equals heart attack” 
is the message of Health and Your 
Wealth, the 1953 addition to the 
film library of the Mitchell Manu- 
facturing Company, producers of 
window-type room air conditioners. 

Based on facts authenticated by 
the company’s research foundation 
in special experiments at Michael 
Reese Hospital in Chicago, Health 
and Your Wealth shows what can 
happen to a business executive who 
ignores the thermometer on a swel- 
tering summer day. 

R. J. Pemberton is hot and un 
comfortable in his skyscraper office 
as the film opens. Shortly he is re 
placed on the screen by a hippo- 
potamus lolling in a cool pond, and 
the narrator points out that despite 
his thick skull the hippo is showing 
more sense about combating the 
heat. 

Pemberton, who avoids exercise 
on doctor's orders, proceeds to dic- 
tate a speech in the heat until his 
vision blurs and he blacks out. The 
next time the camera focuses on him 
he is a weak and feverish hospital 


patient. On the chart at the foot of 
his bed the doctor has written: 
“Heat attack equals heart attack.” 
The speech, “Full Steam Ahead,” 
was never delivered, the narrator 
says, because “Pemberton worked 
up too much steam of his own with- 
out providing a safety valve.” 

\ doctor explains the phenom- 
enon more scientifically with a series 
of cartoons and charts, with empha- 
sis on the load the heart must bear 
when the temperature reaches the 
80's and 90's. Flashbacks and more 
animation show the symptoms of 
heat attack, 
appropriately closes with an anima- 


and then the picture 


tion of a heart functioning normally 
in an air-conditioned room. 

Health and Your Wealth, used 
with other film should 
provide a hard-hitting sales pitch at 


material, 


dealer and distributor meetings. 
Shown alone it should be an effec- 
tive institutional film. Mention of 
the company is restricted to a photo 
of the Mitchell unit and a Mitchell 
Foundation credit line, but there is 
never any doubt in the viewer's 
mind as to what the producer is 


selling. 


Antibiotics Improve the Nation’s Meat Crop 


Sponsor: Lederle Laboratories Di- 
vision, American Cyanamid Co. 
Title: Formula for Profit, 21 min, 
color, produced by Willard Pic- 
tues, Ine. 
* Important as the antibiotic drugs 
have been in the control of disease 
in man, there is much evidence that 
they may become even more import- 
ant as an ingredient of animal feed. 
To show what these drugs are 
accomplishing today, Lederle, pro- 
ducer of Aureomycin, the principal 
antibiotic food supplement used in 
modern farm animal feeding, is dis- 
tributing a new film that demon- 
strates how pigs, chickens, turkeys 
and calves grow bigger and quicker 
when fed an antibiotic supplemented 
diet. 


Aimed at farmers through the co- 
operation of local feed manufac- 
turers and dealers, the film is bas- 
ically the story of grain plus water 
equalling meat; and grain, vitamin 
supplements and antibiotics in the 
form of manufactured feeds plus 
water equalling much more meat, 
thus, more profit for the farmer. 

What causes this, the film says, is 
complex and scientific and it does 
not attempt to explore the back- 
ground of antibiotic feed experi- 
mentation. It gets down to actual 
proven cases. When well balanced 
manufactured feeds including Aure- 
omycin are used, hogs are ready for 
market four to five months earlier. 
Many more chickens in every thou- 
sand go to market instead of suc- 


cumbing to disease of coccidiosis 
when the feed contains the drug. 
Megasul. 

Against a background of hand- 
some animal photography (includ- 
ing beautiful scenes of grazing buf- 
falo), the film states that antibiotic 


Sponsor: Champion Spark Plug 
Company. 

Title: Racing Champions, 25 min, 
color. produced by Dynamic 
Films, Ine. 

* During 1952, Films 


kept a battery of cameramen busy 


Dynamic 
shooting almost every second of 
some 18 racing events all over the 
country. Out of the miles of exciting 
footage that piled up, individual 
films were made for television show- 
ings of each event, and this new 
film, sponsored by Champion Spark 
Plug, recaps the highlights of the 
year’s activities. 

It shows sequences of dirt track, 
sports car, stock, and boat races and 
championship events topped by the 
annual “500” at the Indianapolis 
Brickyard. 

Champion has no trouble “inte- 
grating” the commercial in this film, 
and there is remarkably little of it, 
for Champion plugs are almost 
standard equipment on racing cars 


supplements do not replace a good 
balanced diet but improve them 
further. In presenting the case for 
antibiotics in feeding as a tremen- 
dous economic boon for the farmer. 
the film 


is impressively convinc- 


Scene in “Racing Champions” 


and boats and the company some- 
times sends along a mobile shop to 
lend a free hand to drivers and 
mechanics in getting the most out 
of their ignition systems. 

Final scene of the film shows the 
amazing ten car crash at the modi- 
fied stock event at Langhorne, Pa. 
Irom the appearance, it would seem 
that no such mayhem had ever been 
photographed—ten mangled coupes 
with fire sweeping all over them 
but, luckily, not a driver was very 
seriously hurt. 


“221” — Guardian of America’s Canine Quality 


Sponsor: The American Kennel 
Club. 
Title: 22], 28 min, color, produced 


by The 


Princeton Film Center, 


* A German Shepherd dog breeder 
said the other day, “That darn 
AKC took three months 
once to register a litter | had. But 
| must admit they're getting better 


them 


only took them a couple of weeks 
on my last litter-——and I guess they 
have got a lot to do.” 

The dog man didn't guess half 
of it, they've got more to do than 
most dog fans have any idea about. 
Every day at 221 Fourth Avenue 
in New York, 1500 to 2000 letters 
on average (it has gone to 6,000) 
arrive concerning the problems and 
vital statistics of dog breeders and 
owners all over the country. 

While many dog people may 
think of the AKC’s headquarters as 
a den of enthusiasts patting their 
pups as they leisurely answer cor- 
respondence, in reality, as the film 
AKC offices at “221” 
look more like the actuarial depart- 


shows, the 


ment of a big insurance firm. 
Every year, the Club registers 
some 315,000 newly whelped pure 


bred dogs. It sanctions shows, ap- 
points judges, keeps voluminous 
records and performs the legisla- 
tive and housekeeping tasks for the 
whole national dog world. The new 
film shows how this big “business” 
is conducted—how the dog owner 
and breeder are part of a pure 
democracy—the AKC is them and 
not a brass tower of edict dissemi- 
nators, 

22] shows this by running the 
camera around AKC headquarters, 
looking at elected delegate and 
board meetings, and getting away 
from “business” and out where dogs 
are dogs, not statistics, to a beauti- 
ful scene of happy, yapping beagles 
chasing a rabbit. 

The members of the thousand or 
so local kennel clubs will squirm 
with delight at this sequence, but 
they will, more importantly, get a 
good look at how their club oper- 
ates, 

AKC’s new movie is not at all 
intended for the general public— 
just for the “immediate” dog world. 
Perhaps some day the AKC may 
use as pleasing a film technique in 
telling the interesting story of or- 
ganized dog society for everyone. 
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NEW Kodascope Pageant Sound 
Projector, Model AV-O71, with 
Pius-40 Shutter A super-brilliant 
version of the standard Pageant, 
it incorporates an extremely ef- 
ficient two-bladed shutter which 
provides vastly increased illumina- 
tion—more than 40% greater than 
the sound-and-silent projector. 
Ideal for projection under difficult 
conditions...in hard-to-darken 
rooms, in halls or auditoriums... 
wherever extra image brilliance, 
long screen “throws,” or unusually 
large picture areas are required. 
$400. Sound projection only. 





Prices subject to change without notice 


For top sound coverage in acoustically 
difficult locations, you can step up volume 
without distortion with the inexpensive 
Kodak Multi-Speaker Unit... 
tional speakers in matching case. Simply 


plug into any Pageant. 


MOTION-PICTURE PROJECTORS 


for every audio-visual need 
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NEW Kodascope Pageant Sound 
Projector, Model AV-151, with 15- 
watt amplifier Features an extreme- 
ly high-fidelity amplifier, the extra 
capacity of the 12-inch Kodak 
De Luxe Speaker, and provision 
for the finest sound fidelity ob- 
tainable with a 16mm. portable 
projector. Ample power output 
and speaker capacity for auditori- 
um projection...plus separate 
bass, treble, and fidelity controls 
for unmatched sound quality in 
cramped quarters as well as in 
spacious auditoriums. $530 
Sound-and-silent projection. 


COMPANY 


| 
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Kodak announces... 











3 brilliant new Pageant models 
...and a heavy-duty silent pro- 


jector for critical movie analysis 





The Pageant is the projector that has revolu- 
tionized 16mm. sound projection... the first 


compact projector with the optical and tonal 


excellence of full-scale 16mm. equipment... 


the first to offer permanent prelubrication—an 


exclusive 16mm. feature that eliminates com- 


pletely the chief causes of projector breakdowns! 
At just $400, the Pageant is still the economi- 
cal top-choice projector for average 16mm. 


sound-and-silent 


NEW Kod pe Pag Sound 
Projector, Model AV-1S51E, with 
Pius-40 Shutter and 15-watt am- 
plifier Combines increased light 
output produced by Kodak's Plus- 
40 Shutter with the precise tone 
and volume features of the Model 
AV-151. No other portable pro- 
jector gives you such brilliant 
screening—even on long throws— 
plus such excellent tonal quality 
at all volume levels. The Pageant, 
Model AV-1S51E, is capable of 
meeting every 16mm. requirement 
short of a theater-type installation. 
$530. Sound projection only. 





EASTMAN KODAK COMPANY, Rochester 4, N. Y. 
Please send name of nearest Kodak Audio-Visual Dealer. Complete infor- 

mation on equipment checked: 
AV-071 (| Pageant Model AV-151 


POSITION 





() Standard Pageant 


(|) Pageant Model AV-ISIE Ta 


() Kedascope Analyst () Kodak Multi-Speaker Unit 


projection. But now from 
Kodak have come four more projectors—each 
“tailor-made” to meet a particular 16mm. pro- 
jection requirement. See your Kodak Audio- 
Visual Dealer about a demonstration—or use 
the check slip below for further information. 













NEW Kodascope Analyst Projector 
Heavy-duty silent projector de- 
signed to meet the critical require- 
ments of 16mm. motion-picture 
analysis... ideal for such fields as 
time-and-motion study and sports 
analysis. Features a heavy-duty re- 
versing mechanism operated from 
a remote-control switch on a 5- 
foot cord. Separate motor drives 
blower at constant speed, per- 
mitting repeated, instantaneous re- 
versals without film or projector 
damage. With Daylight Projec- 
tion Viewer, for desk-top movie 
study, $295. Silent projection only. 
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() Pageant Model 











te of the most useful types of 
rooms for the business film 
executive is the combination office 
or conference room with complete 
built-in facilities. This 
provides very ade- 


screening 
arrangement 
quate room for accomodating from 
& to LO viewers in comfort, yet, at 
the touch of a button, can be con- 
verted to an office for ordinary 
business purposes, 

One of the best of such combina- 
tion rooms is in the offices of Rob- 
ert Yarnall Richie Productions in 
New York. It was planned from 
the start to sacrifice nothing in the 
way of picture or sound quality, yet, 
at the same time, to give the ap- 
pearance of an attractive business 
office, one of several in the Richie 
studios. 

The room measures 12 by 20 
feet, is panelled with acoustic ma 
terial and contains six leather sec 
tional chairs, a desk and a low “cof- 
fee” table. At the rear of the room 
is a slit in the wall for projection 
which measures 36 inches wide by 
6 inches high and is covered by 
plate glass and by a sliding wood 
panel, cut to fit, which matches 
a larger panel going across the 
back of the room. 

Behind the rear wall is a pro 
jection booth, containing complete 
Bell & Howell 
ment and reached by a door from 
the hall. Speaker cords from the 
booth run behind the baseboards to 
a permanent Bell & Howell 25 watt 


projection equip: 


Orchestracon speaker mounted diag- 
onally on the wall at a front cor 
ner. Plans are now being made to 
run controls from the room to the 
booth to permit stopping and start- 


54 


ing the projector and controlling 
the sound level. These controls, 
which would operate selsyn motors 
in the booth, may be placed in a 
small end table and be simply plug- 
ged into wall connections. The 
room is air-conditioned and all floor 
and desk lamps can be controlled 
from the room or the booth and 
dimmed before the show. 

At the front of the room a Da- 
lite Electrol screen is installed in a 
cornice above full length windows. 
Push buttons beside the desk lower 
and raise the screen electrically and 
behind the 
screen which shut out the light. 


also close draperies 

The electric screen and drapery 
system was installed in 1948 and 
to date has operated perfectly and 
needed no service, The drapes are 
of a tight weave material available 
from any store in a great variety of 
colors and patterns and lined with 
regular decorator’s lining and inter- 
lined with cheap black cotton cloth. 
The draperies overlap about 18 
inches and are completely light- 
proof, 

The “coffee” table. which meas- 
ures about 2 by 3 feet on top, was 
specially constructed with a trans- 
lucent top and built-in lighting for 
viewing transparencies. 

The Richie staff has found the 
room to meet its needs perfectly, It 
is used as a personal office, which 
gives no impression of being a 
screening room, by one of the ac- 
count executives, and also as a de- 
luxe and comfortable small theatre 
for clients. It is estimated that an 
office of this size can be converted 


into a combination room for about 


$1,500, exclusive of projection, yy 


Designed to be practical and pleasing 


Dual-Purpose Preview hoom 


RICHIE PRODUCTIONS SETS UP EFFECTIVE 
CONFERENCE-SCREENING ROOM IN NEW YORK 


THE PICTURE (LEFT) SHOWS the compact, yet comfortable arrangement of 
a good small screening room which meets the needs of Robert Yarnall 
Richie staffers in New York. Plan below shows detail of these arrange- 


ments on the usual quarter-inch scale, 
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“Have — 
you this | 
Price List 

It documents our | 


complete 16mm laboratory 
services and indicates 0 r / 0 u i 
A 
Desk? 


the cost of each. 


We offer all 

the resources of a 
professional laboratory, 
fully equipped and staffed 
to achieve the highest 
possible quality in color 
or black and white. 


megeary smith, hbetenien MIC. 


1905 FAIRVIEW AVENUE, N.E. @ WASHINGTON 2, D. C. 
phone LAWRENCE 6-4634 


NON-COMPETITIVE SERVICE TO THE PRODUCER 
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Reon TING young men is mission of this 


new syndicated slidefilm 


The Variety Store Industry Meets 
Manpower Challenge with Film 
* Recognizing that many young 
men are unaware of the career op- 
portunities in its growing, three 
billion dollar industry, variety store 
companies have joined in sponsor- 
ing Opportunity in Variety Store 
Management. The color sound slide- 
film tells what abilities and traits 
are necessary to get ahead in the 
industry and gives a realistic de- 
scription of the trainee’s job, the 
manager's duties and responsibili- 
ties and the rewards of SUCCESS, 

A list of the sponsors can be ob- 
tained from the film’s producer, 
Merchandiser Film Productions, 
192 Lexington Avenue, New York. 
The film is available on free loan 
from any of the sponsors, 


Five Star Productions’ TV Spot 
Receives American Heritage Award 
* Five Star Propuctions of Holly- 
wood has received a special award 
from the American Heritage Foun- 
dation for its filmed TV spot See 
You at the Polls contributed to the 
Advertising Council prior to the 
presidential election. The Founda- 
tion awards committee was under 
the chairmanship of Charles E. Wil- 
son. 

All costs of writing, art work, 
photography and editing of the one- 
minute spot were donated by Five 
Star. Talent for the sound track 
was contributed by AFRA members. 
A survey conducted by the Founda- 
tion estimated that there were more 
than 1,000 broadcasts of See You at 
the Polls. 

* + 7 

Combined Jewish Appeal Film Wins 
Award for Interpretive Theme 

© A Single Voice, sound and color 
motion picture which tells the story 
of the Combined Jewish Appeal of 
Greater Boston, was called an out- 
standing interpretive film at the 21st 
Assembly of the 
Council of Jewish Federations and 
Welfare Funds. 


Displayed before the nation’s lay 


annual General 


leaders of Jewish federations as 
well as the professional publicists, 


the film was described by the au- 


. 


In theS 





dience as the finest film of its kind 
produced by a major Jewish com- 
munity in this country. The film 
won a Council of Jewish Federa- 
tions and Welfare Funds certificate 
of award for “excellency as an out- 


standing documentary.” 


{ Single V voice depicts the diver- 


sified services available to the Jew- 


ish community of Greater Boston 


through the Associated Jewish Phil- 


anthropies. The works of many na- 
tional agencies are included, and a 
spec ial section depicts current 
U.J.A. activities in Israel. 

The film was produced without 
professional actors by the Master 


Motion Picture Company, Boston. 


PICTURE 


PARADE 
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NEWS ABOUT FILMS 
Board of Fire Underwriters Wins 
Four 1953 Safety Film Awards 

* Four l6mm films produced last 
vear by the National Board of Fire 
Underwriters have won Awards of 
Merit in the 1953 safety film contest 
sponsored by the National Safety 
Council through its National Com- 
mittee on Films for Safety. 


What to Do Until the Fire Depart- 
ment Arrives, How to Call the Fire 
Department and Stupid Careless- 
ness, the Fire Clown received awards 
in the non-theatrical class of general 
subjects. In the non-theatrical home 
instructional division, How to Fight 
Fire in the Kitchen won an award. 

Unifilms, Inc. produced the color 


AND 





SOUND 
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film, Stupid Carelessness, and the 
other three were made in black and 
Jerry Fairbanks, Inc. 
Scripts for all four were written by 
J. Wendell Sether, Board director 
of public information. 

All four films are five minutes 
long and were intended primarily 
for television, but are available for 


white by 


showing in schools, clubs and indus- 
try. Prints may be booked free of 
charge by writing to the National 
Board of Fire Underwriters Film 
library, 13 East 37th Street, New 
York Wp 


Aetna “Good Housekeeping” Film 
Continues Building Industries Series 
* A new motion picture that shows 
how good housekeeping improves 
efficiency in the building industry 
had its premiere showing at a meet- 
ing of the accident prevention com- 
mittee of the Associated General 
Contractors of America March 20 
at the organization’s annual meeting 
at the McAllister Hotel in Miami, 
Florida. 

Entitled Good Housekeeping 
For Men Only, the movie is the third 
in a series of safety films dealing 
with the construction industry to be 
produced by the 4tna Casualty and 
Surety Company as a part of the 
company’s loss prevention program. 

In the thirteen-minute film, the 
recommended housekeeping _ prac- 
tices for the building industry are 
woven around the story of a con- 
struction superintendent who over- 
comes the delays and difficulties of 
a previous job by instituting a good 
housekeeping program on his next 
project. 

Produced in full color, the movie 
is designed particularly for showing 
to supervisory personnel and stresses 
the theme that “good housekeeping 
should start with the clearing of the 
site and end only when the job is 
done.” 

In scenes from actual construc- 
tion jobs, the film illustrates correct 
methods of storing bagged material, 
lumber, bricks and explosives; ar- 
rangement of storage space to make 
available as the 
work progresses; erecting, stripping 


supplies readily 


and storing forms; precautions to 
be observed around walkways and 
floor openings and near open walls; 
regulating the flow of materials to 
working platforms; use of clean-up 
crews to improve efficiency and re- 
duce accidents; and the proper in- 
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stallation of temporary electric wir- 
ing. 

The new film. scheduled for re- 
lease in April, can be obtained with- 
out charge for showings through 
the “Atna’s public education depart- 
ment at Hartford. Conn... or the 
company's local representatives 
throughout the country. 


* 


New Safety Picture Contrasts 
Industry With Amusement Park 

* Just about the time fun-seekers 
begin pouring into the nation’s 
amusement parks, the National 
Safety Council will release its new 
Sarra-produced motion picture, 
Safe As You Make Ita safety film 
built around the amusement park 
theme. 

Filmed at Chicago’s Riverview 
Park. reportedly the world’s largest, 
Saje As You Make It contrasts the 
apparently “dangerous” rides in the 
park against the “safe-looking” 
everyday things people do. 

“Step right up,” says the com- 
pelling voice of a barker, “enjoy 
the thrills and chills of each elec- 
trifvin’. spine-tinglin’ ride!” 

Doubtful Dan, however, a typical 
plant worker spending the day in 
the park, is far from sold on the 
idea. The rides just look too dan- 
gerous to him—-he wouldn’t ride ’em 
in a million years! 

Thus the barker, wise to both the 
ways of the park and what goes on 
outside of it, becomes the narrator 
for this ten-minute safety film. In 
essence, his message says: “Some- 
times things that look dangerous 
can be made very safe -— while 
things that look easy and simple, 
often turn out to be very unsafe.” 

In addition to scenes photo- 
graphed at the amusement park, 
scenes depicting industrial accident 
hazards were staged at the Proviso 
Yards of the Chicago and North- 
western Railroad. 

The new safety movie was devel- 
oped under the supervision of 
Charles Alexander. manager, and 
Roy Benson, assistant manager of 
the industrial division of the Na- 
tional Safety Council. 

Script for the film and direction 
of industrial sequences was by 
Wayne A. Langston of Sarra’s crea- 
tive staff. The Riverview sequences 
were directed by Marvin Bailey. 
The film is being produced under 
the supervision of Joseph G. Betzer, 
director of film planning, and 
Harry W. Lange. production man- 
ager of Sarra’s Chicago studios. 

Distribution of Safe As You 
Vake It will be handled through 
the National Safety Council, 425 
North Michigan Avenue, Chicago 
11, Ilinois. bad 
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SPECIALISTS 


YOUR ASSURANCE OF 


IN COLOR 


For the finest quality 16mm Kodachrome prints obtainable 


send your order to Color Reproduction Company of 


BETTER 16mm PRINTS Hollywood! For more than a decade this company has 







specialized exclusively* in 16mm Kodachrome duplica- 
tions. These years of specialization is your assurance of 
finer quality prints, and faster, dependable service. All 


prints guaranteed! 


*“EXCEPTION: Black and white reversals from color 


prints for TV projections. 


REPRODUCTION COMPANY 


7936 Santa Monica Blvd., Hollywood 46, California 
Telephone: HILLSIDE 8225 





employee projectionists, 





FOR BETTER SHOWS USE THE AUDIO-VISUAL PROJECTIONISTS HANDBOOK 


* Many large U.S. business firms now use the manual contains step-by-step lessons on good show- 
Audio-Visual Projectionist’s Handbook to train manship; sells at only $1.00 per copy, postpaid. 


This graphic illustrated Order today from Business Screen, Chicago 26. 
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LSING “REPETITIVE IMPACT” TO 


MAKE 


VISLAL TRAINING MORE EFFECTIVE 


Socony Improves on Loop Film Technique 


SERIES OF SHORT “LOOP” FILMS HELPS STATION ATTENDANTS 
IN SALES AND SERVICE TRAINING PROGRAM NOW IN WIDE USE 


HE Socony-VacuumM Ot Company is util 

izing a new system of visual training called 

the “loop” technique. Developed by Captain 
William C. Eddy, USN during World War II and 
now further developed by Seminar Films, of New 
York, the system consists, mechanically, of a set 
of cartridges loaded with short films that may be 
run continuously on any make of projector. 

But the loop tee hnique is much more than a 
new type of equipment. Its whole philosophy of 
teaching is different from that customarily em- 
ployed in visual training. The loop system shuns 
any semblance to the world of the theatre. It 
abjures the “establishing” shot, the darkened 
screening room and, in fact, all dramatic tech- 
niques usually associated with the “movies.” 
Practitioners of film loop training believe that 
the theatrical aspects of training films introduce 
a passive mental state in trainees which is unde- 
sirable and they seek instead to make students 
actually take part in the training during the 
screening and not afterwards, from memory. 

First to Use Technique Broadly 

Before Socony-Vacuum, the first industrial 
firm to use the technique on a wide scale, began 
its film loop training program early this year, the 
loop system had proved to be most successful in 
teaching languages, and a film loop version of 
Seminar’s picture on the back pressure-arm lift 
method of artificial respiration was being used 
in some industrial plants and is the standard 
teaching aid on artificial respiration at plants of 
the United States Steel Company. 

In these cases, the film loop system is used to 
teach basic skills. The artificial respiration film, 
for instance, has nothing about why the new sys- 
tem is used, no dramatic preparatory scenes 
showing why the victim needs aid, it just shows 
how to perform the life saving respiratory treat- 
ment, without ramifications, with long silences 
in the film, but with constant rhythm so trainees 
may practice artificial respiration over and over 
while the film is going on. 

Used to Improve Sales Communication 

Socony-Vacuum’s use of the loop technique Is 
different in that it involves not manual skills or 
completely new verbal skills, but salesmanship. 
Company training officials are convinced that 
much of the success of selling is determined by 
the basic ability to communicate and the current 
Socony-Vacuum loop training campaign is de- 
signed to bring out this often latent talent. 

Here's how the Socony-Vacuum training pro- 
gram works: In Loop #1, the camera is inside 
a car parked at a gas pump. It focuses directly 
on the attendant who is servicing the car. The 
attendant, speaking directly to the camera as if 
to a customer, makes his sales pitch about service 
he has observed is necessary for the car. He goes 
through his talk in about a minute. This film is 


58 


shown five or six times until all details of the 
attendants words and action are familiar to the 
trainees. 


Second Film Delivers the Message 

In Loop #2, the same film is shown, again 
repeatedly, with the same action and the same 
words, but superimposed on the screen are 
printed words which form the basis of Socony- 
Vacuum’s new Let’s Sell sales campaign. In suc- 
cession, as the attendant performs his services, 
are the words Observe, Explain and Solicit. One 
minute may not seem very long, as films go, to 
show a typical sales presentation from beginning 
to end, but a minute is longer than it seems, and 
few station attendants get longer than that to 
attempt any selling. 

By this time, the trainees have watched the 
attendant go through his sales talk from LO to 12 
times and they have seen the logical sequence of 
actions that make up a successful sale. During the 
last two or three runs, the sales trainer shuts off 
the sound and queries the men on what the 
attendant is doing. Of course, the trainees darn 
well know what the man is doing and saying after 
watching him nine or ten times, but the question 
is a prelude to the next step-—that of bringing the 
men directly into the act. 

Service station men have a great variety of 
customers they must “take on” during the day. 
No two are alike and sales techniques must be 
different for each one. In Loop #3, the camera 
is outside the car and focussed on a typical 
Mobilgas customer. This time, it is the customer 
who does the talking, making mild objections to 
spending more for additional services. 

Interspersed in the film, and separated from 


ee 


Loop Firm Macazine is easily attached 
to standard lomm sound film projector 
as shown in illustration above. 


the customer's speech are silent periods marked 
at beginning and end by a bell. During these 
periods, trainees have an opportunity to try to 
convince him that he does need extra service. 
Speaking right back to the customer on the 
screen, the attendants, in turn, try to make the 
sales and counter the customer's objections. They 
talk in a normal speaking voice, without micro- 


phone, in as close an assimilation of the actual 


sales situation as possible. 

Trainers have also experimented with the tech- 
nique by mounting the screen in a car window. 
but it has been found that this bit of “realism” 
doesn't make the situation more real at all 
merely adds an unnecessary and actually dis- 
tracting prop. 

At first, as Socony-Vacuum has discovered, 
some of the men have stage fright they re 
tongue-tied, confused. All this is unimportant 
it’s a new technique, no one is familiar with it, 
and there is plenty of time for ironing out mis- 
takes. What the loop technique does is get them 
to say something, which, as most sales managers 
know, is half the battle. Too many service sta- 
tion attendants are quite content to pump the 
gas, point out the washroom and collect the 
money period. Socony-Vacuum’s looped films 
expect to find these men and inculcate a habit 
of forming the right words 
possible, but to say them anyway. 


convincingly, if 


How Do You Handle This Customer? 


Loop #4 presents a harder sales challenge. A 
garrulous old lady is the customer, and she is 
sure her car will last for years and run perfectly, 
presumable without service. It is an interesting 
thing that from any point of the room, the old 
lady is looking right at each man, and not merely 
“looking” but consciously listening to what he 
has to say. This is called “dynamic listening” and 
it's a difficult thing to find actors who can do it 
properly. Each man has a chance to match his 
salesmanship against the old lady, and at the end 
of the loop each time is the question Sold? 
The group decides whether she bought the service 
by voice vote. 

Loop +5 introduces the hard guy: “Look, 
chum, just put the gas in!” The men get half a 
minute to bring him around a bit while the tough 
face glares at them from the screen. Then he 
says, “What makes you think I want to spend the 
money?” Another chance to work up an answer. 
Finally, the mug says, “Makes sense, but some 
other time.” And the men got one more chance 
to work him up to a sale. 

Training Films They Really Enjoy 

Loop +6 is similar to +5, but the customer 
this time is a very attractive blonde. The point 
here might be to make sales instead of making 
time. Socony-Vacuum’s Loop training is carried 
on more in the manner of a good, jovial and 
productive bull session rather than as any cut 
and dried exposition of sales techniques. The 
guys are supposed to enjoy them as well as to 
take home some useful dope to try out on the 
service court. 

One of the advantages of the loop technique, 
Socony-Vacuum has found, is the simplicity with 
which it may be set up—physically. The 11 to 
2 minute films are each packed in individual 
cartridges and simply attached to any make of 
(CONCLUDED ON PAGE SEVENTY-SIX) 
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DOVE-TAIL CARRIAGE INDICATES THE FIELD 


COVERED BY ALL FOCAL 
LENGTH LENSES AT 
ALL DISTANCES. 


Modulite Model “S” 16mm 
variable-area sound-on-film 
recording Galvanometer with 
“Shutter” Noise Reduction, 
now available as optional 
equipment on the Auricon 
j “Super 1200” and the 
“Auricon-Pro” Cameras, and 
the Auricon RT-80 Double- 
! System Recorder. 


CAMERA CASING 
DOES NOT SHIFT 
TOFOCUS OR = 


SHOOT! ® aL 


Fay FINDER 


PRECISION DOVE-TAIL CARRIAGE 
IN “GROUND-GLASS FOCUS” POSITION 





LENS NOT IN USE 





< FILM NOT RUNNING { 





IN USE FOR FULL-FRAME 
GROUND-GLASS FOCUSING 


SUPER 1200 CAMERA FOCUSING-OPTICAL-SYSTEM 


Precision-Built for Guaranteed Accuracy to .0001 part of an inch 


4 + High-fidelity sound-track with 
i 16 DB noise reduction 













+ Sound-track always runs 
centered on projector photo-cell 
scanning beam, for crisp and clear 
sound-track reproduction 


+ Only one audio-modulated 
sound-track edge, eliminates 
Gamma (contrast) effects and 
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ALL AURICON EQUIPMENT IS SOLD WITH 


| A 30 DAY MONEY-BACK GUARANTEE. YOU 
| MUST BE SATISFIED! 
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BEING 
\\ SHOT ‘| 

THE CAMERA OF TOMORROW, HERE TODAY. ITS ONLY EQUAL IS ANOTHER AURICON SUPER 1200! 
Detailed here are two of the remarkable technical developments built into the new Auricon 
“Super 1200” Sound-On-Film Recording Camera. The unique Modulite Variable-Area Sound-Track 
with “Shutter” Noise-Reduction, described at left, and the new Reflex 
Telephoto-Finder and Focusing-Optical-System shown above, plus 
“Self-Blimping” for studio work, 33 minutes continuous film 
capacity, Variable Shutter, and other professional features, 
have prompted Producers and Cameramen to name the 
Super 1200 ...“Finest 16 mm Sound Camera ever built!” 








Priced complete for Optical Sound-On-Film Recording, at 
BERNDT-BACH, INC. $4,315.65 (Lenses additional). Also available without sound. 
| Write for complete Auricon Catalog, free 
7387 BEVERLY BLVD., LOS ANGELES 36, CALIF. 






MANUFACTURERS OF SOUND-ON-FILM RECORDING EQUIPMENT SINCE 1931 
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Magic Chef Electric Ranges 

Make Sales Debut in Sarra Film 

® In making its entry into the ele 
field, Magie Chef, Ine.. 


world’s largest maker of gas 


tric range 
ranges, 
is using a new all-color sound slide 
film produced by Sarra, Ine. to 


acquaint dealers and distributors 


with features of its new electric 
mode Is. 

Entitled The New Magic Che} 
Electric Range, the film has been 
premiered before Magic Chef sales 
personnel in Newark, Cleveland, At- 
lanta, and St. 
wide showings of the new 24-minute 
Magic Chef sales 
personnel and distributors will be 
held as the 


gram gathers momentum. 


Louis, and nation 


film before other 


new electric range pro 
The film was produced by the 
Sarra, Ine. 
through Krupnick & Associates, Ine., 
St. Louis, 


Chicago studios of 


Missouri, advertising 
apen \. 

Designed as a four part presenta 
tion, the film uses a cartoon treat 
ment to dramatize the wide-spread 
demand that led to the 

Chef electric 
“the company’s most import- 


consumer 
new Magi range 
termed 
ant new product development,” ac- 
cording to Arthur Stockstrom, pres 
ident. 

The range itself and its many 
then pre- 
Part 
Three of the film presents different 
cooking 


diversified features are 


sented in a newsreel sequence. 
demonstrations to show 
sales personnel the wide range of 
cooking operations that can be per- 
formed, the ease of use, and the 
resultant homemaker satisfaction. 
Final portion of the film is devoted 
to a brief dramatization of the sales 
opportunities that exist in the new 
line of five 

Distribution of the film will be 
made through Magic Chef, Inc., St. 


Louis, Missouri. 


” at o 


“electra-magic” models. 


The Gommercial Newsreel 


NEW SPONSORED FILM PROGRAMS OF THE CURRENT PERIOD 


rions crew is in Boston filming the 
thirteenth program in the Vacation- 
land 
lor the Fram Corporation, 
John 
and his family, 


8% U.S. stations. 


Imerica television film series 
The pro- 
stars Cameron 


rain. whic h 


Swayze appears on 


Film Series on Philadeiphia 

* News Reet Lasporatory, 1733 
Sansom Street in Philadelphia, has 
begun production on a series of 
sound and color films for 
the City of Philadelphia. The first, 
Philadelphia_The City With Open 


irms, will describe the 


lOmm 


attractions 
of Philadelphia for out-of-town vis- 


ijtors-—tourists, convention groups 


and others. 


ooogoqgoooo90d90s90 90 


for 

the 
right 
control 


COlor SErVICE CO., inc. 


115 W. 45th ST., NEW YORK, N. Y. 


The second film, entitled Philadel- 


phia Giants Along The 


will give a graphic picture of the 


Delaware, 


booming which has 


Valley 


eXpansion 
transformed the 
of the world’s mightiest 
industrial areas. The final film of 
the series, Philade!»hia——Birthplace 
Of Our Nation, wil! take the visitor 


Delaware 
into one 


historic 
spots of old Philadelphia. 
The three pictures will be under 


on a walking tour of the 
treasure 


the executive production supervi- 
sion of Louis W. Kellman of News 
Paul Wendkos will 


and there 


Reel Laboratory. 


write and direct, will be 


two photography units, under John 
Burke and Morris Kellman respec- 


tively. 


Yes, reach for that con- 
trol that means just the 
right color balance in 
your color prints. That 
b-a-l-a-n-c-e-d 
combination of incredible 
fidelity... . 

So reach for the ultimate, 
your telephone, 


and call 


Jt 


Monty Woorry (standing) stars in neu 
tv series directed by Nathan Zucker (left) 
and now in production at Dynamic Films, 
Video Series Stars Monty Wooley 
And Production by Dynamic Films 
* Dynamic Films. Inc. is at work 
on a new series of television pro- 
crams. On Stage with Monty W ool- 
ley, which will be handled by the 
William Morris Agency. 

The show, which is being directed 
by Dynamie’s Nathan Zucker. 


bines the 


com 
informal atmosphere of a 
dramatie« 


reading with the greater 


range of a realistic dramatic per- 
formance. 

1 wo shows have hee n comple ted. 
Poe’s The Cask of Amontillado, and 


Chekhov's The Boor. 


Ideal Pictures Will Distribute 
Wheeler's “Selling the Sizzle" 
* Ipeat Prerures Corporation 
has announced that it has acquired 
the exclusive rental rights for El- 
mer Wheeler's sales training film 
Selling the Sizzle ( BUSINESS SCREEN, 
Vol. 13. No. 8). 
The 30-minute 


color film. 


l6mm sound and 
produced by 
Inc., is two complete films in one. 
The first 20 minutes are devoted to 
the explanation and application of 


Wheeler's five 


Fotovox. 


super-sales points. 
“Mr. Salesman.” as Wheeler is 
called, points out that these five 
points are the basis for all success- 
ful selling. 

The second portion of the film 
shows how the Wheeler techniques 
are applied to the selling of a spe- 
cific product. Altogether it is a 
noteworthy film for its humorous, 
urbane approach to a subject usual- 
ly presented in a desk-thumping. 
dry manner. 

Sales managers. sales 
tions and 


organiza- 


other interested groups 
film from any Ideal 
branch, or by contacting the com- 
pany’s home oflice, 65 E. South Wa- 
ter Street. Chicago 1. Previews of 


the film can be arranged. 


Names Golden Gate Office 
* Kuinc Stupios has 


may rent the 


announced 





Robert Lawrence Productions Send for our brochure describing what 


Filming “Vacationiand America” 
oA 


appointment of The Downey Com- 


pany as San Francisco representa- 
to your motion picture production. i, 
Propuc- tive. 


scene-to-scene color correction means 


Ropert LAWRENCE 
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of course he’s using Soundcraft Recording Tape 
= zs ma * 
...i's Mmicre-polished 


Perfect reproduction — that’s the 
reason why more and more engineers 
today demand Soundcraft 
Professional Recording Tape. 


Soundcraft is the only professional 
tape that is Micro-Polished. The only 
tape that is polished, buffed and 
re-polished by a special process to 
produce a surface that is mirror- 
smooth, completely free of even the 
most minute irregularity. The results 
of Micro-Polishing are apparent 

to any sound engineer: 


Lower distortion 

Uniformity of output 

Improved high frequency response 
Better head contact 

Less friction, longer head life 


* PATENT APPLIED FOR 
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Soundcraft Professional Recording 
Tape incorporates all the features 
developed by Soundcraft research 
engineers during the last two years: 
pre-coating to insure better adhesion, 
prevent curling and cupping 

dry lubrication to eliminate squeals. 
The 7” reel has the 2*4” hub, 
eliminating torque problems and 
resulting in better timing. All this, 
plus a splice-free guarantee on all 
1200’ and 2500’ reels. 


Why settle for less than the best? 
Next time, insist on Soundcraft 
Professional Recording Tape. 
It’s Micro-Polished! 


REEVES 


WRITE FOR FREE INFORMATION—DEPT. G 





UNDCRAFT ..... 


10 East 52nd Street, N. Y. 22, N. Y. 


JAVA Annual Meeting: 


(CONTINUED FROM PAGE 59) 
cording for Promotional and Slide- 
film Use.” 

An important resolution defining 


IAVA’s 


unanimously adopted in the closing 


membership policy was 
hours of these sessions. Key points 
in the resolution were as follows: 
(a) that membership be limited 
to the three eligibility requirements 
spelled out in the constitution .. . 
(b) that 
for membership be given prefer- 


persons recommended 
ence who have a broad and work- 
ing interest in audio-visual media 
and that if a firm has a high degree 
of specialization in the audio-visual 
field, multiple membership for the 
firm be permissible. 

(c) that 
for membership devote a significant 


persons recommended 


proportion of their time in the 
practical work of creating, using, 
circulating, or producing audio- 
visual materials. 

(d) that 


for membership be given preference 


persons recommended 
who have a high degree of profes- 
sional responsibility in the audio- 
visual field and who can contribute 
most to the professional stature of 
the association, 

(e) that the philosophy of the 
association is NOT to attain a large, 
unwieldy membership but is to 
maintain a close working group 
who can help most to raise the pro- 
fessional status of all of its mem- 
bers, even though regional groups 
necessary to serve best 
those who are duly qualified for 
membership. 


may be 


Fall Meeting in Pittsburgh 

IAVA Pittsburgh 
will play host at the annual Fall 
meeting of the association to be held 
October 13, 14 and 15 in that city. 
Facilities of the Aluminum Com- 
pany of America, Westinghouse, 
and United States Steel will be 
utilized for the three-day program. 
Ray Roth of U. S. Steel was named 


chairman of the fall program. & 


members in 


Completes Shooting Script for 
Chambersburg Engineering Picture 
* Free lance screen writer NEWTON 
Ek. MELTZER has completed the 
shooting script for The Hammer 
Builders to be produced for Cham- 
bersburg Engineering Corp. by 
Wilbur Streech Productions, of 
New York. Meltzer is currently at 
work on Questions and Answers 
for the American Petroleum Insti- 
tute under the supervision of Film 
Counselors, Inc. 

The Chambersburg film is sched- 
uled for 
early fall. 


industry release before 
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Background on Film Research 


Abstract Review of Latest of Navy Film Research Publications 


Instruction Film Research (Rapid 
Mass Learning) 1918-1950 by 
Drs. Hoban and van Ormer. 
Dept. of Commerce Pub. No. 
111000 ($2.50) 

* Over 200 experimental and sur- 

vey studies were made on the edu- 

cational influences and effectiveness 
of motion pictures up to 1950, It 
is important for film producers and 
users to know what kind of research 
has been done and what valid con- 
clusions can be derived from the 
mass of accumulated research data. 

Film Research 1918-1950 brings 
together in one source the findings 
growing out of these many widely 
scattered investigations in instruc- 

tional motion pictures over a 30 


year period. The authors have sum- 
marized, evaluated, and integrated 
three decades of film research, and 
they have conscientiously provided 
their interpretation of this research, 
leading to their tentative, but im- 
portant, statement of principles of 
film influence. 

The work is aimed at answering 
two basic questions: “What do we 
know with certainty 
about the influence of motion pic- 
tures on the behavior of people? 
What does the film research of the 


9” 


past 30 years add up to? 


reasonable 


The plan of this research survey 
is oriented toward four major ele- 
ments that are involved in the in- 





DISCIPLINE DOESN'T 
HAVE TO HURT!!! 


Do your supervisors enforce painful disci- 


pline .. . or fair, understanding and impar- 


> aire Ee 
tial discipline? 


Effective discipline is of vital importance 


to your business. It’s the lubricant that will 


give you a smooth-running organization. 


Show your supervisors the proved tech- 


niques of: 


“MAINTAINING DISCIPLINE” 


one of the sound slidefilms in the outstand- 


ing eight-part visual course SUPERVISOR 


TRAINING ON HUMAN RELATIONS. 


You may obtain a preview without obliga- 


tion. 


ADDRESS REQUESTS TO: 


Rechet Pictures, 


6108 SANTA MONICA BLVD. 


Juc. 


HOLLYWOOD 38, CALIFORNIA 





structional effectiveness of motion 
pictures: 

1. The objective for which a film 
is produced. 

2. The characteristics of the audi- 
ence (which influence reaction to 
a film and affect the degree to which 
objectives are realized). 

3. The content and _ structure 
(treatment) of the film itself. 

4. The context in which the film 
is presented. 

Research data reviewed by the 
authors are discussed in the re- 
port so as to emphasize these four 
factors. The report devotes succes- 
sive chapters to major film re- 
search programs in the U. S.; to 
research involving three broad 
kinds of instructional objectives for 
films (i.e. teaching a knowledge of 
facts, teaching perceptual - motor 
skills, and influencing attitudes, mo- 
tivation and opinions) ; to compari- 
sons of the instructional value of 
films with other media and meth- 
ods; to audience characteristics 
(both individual and social): and 
to variables in the production and 
utilization of films. The final chap- 
ter formulates a series of “prin- 





EDITOR’S NOTE 
* In past issues Business 
SCREEN has reported a number 
of film research studies conduct- 
ed by the Instructional Film Re- 
search Program at The Penn- 
sylvania State College. The In- 
structional Film Research Pro- 
gram is sponsored jointly by 
the Department of the Army and 
the Department of Navy through 
the Office of Naval Research, 
Special Devices Center. Dean M. 
R. Trabue is the responsible ad- 
ministrator for the Program and 
C. R. Carpenter is the Director. 

Reported briefly here is a ma- 
jor Instructional Film Research 
Program study of considerable 
significance to all persons seri- 
ously concerned with motion pic- 
ture communication. The work 
of Drs. Hoban and van Ormer is 
much more than a reference work 
of collected research abstracts: 
it is a penetrating attempt to 
evaluate the motion picture re- 
search of the past thirty years 
and to deduce from it tentative 
working principles which can be 
applied by intelligent film pro- 
ducers and users today. 

Film Research 1918-1950 is 
available from the Department 
of Commerce, Office of Technical 
Services, Washington 25, D. C. 
The Department of Commerce 
Publication Number is 111000. 
Cost is $2.50 per copy. a 
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ciples of film influence” with speci- 
fic practical implications for edu- 
cators, film producers, and users 
of films. 

In preparing the report, more 
than 200 available research studies 
were examined. These were sub- 
jected to a critical evaluation of 
both their experimental design and 
the reliability of the data from 
which conclusions were drawn. 

The report contains a glossary 
of statistical and psychological 
terms to help non-technical readers. 
It includes an extensive bibliogra- 
phy of film research studies and 
contains chapter summaries for 
busy film makers and users. 

The authors express the hope that 
the work will be useful to educa- 
tors and sponsors in more accurate- 
ly predicting the results of film in- 
struction, to film producers in im- 
proving the planning and produc- 
tion of effective instructional films, 
and to film users in increasing the 
effectiveness of film utilization pro- 
cedures. As a guide for continued 
systematic inquiry into theoretical 
and practical problems of film com- 
munication the work of Drs. Ho- 
ban and van Ormer should be in- 


valuable. Ty 


* * * 


Cinema Research Makes Ansco, 
Eastman Duplicate Color Negatives 
* Both Eastman and Ansco dupli- 
cate 35 mm. color negatives are 
being produced currently at 
CINEMA RESEARCH CORPORATION, 
Hollywood. 

Thousands of dollars worth of ad- 
ditional equipment installed during 
the past year now make it possible 
for Cinema Research to turn out du- 
plicate negatives of uniform quality. 

The dupe negative color process 
involves making three separation 
master positives from the original 
negative, and, while maintaining 
strict control and color balance, re- 
combining the master positives into 
the duplicate negative, incorporat- 
ing the effects specified. 

While still a comparatively new 
field, Cinema Research has had 
more than a year’s experience in 
the 35 mm. duplicate color negative 
process, with dozens of clients mak- 
ing use of this service. 





SPECIAL OPTICAL EFFECTS 
AND TITLES 
On the "Fireside Theatre” TV Series 


by 
RAY MERCER & COMPANY 


4241 Normal Ave. « Hollywood 29, Calif. 
Send for Free Optical Effects Chart 
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"ROUND THE WORLD 


YOU'LL FIND DEPENDABLE 


yy 


SERVICE 





y VICTOR 
PROJECTORS 
STAY YOUNG LONGER 


a 


When you buy a Victor Sound Projector, you can confidently look 
forward to extra years of trouble-free performance. So many Victor owners 
point with pride to projectors purchased as long as 15 or 20 years ago 


which are still in first-class operating condition, 


There are several important reasons behind Victor dependability. First of 
all, Victor pioneered in 16mm — and for more than 40 years has devoted 
its time and effort almost entirely to the development and improvement 

of motion picture projectors and service. Victor Service Centers, stafled with 


factory-trained personnel, are located in key cities throughout the 








world to bring you better service and longer projector life, 


Only Victor has MAGNESOUND 


- a low-cost attachment for re- 







cording sound or music (or both) 






on film. Fits any Victor projec- 
tor, old or new. 
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VICTOR ~ 


ANIMATOGRAPH CORPORATION 


DAVENPORT, IOWA 
New York * Chicago * Distributors Throughout the World 


PICTURE EQUIPMENT SINCE 1910 





A BUSINESS FILM REFERENCE AND RESEARCH LIBRARY AT YOUR SERVICE 
Write today for complete details on the Film Guide services have now been improved to meet your needs. 
Address: Film Guide Library, Business Screen, 7064 


Sheridan Rd., Chicago 26. Write today 


Library and the Business Film Bookshelf Services 


available to subscribers. These economical reference don't delay! 


1953 









Television Network Is Extended 
To Bridgeport and Sioux City 
* Two more television stations have 
been added to the Bell Telephone 
System’s nationwide network of 
television facilities, the Long Lines 
Department of the American Tele- 
phone and Telegraph Company an- 
nounced recently. These stations, 
WICC-TV in Bridgeport, Connecti- 
cut, and KVTV in Sioux City, 
bring the total coverage 
and 126 television 
United States. 
Network 


low a. 
to &L cities 
stations in the 


programs are fed to 
Bridgeport from the New York- 
Boston radio-relay route and_ to 
Sioux City from the transcontinental 
radio relay system at Omaha. 


* * ¥ 


Film Series on World Problems 
Released Specifically for TV 

® An initial series of 13 documen 
tary films on world “problem spots” 
made in 26-minute lengths specifi 
cally for been re- 
INFORMATION 


television has 
leased by Bririsu 
SERVICES, 

films Clete Rob 


correspondent, 


In seven of the 
erts, international 


asks an average American “man in 
the street” what he 
troubled area, and 
problem there affects the 
States today. The 


give concise and 


knows about 


some how the 
United 
films go on to 
picturesque an 
swers to questions on Hong Kong. 
Malaya, Celon, New Zealand 
other centers of trouble 
national implications, 


and 
with inter 


The other five subjects are more 
peaceful surveys of Scotland, an 
Antarctic whalehunt, the fishing in 
dustry in Europe, Scotland Yard, 
and beauty in the home. 

obtaining — the 
from Lester Scho 
distribution Brit 
30 Rocke- 
New York 20. 


Information on 
films is available 
enfeld, 
ish Information Services, 


feller Plaza, 


manager, 


” ” . 


Sarra Makes New TV Commercial 

Series for Manor House Coffee 

® Sarra, Inc., has announced the 
completion of a new series of TV 
film commercials for Manor House 
Coffee through Earle Ludgin & Co., 
advertising agency. 

The new which features 
the special stylized artwork back- 
grounds developed by Sarra_ in 
previous Manor House commercials, 
presents different comedy situations 
designed to stress the need for a 
timely Manor 
Coffee. 


Some 


series, 


switch to House 


of the five 60-second com 
mercials comprising the series also 
provide the televiewers with a sim- 
ple, but Manor 
recipe for making good coffee. 


sure-fire, House 


TELEVISION 


Cott’s Spots by Sound Masters 

* Corr Beveraces, through Down, 
REDFIELD & JOHNSTONE, 
markets for the firm’s line 
of low calory soft drinks across the 
with a series of eight TV 
commercials produced by 
Masters, Inc. The 
to be 


commercial 


is opening 
up new 


country 
SOUND 
spots promise 
something new on the TV 
scene out and out 
slap-stick comedy with a sell tacked 
on the end. Sound Masters is also 

third series of five 
spots for Atlantic Refining, and 
a group of six for Cc ‘hef Boy- Ar-Dee 
Division of 


producing a 


American Home Foods, 


Young & Rubicam. 


Inc.. through 


Television Free Film Listing 
Issued by Association Films 
* The spring edition of Free Films 
for 53, a 
industrial 


brochure describing 45 
films available for sus- 
taining television use, has been pub- 
lished by Association Fitms, INc. 

Six of the 


released subjects: 


listed films are newly 
Diesel Race Car, 
a documentary on the world’s most 
unusual racing car; Home Is the 
Sailor, on the Seamen’s Church 
Institute in New York: The Fabulous 
500, the Indianapolis speedway 
The Jockey Club, about train- 
ing and breeding thoroughbreds: 


Help Wanted, a first aid film. 


story: 





dynamic ils) 


112 West 89th Street 
New York 24, N. Y. 


TRafalgar 3-6221 


The 
Fr Stony of 


Wicked 
aL A Weevil 


/ 

motion pictures 
for Television 
and Industry y 


/ incorporated 


The FR Corporation 


wanted to show amateur 
photographers how easy it is 
to develop and print 

pictures at home. 


U. S. Industrial 
Chemicals Co. 


wanted to introduce 
an exciting new 
agricultural product. 


The Leather Industries 
of America 


wanted to bring 
a fashion message to women 
all over America. 


... they all chose 


dynamic 
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Chromatic Television Labs See 
Color Television in Near Future 

* The recent action by the National 
Production Authority recinding its 
order restricting the production of 
color TV receivers is called the re- 
moval of “one of the principal road- 
blocks in the path of color television 
for the home” by Richard Hodgson, 
president, Chromatic Television 
Laboratories, Inc. 

This company, an affiliate of Para- 
mount Pictures Corporation, has a 
television 
tube (receiving either color or black 
and white) fully developed. 


Hodgson says, “We are 


three-color. direct-view 


ready to 
offer it to set manufacturers for pro- 
During the 
past few months we have success- 


duction immediately. 
fully demonstrated this tube to most 
of the TV industry. on both the 
present (C.B.S.) standards and the 
proposed industry standards. It is 
eliminating 


an all-electronic tube, 


the need for any revolving color 
wheel in the receiver.” 

Hodgson also says with the report 
and the pending investigations by 
the House and the Senate, “addi- 
tional impetus can be anticipated in 
a reality in 
future.” 

The new tube, invented by Nobel 
Prize Winner Ernest O. 
will be used in Britain this summer 


making color television 
the very immediate 


Lawrence, 


to televise the Coronation of Queen 
Elizabeth in cooperation with Pye, 
Ltd. 

Receivers incorporating the 22” 
tube will be located in 
hospitals and other public 


Lawrence 
places. 
* * * 

Offers New Film Library Plan 

For TV Station Syndication 

* TeLENEWs Propuctions. INc. 
has originated a new film library 
for television stations that 
will be syndicated on a 
rental basis under the registered 
name of the Build-A-Show Film Li- 
brary. 


service 


low-cost 


The library is intended to simpli- 
fy TV stations’ film operations and 
to save money, effort and 
space in handling film. It will pro- 
vide subscribing stations with film 
for “fill” emergency 
stand-by films, production aids and 
hundreds of prepared programs— 
The 


con- 


time, 


purposes, 


all in one compact package. 
content of the library will be 
tinually increased by the addition 
There 
are to be no play reports or fees 
to pay, no bicycling of prints; each 
subscribing station gets its own com- 
plete library to use as it sees fit. 

Physically, the Build - A - Show 
Film Library consists of over a 
thousand film featurettes and dur- 
ing the life of the station contract 


of a new film every month. 
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this number will be almost doubled 
by monthly The featur- 
short film sub- 
jects, one to three minutes in length. 


additions. 
ettes are “ey ergreen” 


*” 


Sam Orleans, Veteran of Screen, 

Serves Film Needs in the South 

* Mid-South, just below that line 
Mason and Dixon once trod, there’s 
a veteran of the 
boom whose film experiences date 
back nearly 40 From the 
newsreels, through pioneer teach- 


camera and mike 
years. 


documentaries 
service. SAM ORr- 
LEANS has been taking them as his 
lenses saw “em. 


ing films, wartime 


and government 


Today, the bustling “young” busi- 
ness film company of Sam Orleans 
& Associates is “branching out” 
with offices in Oklahoma City and 
studio at Knoxville. Current 
productions are under way in the 
latter city. in Toledo and in Okla- 
Since its first film Your 
Health Department in Action, made 
for Knoxville when the 
established in 1945, 
cated the 
to the 


South needs more 


homa. 
firm was 
Sam has dedi- 
recent years of his career 
that the growing 
than the use of 
eye appeal in developing its indus- 
trial e 


principle 


onomy. 
included U. Ss. 
Carbon & Carbide Chem- 
S. Wholesale Gro- 
Atomic En- 
University of 
TVA. In addition, 
shot for 
Hollywood productions such as The 
Yearling (MGM) and, 
ly, Swamp Girl (20th Century Fox) 
and Jumping Jacks (Paramount). 
The Knoxville studios of Sam Or- 


leans & Associates are equipped for 


Other clients have 
Rubber. 
icals Corp. U. 
cers Association. the 
ergy Commission, 
Tennessee and the 
been 


backgrounds have 


most recent- 


producing both 35mm and 16mm 


films, including sound and _ color. 


Cutting and editing are done in 
Knoxville but film processing and 
printing is done by New York lab- 
oratories. 

Latest of Orleans’ productions is 
Heritage, 
sound and color film sponsored by 
State Library and 
Archives Commission. This story of 
library development in that state is 
intended for statewide use to help 
widen the 
brary services——“common heritage” 


of the people. ay 


The Common 20-minute 


the Tennessee 


county and regional li- 


COLORSLIDE AND FILMSTRIP 
0} 5) 1 ler wal, ic 
FRANK A. HOLMES 


7619 Sunset Boulevard 
Los Angeles 46, California 
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“ARH 


MODEL II 


The ideal 35mm movie camera for TV Newsreel, Industrial, 
Travel and Scientific Motion Picture Photography. 


FAMOUS ARRIFLEX FEATURES: 


Reflex focusing through taking lens, even when camera is 
running. 








Bright erect image finder, 61/2 x magnification. 
“Follow-focus"’ without assistant. 

No parallax or other finder problems. 
Full frame focusing and viewing. 
3-lens turret. 


Quick change geared film magazines (200 and 400 feet). 
No belts to connect. 





Variable speed motor built into handle. 

Tachometer registering from 0 to 50 frames per second. 
Compact, lightweight. 

Equally adaptable for tripod or handheld filming. 
Easily detachable matte box-filter holder. 


OSMOND H. BORRADAILE 
and his 
ARRIFLEX 35 





“ROYAL JOURNEY” «°: ‘ines vy 
OSMOND H. BORRADAILE 


of the Canadian National Film Board with an 


*ARRIFLEX 35 


Writes Mr. Borradaile: I have used the 
tough and trying assignments and it has never failed me. 


Arriflex 35 on many 
Here are a few of the places where ‘we’ worked together: 
‘The Macomber Affair’, in the 
‘Scott of the Antarctic’, 
Arctic for the Canadian National Vilm Board, and across 


n Africa for Antarctic and 


Switzerland for in the Canadian 


Canada for ‘Royal Journey’. 
Colour or black and white, feature or documentary, it makes 


ARRIFLEX: 


no difference to the 


Now Available at leading Dealers. 
Write for latest literature and price list. 


Mk tl NEG PHOTO SUPPLY CORPORATION — 


235 FOURTH AVE., NEW YORK 3, N. Y. 


A’. Set Ss 


; 


WEST COAST OFFICE: 7303 MELROSE AVENUE, HOLLYWOOD 46, CALIFORNIA » 


THE BUSINESS MAN’S GUIDE 


* Now in preparation is the first business and edu- 


| 

| cational user's complete guide to Audio-Visual 
| 

| 


Equipment and Accessories. including key data on 


Par | 


a truly great camera.” 


TO AUDIO-VISUAL 


what to use 


Guide! 
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COATED LENSES in ARRIFLEX MOUNTS 


28mm f/2 Schneider Xenon* 90mm f/3.5 Kilar 
50mm f/2 Schneider Xenon* 135mm f/3.8 Kilar 
75mm f/2 Schneider Xenon* 150mm f/3.5 Kilar 
300mm f/ 5.6 Kilar 


*With Follow-Focus Grips. 
400mm f/5.6 Kilar 


ORIGINAL ARRIFLEX ACCESSORIES 
LENS EXTENSION TUBE for close-up filming and 
cinemacrography 
HI-HAT for mounting Arriflex 35 on standard tripods 
SHOULDER-POD for vibration-free, hand-held filming 
BATTERY — 16 Volt, lightweight, non-spill, with 
carrying case and shoulder strap 
BATTERY CHARGER 


THE NEW *ARRIFLEX 35 TRIPOD 


@ Sturdy, rugged and rock 
steady. Weighs only 
19 Ibs. 

@ Large universal ball- 
joint for leveling. 

@ Velvet smooth pan 
and tilt action with 
separate locks. 

@ Extra long handle 
for under-arm 
control. 

@ Spirit level. 

@ Can be used with 
all professional 
cameras. 

@ Leather boot 
available. 





* GRomercy 5-1120 


EQUIPMENT AND ACCESSORIES 


and when to use it. 


WYOMING 9026 


Watch for the 
1953 Audio-Visual Equipment Review and Buyer's 
A BUSINESS SCREEN quality publication. 



















































Kodascope “Pageant” Projector 


Kodak Announces Three New 
Kodascope Pageant Projectors 

* Three new models of the Koda- 
scope Pageant Sound Projector 
have been announced by the East- 
man Kodak Company. One features 
a new shutter said to provide 43 
percent more screen illumination, 
the second has a powerful 15-watt 
amplifier and separate 12-inch 
speaker, and the third combines 
both new features. 

The Kodascope Pageant Sound 
Projector Model 1, from which the 
new models have been developed, 
will still be offered, the company 
said, giving users of 16mm sound 
projectors a choice of four models 
in the Pageant line to meet a wide 
range of needs, 

Model AV-071 features the Plus- 
40 shutter. Called a “super-bril- 
liant” version of the standard pro- 
jector, it is designed for use in hard- 
to-darken rooms, or wherever ex- 
ceptionally long screen “throws,” 
extra image brilliance, or unusual. 
ly large projected pictures are re- 
quired. Its new type shutter oper- 
ates at sound speed only. 

Model AV-151, with a 15-watt 
amplifier is mechanically the same 
projector as the Model 1, but it 
features an extremely high fidelity 
amplifier with 15 watts of “true, 
undistorted” output, and an extra- 
12-inch Kodak DeLux 
Speaker. Handling both sound and 
silent 


capacity 


films, this model provides 
sufficient sound to assure successful 
showing before audiences of many 
hundreds. Kodak says however, that 
the machine’s usefulness is not lim- 
ited to auditoriums because any 
sound reproduction is improved 
when the equipment is driven at 
less than capacity. 

Supplied in two matching cases, 
this model will list at $530.00. 

The third new projector, Model 
AV-I51E, features both the Plus-40 
shutter and the 15-watt amplifier 
with separate 12-inch speaker. It is 
designed for sound films only and 


TL\YDUO 


NE 


1212, PRODUCTS 


Projectors and Production Equipment in the News 


for use where long throws, extra 
brilliance and increased sound vol- 
ume are required, It will be sup- 
plied in two matching cases at a 
list price of $530.00. 

‘ ° ° 
New Animation Stand Announced 
® TH ANIMATION EQUIPMENT, 
Inc., of Middle Village, New York, 
has announced a new, model 111-EF, 
animation and special effects cam- 


era stand. It has been made to serve 


the multiple tasks of the animation 
field to take angle shots and zooms, 
matching zooms, spinning as well 
as countless other photographic re- 
quirements. 

The new model is distributed by 
J. G. Saltzman, Inc., 480 Lexington 
Avenue, New York, and may be 
seen operating at Eastern Effects, 


Inc., 333 West 52nd Street, New 
York. 
Import German Editing Table 
* TeLenews Propuctions, INc. has 
scooped the field by purchasing a 
new Filmscheidetisch! 

This thing, as all will know, is a 
film cutting table 
Frieseke & Hoepfner Company, of 


developed by 


It is designed to allow 
high quality editing at increased 
speed, comes complete with viewing 


Germany. 


screen and amplifier. 

Marshall Davidson, Telenews’ pro- 
duction chief, says, “There can be 
no doubt of the value of the new 
table. despite its high cost. We have 
found that the equipment increases 
the speed of our editing operation 
almost fifty percent.” 


‘LUBRICATION 
PACES PROGRESS”’ 
for 
RICHFIELD 


producers for over a 


quarter-century 


Slide films ¢ Motion pictures ¢ Films for TV 


6063 Sunset Boulevard, Hollywood 28 


Hillside 3183 


Here’s the new TRIAD, three-dimension 
slide projector described belou 


Triad—tThree Dimension Slide 
Projector Unveiled by Compco 


* Presentation of three-dimension- 
al color slides with the long-sought 
precision of focus and screen bril- 
liance which makes these visuals the 
nearest approach to reality yet 
achieved by synthetic means is ap- 
parently made possible through the 
TRIAD three-dimension slide projec- 
tor. The Compo Corporation, Chi- 
cago manufacturer, unveiled the 
new equipment at the National 
Photographic Show at the Conrad 
Hilton Hotel in that city on April 
13. 

Designed by Dr. Haron R. 
Lutes of San Gabriel, California, 
well-known optical scientist and 3-D 
authority, the Triad projector in- 
volves a basically new design which 
eliminates technical difficulties 
which have hampered widespread 
use of stereo slide projection. 2x2 
stereo slides, properly produced by 
competent workmen, are faithfully 
and brilliantly projected by this 
500-watt equipment utilizing an 
improved optical system and a new 
light polarization setup. 

Here are some of the features 
enumerated by the Triad’s manufac- 
turer: simplified one-knob lens con- 
trol, combining both vertical and 
horizontal adjustment of lenses for 
quick compensating adjustment; 
convenient rear-knob focusing: new 
type slide carrier with Translide 
“blackout”; special Ejecto-slide 
feature; preview light panel; im- 
proved optical system employing 
twin 5S-inch, F:3.5 anastigmat 
lenses, hard-coated on all glass-air 
surfaces; separate lamp switches; 
improved ventilation system; new 
system, with 
specially designed glass polarizing 
filters located in the lens housing, 
rather than inside the lamp house. 


light polarization 


The Triad is also easily convert- 
ible into a high-efficiency projector 
for use with standard 2x2 (35mm) 
two-dimensional slides. 
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Perjormer 


“500°” Proje clor 


American Optical Announces New 
Performer 500” Slide Projector 

* Tue PerRFoRMER “500,” a mod- 
erately priced two by two-inch slide 
projector has been announced by 
the AMERICAN OpTicAL COMPANY, 
Chelsea 50, Massachusetts. 

The new projector is called a 
professional quality 500 watt blower- 
cooled instrument incorporating a 
F/3.75 lens, 
and exclusive two element condens- 
ing system, and the AO patented 
heat filter. The manufacturer said 
effective wattage is nearly doubled, 
giving “quality light and edge-to- 
edge clear, lifelike pictures.” 

The Performer “500° has a 
double metal lamphouse, triple ac- 
tion blower, a heat filter which pro- 
tects slides, and a patented push- 
thru slide changer. It is offered with 
or without a lift-off carrying case. 


five-inch “Americote” 


* ¥ + 


5.0.5 Cinema Supply Publishes 
Catalog of “Photographic Aids” 
* A pocket-sized catalog of “Pho- 
tographic Aids” has been published 
by S.0.S. Cinema SuppLy Corpora- 
TION, and will be sent free to 
schools, churches, institutions, in- 
dustrial organizations, clubs, etc. 

S.0.S., which calls itself “the de- 
partment store of the motion pic- 
ture industry.” feels the 32-page 
booklet will be valuable to the in- 
creasing number of firms which 
have profited by visual selling. 

According to S.O.S. there was not 
enough space in the new catalog to 
present and illustrate all of the pho- 
tographic items they carry for the 
educational field and for profes- 
sional and advanced amateur pho- 
tographers. This is covered by a 
special $.0.S. catalog on motion 
picture equipment known as Sture- 
lab 9. 

* * * 

New Wilcox Gay Tape Recorder 
Has Automatic Push-Button Control 
* A high-fidelity tape recorder with 
completely push-button 
controls has been developed by the 
Witcox Gay Co. of Charlotte, Mich. 


automatic 
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Commercial Picture Equipment, Inc. 
Appoints Industrial Sales Head 

* ComMMERCIAL Picture Egurp- 
MENT, INC. has announced the ap- 
pointment of Donato P. SmitH as 
head of their industrial sales. He 
has been associated with Bill Bast- 
able in Swift & Company’s film divi- 
sion, and recently established a tape 
recorder sales department for Boom 
Electric & Amplifier Company in 
Chicago. 

In his new position he will be 
offering producers and industrial 
film users CPE’s line of “Fast-Fold” 
projection screens, collapsable “Por- 
ta-Stages,” and custom built equip- 
ment for audio-visual presentations. 


RCA Victor Names M. F. Bennett 
Manager of West Coast Region 
* Appointment of Martin F. Ben- 
NETT as regional manager of the 
west coast region of the RCA Vic- 
TOR Division, Radio Corporation of 
America, has been announced by 
Charles M. Odorizzi, operating vice 
president of the Division. Mr. Ben- 
nett will join the regional staff of 
Paul A. 
and director of regional operations. 
At the same time Mr. Odorizzi 
announced that Harold R. Maag, 
vice president and western man- 


Barkmeier, vice president 


ager, will assume broader respon- 
sibilities in the supervision of the 
Division’s over-all operations on the 
west coast. 

Prior to his new appointment, 
Mr. Bennett served as manager of 
the company’s eastern region with 


offices in New York. 


A True One-Man Laboratory | 


BRIDGAMATIC FILM PROCESSING MACHINES 


Anybody can run 
them! 


Controls your production from 
the start—BRIDGAMATIC 
straightline ‘‘Add-A-Unit"’ idea 
lets you buy the basic machine 
with stainless steel tanks, then 
add re-circulation, aeration, re- 
frigeration, replenishment, fil- 
tration, etc. as needed. Costs 
little more than old fashioned, 
cumbersome slow acting rack 
and tank methods. 


BRIDGAMATIC removes the 
“‘guess,'’ saves valuable time, 
protects precious negatives, pro- 
duces cleaner pictures. Devel- 
ops and dries ready for show- 
ing same day events occur. 


Reversal 16 /35mm and 70mm 
models, black and white or col- 
or are available. 

The BRIDGAMATIC Blue Book 
of users now includes Esso 
Standard Oil Co., International 
Business Machines Corp., Sta- 
tion WILK-TV, The Fox Co. of 
Lovisiana and Alpha Radio, 
Indo China. 


@ Write for illustrated brochure 
ALSO AGENTS FOR: Acme Animation, Acmi 





BRIDGAMATIC 216 C. positive 
film speed 1800’ per hour. 
Priced only $2,995. 


Bridgamatic Jr. $1095 


Fine for TV Stations, pos. speed 600’ 
per hour 


ola Editors, Auricon 1200 Cameras, Bardwell & 


McAlister Spots, Bell & Howell Printers, Blue Seal Recorders, Bodde Background Screens, 
Century Lighting, Colortran Lites, Contimatic Printers, Fearless Cranes & Dollies, Hallen 


Recorders, Kinevox Synchronous Magnetic 
Precision Sound Readers, Raby Blimps and 


Recorders, Mole-Richardson Lights, Moviolas, 
Georheads, $.0.$. Edge Numbering Machines, 


Studio Sound Readers and Synchronizers. MANY ITEMS AVAILABLE ON TIME PAYMENTS 


DEPT. H 


5.0.5 CINEMA SUPPLY CORP. + .22<33:..2-" 


Cable: SOSOUND 





BUSINESS SCREEN IS 


SERVICES AND EQUIPMENT 


AND CANADIAN COMPANIES UTILIZING 


for a headache... 


guaranteed 


acceptability 
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We've kept the scripting headache 
out of more than 300 films for client 


in almost every walk of American | 


You can end your script headaches. 


just by calling us. Our specialty is 


planning films that do precisely the 


you want them to do. on exactly the 


you want to show them to. 


In fact, we'll guarantee it! 


READ BY 


THE MEN WHO 
OVER 


BUY 


FOR 7,500 


yusiness life, 


audience 


THE COMPLETE” FILM 


930 F Street, Nortuwest « WasHincton 


PLANNING SERVICE 


4, D.C. © EXecutive 3-594] 


FILMS, 
LEADING 1 
AUDIO-VISUAL MEDIA 


7 
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MARGARET PFEIFFER 
Margaret Pfeiffer Is Appointed 
to Handle Dynamic’'s Distribution 
* The appointment of Marcaret 
PFEIFFER as head of a newly-estab 
lished film distribution department 
for Dynamic Fitms, Ine, 
announced by the New York film 
producing firm. 

Miss Pfeiffer joined Dynamic in 
1951 and has previously been in 


has been 


charge of personnel and office man- 
agement. She will now plan all dis- 
tribution programs for Dynamic’s 
sponsored film clients and will also 
promote and handle sales of the 
studio’s TV film properties, which 
include Funny Bunnies, The Conti- 
nental, Speed Classics and others. 
* — + 

Floyd Poetzinger, Chicago Sales 
Consultant, Dies of Heart Attack 
* FLoyp A. Porrzincer, president 
of the Chicago Sales Executives’ 
Club, died of a heart attack while 
in his office March 13. He was a 
resident of Highland Park, Illinois 
and president of Poerzincer, Decu- 
ERT & KIELTY, Chicago sales con- 
sultants. 

During his career Mr. Poetzinget 
was a writer with the Atlas Film 
Corporation, and also served in an 
executive capacity in The Jam 
Handy Organization. 

For the past three years Mr. Poet 
zinger had been the only profes- 
sional member on the directorate of 
the National Federation of Sales 
Executives. At various times he had 
also been a director of the Library 
of International Relations of Chi- 
cago, active in bringing sound 
understanding of business practice 
to youth through the program of 
Junior Achievement, and was one 
of a panel of businessmen who went 
abroad to help introduce American 
sales methods to English industry. 
widely 


Mr. Poetzinger lectured 


before professional societies 
throughout the United States and 
at the time of his death he was con 
templating accepting an invitation 
for an extensive sponsored tour of 
European countries. 
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People »)0 i00.Piclures 


John Sutherland Productions, Inc. 
Appoints Midwest Vice-President 
* JoHN SUTHERLAND PRODUCTIONS, 
Inc. of Los Angeles has announced 
the appointment of B. D. DarLine 
as vice-president in charge of motion 
picture sales and services for the 
company in the Middle West. 
Associated with Darling in the 
new organization are Harold W. 
Handley, recently elected Lieutenant 
Indiana, and R, J. 


Cunningham, formerly manager of 


Governor of 


broadcasting operations for Foote, 
Cone and Belding in Chicago. The 
firm’s Chicago offices are in the 
Palmolive Building. 
. “ 

M. B. Thompson to Transfilm 

* Matcoutm B., THOMPSON has 
joined TRANSFILM INCORPORATED as 


production supervisor. Mr. Thomp- 
son has just completed an extended 
tour of duty with the Army as a 
producer at the Army Photo Center. 
Prior to that time he was a com- 
mercial artist specializing in Maga- 
zine and newspaper illustration. 


* * * 


N.A.M. Appoints Chicago Manager 
* James H. Correy, midwest divi- 
sional manager, National Associa- 
tion of Manufacturers has an- 
nounced the appointment of JOHN 
Hl. Moss as manager of the Associ- 
ation’s Chicago regional office. Mr. 
Moss, who has been manager of the 
Minneapolis regional office since 
1949, succeeds Harry G. Westerfield 
recently transferred to the Associa- 
tion’s new offices in Philadelphia. 





[] Repairs 


move is yours. 





SUMMERTIME IS THE RIGHT TIME 
for PEERLESS TO PUT YOUR PRINTS 
IN CONDITION FOR FALL USE i) 


Every summer, film libraries all over the country en- 


trust their prints to us for PEERLESS-SERVICING 


which includes: 


[] Inspection |] Scratch Removal |) Replacements 
[} Cleaning 
[] “Peerless Treatment” to resist future damage 


Cleaned up and rejuvenated — back the prints go to 
you, ready for hard use again in the fall. The next 


KERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, NEW YORK 
959 SEWARD STREET; HOLLYWOOD 38, CALIF. 


When you write, please mention size of your library and 


eq 


a A 


[_] Rehumidification 





maximum number of prints you could spare at one time. 











Muky MUuNKACSI 


Muky Munkacsi to Be Director 

Of Still Division at Princeton Film 

* Muky Munkacsi, named in 1951 
by Esquire as one of the ten top 
photographers in the country, has 
been appointed director of the Still 
Photography Division of THe 
PRINCETON FitmM CENTER, INC. 
Munkacsi spent many years in Hol- 
lywood with Warner Brothers be- 
fore opening his own studio in New 
York in 1943. His work includes 
17 covers for Colliers and illustra- 
tions for such clients as Johnson & 
Johnson, Helena Rubenstein, Lux, 
Catalina, Community Plate and 
Richard Hudnut. 

Personal Products, a division of 
Johnson & Johnson, has given the 
Film Center’s new division a special 
photographic assignment. 


a os * 


O. L. Dupy Accepts Presidency 
Minitape Corporation, Hollywood 
* Mr. O. L. Dupy, recording su- 
pervisor at Metro-Goldwyn-Mayer 
Studios for 24 years, has announced 
his resignation to accept the presi- 
dency of the Minitape Corporation 
of Hollywood. 

Mr. Dupy is credited with orig- 
inal development work on_ inter- 
lock motors and distributor systems 
for the film industry along with 
many of the basic sound recording 
drive systems while on the staff of 
the Bell Laboratories. Prior to join- 
ing MGM he supervised installa- 
tion of one of the major recording 
studios in Japan. 

He has received the Technical 
Achievement Plaque and_ other 
awards for his developments in the 
advancement of motion picture 
sound equipment. He holds numer- 
ous patents on motors, control sys- 
tems and electrical regulating de- 
vices, 

In addition to his activities at 
the Minitape Corporation, Mr. Du- 
py is in charge of research and de- 
velopment for the Stancil-Hoffman 
Corporation of Hollywood. 
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Tom L. JoHNsSTON 


Natio::al Film Board of Canada 
Appoints New U.S. Representative 
* The appointment of Tom L. 
JOHNSTON as senior representative 
of the NatTionaL Fitm Boarp ot 
CANADA in the United States was 
announced recently by W. ARTHUR 
IRWIN, film commissioner. John- 
ston, 37, was formerly director of 
publicity for the department of 
travel and publicity of the Ontario 
government. His new headquarters 
will be at the New York office of 
the Film Board. 

Miss Janet Scellen who has repre- 
sented the Board in New York City 
since 1946, is now in charge of the 
distribution of travel films in the 
eastern half of the U. S. Her head- 
quarters will be in New York also. 

Travel film distribution in the 
west will be the sole function of the 
Board’s Chicago office. More than 
2.000 travel 
films are circulated from these of- 


prints of Canadian 

fices and through 70 state and mu- 
t nl 

nicipal film 

country. 


libraries across the 


* * * 


Greenhill to Direct Mail Field 

* EDWARD GREENHILL has resigned 
as advertising manager of Sterling 
Television Company to become ad- 
vertising and promotion 
manager of Direct Mail Printing 
Company. He will serve, in addi- 
tion, as advertising consultant to 
Direct Mail’s television and film 
accounts. 


sales 


EB Films Appoints John Bobbitt 
Director of Adult Education 

* Joun T. Bossirt, for eight years 
a producer for ENCYCLOPAEDIA 
BRITANNICA Fiims, INc., has been 
appointed Director of Adult Educa- 
tion for the pioneer producers. 

Walter Colmes, president, said in 
his announcement, “EBF’s job is 
the communication of education 
through film. The rapid growth of 
adult education makes it a natural 
extension of this work. We want to 
play our part in furthering it just 
as we have played an important part 
in developing audio-visual educa- 
tion. 

Mr. Bobbitt will work with adult 
groups in developing special pro- 
grams around appropriate existing 
EBF titles, and will assist in tailor 
ing future productions to the needs 
of adult education. 

Eight years ago Mr. Bobbitt, who 
has a Ph.D. in political science. 
joined EBF as a producer. His work 
has been largely in the social studies 
areas, and probably his best known 
film is Productivity: Key to Plenty. 
His newest films are on American 
democracy. 

* * * 
James F. Bishop Becomes Producer 
At Princeton Film Center, Inc. 
* Lr. Cmpr. James F. Bisnop, re- 
cently released from active duty as 
project Naval 
Photographic Center, Anacostia, has 
joined THe Princeton Fitm Cen- 
rer, INC. as a producer. 


supervisor at the 


Bishop has had extensive motion 
picture production experience both 
in and out of the service. From 
1946 until he was recalled to active 
duty in 1950 he operated his own 


producit company on the west 


ig 
coast, 
> + 

Visual Presentation Board Named 

* The National Visual Presentation 
Association has re-elected Sidney 
Edlund as president for the com- 
ing year. Other officers: Ben Wal- 
berg, secretary; David D. Osborn, 
of Transfilm Incorporated,  vice- 
president, and Arthur Grundy, of 
Remington Rand, Inc., treasurer. 








| 
| 
| 
| 


You should own the McGraw-Hill book 
FILMS IN BUSINESS AND INDUSTRY 


by 


HENRY CLAY GIPSON 


President of 


FILMFAX PRODUCTIONS 


Filmfax produces motion pictures and slide- 
films for all business purposes but special- 
izes (with a production background of over 
250 titles) in color filmstrips for use in 
education. 


$5.00 postpaid from FILMFAX PRODUCTIONS, 10 East 43rd St., New York 17, N.Y. 
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GREAT MOTION PICTURES ARE PROCESSED BY Sathé 


JAY BONAFIELD. 


Executive Vice Pres., RK O-Pathé, Inc., savs: 


“We have never settled for less 
than the best. We use Pathe Labs. 


“When it comes to film laboratory 
services we have never settled for 
anything less than the best in skill and 
dependability. Consequently, we have 
never settled for less than Pathé 





| aby rate ries,” 





RKO-Pathe’ nied = product 
t heat ' ! 
1s OPERATION e 
HOMB and its HEAVYWEIGHT Fs 
CHT PICTURI @ 
v 
1 , * 
Both New York and H yw 1 Have ¢ Nithé \ Facihti 
MM . 16MM . COLOR . ni es Np wiitt 
Vithé \ t I i t rv of Che ke Indust Inc 


use BRUMBERGER 
STEREO EQUIPMENT 
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FREE SAMPLE 
BINDER 
ON REQUEST 


STEREO VIEWER STEREO FILE STEREO BINDER 
Brilliant three dimensional Completely portable all-stee! The only all-steel binders with 
pictures. Optically ground and file, holds 50 metal or glass glass, that automatically cen- 
polished lenses, battery op- binders (or 125 cardboard ter and align your transpar- 
erated with push-button mounts), in groups. Scratch. encies. No kits, jigs, tape or 
switch. Lightweight, hard-im- proof compartment holds masks required. Accurate 
pact Polystrene (practically Viewer. Designed especially prongs hold film correct for 
unbreakable). Takes all for the salesman who needs viewing in standard projectors 
standard 1%” x 4” stereo a compact, lightweight sales or hand viewers. Simple snap 





mounts. kit. assembly. 
#1265 Viewer List $9.95 #1111 File......List $3.95 #1166 Box of 24 Sets 
(less batteries) Also, other convenient sizes List $4.50 Pat, Pend 


(All 
Lower prices for quantity Industrial Users () } 
See your Commercial Photographer, Ad- 


vertising Agency, etc. or write direct to , 


RUMBERGER 


THIRTY-FOURTH STREET, BROOKLYN 32, N. Y. 

























* RECORDING 
* PROCESSING 


All 16mm Motion Picture and 35mm Slide 
& Filmstrip Services. Radio Transcriptions 


Tape Duplicating 


Cla’ 


I 


224 ABBOTT ROAD 
EAST LANSING, MICHIGAN 





ATTENTION: Film Buyers, Program Directors, 
Film Producers, Agency TV 
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BUYERS 


USE BUSINESS SCREEN AS THEIR DEPENDABLE GUIDE 








Expert Factory Repairs 
Lenses mounted —“‘T”’ stopped — 
calibrated and tested. 


“the WORLD is 
our CUSTOMER” 


WE SELL © WE RENT © WE SERVICE 


the film and TV needs of the universe. 


A complete line of 35mm and lémm 
Cameras, Moviolas, Dollies and accessories. 


MITCHELL © BELL & HOWELL * MAURER © AURICON 


Lighting & Editing equipment. Processing 
Machines. Whatever your needs—you name 
lt—we have it. 





FRANK C ZUCKER 


(; AIMERA CQuirment ©. 


1600 BROROWAY NEW YORK CITY 








_ Case Histories — 


Continental Can Presents 
“Story of Packaging” 


Sponsor: Continental Can Com- 
pany. 

Title: The Story of Packaging, 15 
min, color, produced by Trans- 
film Incorporated. 

* This is a neat little picture on a 

not uncommon theme that picks up 

its interest from the way it is pre- 
sented. The story, briefly, is how 
modern packaging methods are pre- 
serving the American Horn of 

Plenty. If the package should fail, 

modern life would not be comfort- 

able, or even possible. 

If stories of industrial contribu- 
tions to comfort, living and health 
are not uncommon, they make a 
good educational background to 
anyone’s perspective of how we live 
and get along in this complex world. 
And when the story is told like this 
one we get a good idea of how far 
the industrial movie can go in pro- 
viding good entertainment as well as 
education. 

The Story .. . is semi-animated, 
sprightly, and a far cry from the 
jerky formerly 
with semi-animation. 


associated 
The sound 
encompasses tinkles of harpsichords, 


action 


corny singing (from a can of corn, 
of course), accented 
voices of three narrators, and other 
pieces of brightness that make fif- 
teen minutes seem mighty short. 


“regional” 


Production of Bearings 
Shown in Fafnir Film 


Sponsor: The Fafnir Bearing Com- 
pany. 
Title: An Attitude and an Aptitude, 

22 min, b/w, produced by Evans 

& Hankinson. Inc. (New York). 
* This is a film on an industry 
that has not too frequently had its 
picture taken. In addition to an 
explanation of bearing parts and 
their functions, the film shows 
something of the facilities, crafts- 
manship, research and testing re- 
quired to produce quality ball bear- 
ings of different sizes and types, 
and of tolerances of a 25 millionth 
of an inch, 

The Fafnir Company, like many 
big firms which make products and 
machinery for use in other manu- 
facturers’ finished articles, is not 
well known to the general public. 
This film should provide a good 
introduction to the company’s four 
big plants in New Britain, Conn., 
where 20 acres of bearing-making 
equipment turn out billions of steel 


VACUUMATE CORP 446 W 43rd St 


balls each year. The film points out 
that one out of every four Fafnir 
employees is an inspector. 

An Attitude and an Aptitude will 
be available to Fafnir distributors, 
customers, engineering schools and 
local civic groups. Le 


* aid o 


Color Service Completes New 

Lab Facilities to Handle Neg-Pos 
* Coton Service Company, Inc. 
has announced the operation of its 
newly completed laboratory facilities 
to handle every phase of the new 
Eastman and Ansco negative-posi- 
tive process. Facilities have been 
engineered to process not only 35mm 
negative and prints but a great deal 
of concentration of effort has been 
directed to providing the l6mm 
market with high quality release 
prints made via reduction printing 
from 35mm original negative. 

Equipment has been designed to 
make scene-to-scene color correc- 
tions which are mandatory in the 
production of uniform l6mm color 
release prints. A further develop- 
ment enables producers who have 
photographed their pictures using 
either Commercial or Daylight type 
Kodachrome to make _inter-nega- 
tives, either contact or blow-up to 
35mm, using the negative-positive 
process, and thereby obtain release 
prints better in quality than prints 
previously made from second gen- 
eration masters, and lower in cost 
than anything heretofore achieved 
in color. 

Price and information is current- 
ly available from the company’s 
New York offices at 115 West 45th 
Street. In the near future published 
price schedules will be made avail- 
able to the trade. The pictures com- 
pleted to date can be described as 
having color fidelity believed im- 
possible to be reproduced up to this 
point 


VACUUMATS 


Business Firms, Libraries, Advertising Com- 
panies, Film Distributors, etc., Vacuumate 
Corporation offers quick relief for film head- 
aches. 


BY TAKING OVER COMPLETE 
FILM HANDLING PROBLEMS 
@ FILM PROCESSING 
e CLEANING 
@ REPAIRING 





If only a single 
reel or many, 
Vacuumate 
will serve you 


well. Write for —a 
information . @ STORAGE 
NOW. All bookings promptly 
filled. 
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Reference Shelf 


Useful Catalogs and References 
for the Business Film Sponsor 


Charles Beseler Co. Offers Manual 
On Use of Overhead Projector 

* A manual on the full utilization 
of the Vu-Graph overhead projector 
in modern education has been pub- 
lished by the CHARLES BesELER Com- 
PANY, manufacturers of this useful 
visual equipment. The 32-page, let- 
ter-size booklet. called J u-Graphics 
covers program preparation and 
presentation, making of transpar- 
encies, as well as lists of associated 
materials. 

Mechanical and optical principles 
of the projector are presented with 
instructions for obtaining the most 
effective projection under a variety 
of conditions, and numerous meth- 
ods of presenting lecture materials. 
Step-by-step instructions for prepar- 
ing transparencies cover many tech- 
niques. The list of materials used 
for making transparencies includes 
brief descriptions of the nature, 
method and application of each. 

Vu-Graphics is a working man- 
ual which should be valuable to any 
Vu-Graph user in the business 
field. Copies may be obtained for 
$1.00 each from the Charles Beseler 
Company, 60 Badger Avenue, New- 
ark 8, N. J. 

v * x” 
Bell & Howell Issues Magazine 
For Magnetic Sound Film Users 
* The first issue of PloNEER TRACKS, 
a news bulletin for magnetic sound 
motion picture makers was pub- 
lished last month by BeLi & 
Howe t. It is planned to serve as a 


35mm 


A TRULY GREAT 
CAMERA for TV, 


Newsreel and 
commercial films 


For tough and trying assignments, ARRIFLEX 35 is 
in a class by itself. Reflex focusing through photo- 
graphing lens while camera is operating—this is 
just one outstanding ARRIFLEX feature. 


Model 11 


medium for the exchange of ideas 
and experiences in magnetic sound 
recording, and makers of such 
sound films are invited to submit 
ideas. 

In addition to articles on what 
others are doing, PloneeR TRACKS 
plans to carry news of the latest aids 
to recording magnetic sound on 
film. 

The April issue containing an 
article on a source for ready-made 
sound effects, and “Amateur Takes 
the Mike” by Haven Trecker ACL. 
whose magnetic sound and color 
film on flowers won national honors 
in 1952, indicating the scope of 
material to be offered. Planned for 
the future are “how we did it” 
stories from the business, industrial. 
educational, 
fields. 

The first issue of PlONEER TRACKS 
went to owners of Bell & Howell’s 
magnetic sound projector. Future 


medical and home 


issues will be sent without charge 
to anyone on request to the com- 
pany. 
* * at 

United World Lists Feature 
Films in Illustrated Catalog 
* Unitepo Worip Fitms, Inc. has 
issued a new illustrated catalog for 
schools, institutions, clubs and other 
groups in theatreless areas. The 
1953-54 edition of the annual pub- 
lication lists more than 400 titles of 
such Universal-International and J. 
Arthur Rank films as Francis Goes 
to the Races, World in His Arms 
and Ma and Pa Kettle at the Fair. 
The catalog is available without 
charge from United World’s New 
York headquarters at 105 East 106th 
Street. 

Terms on which these films are 
available to industry are provided. 










Equipped with bright, right-side-up image finder, 
61, x magnification. Solves all paraliax problems. 
3 tens turret. Variable speed motor built into 
handle operates from lightweight battery. Tachom- 
eter registering from 0 to 50 frames per second. 
Compact, lightweight for either tripod or hand-held 


filming. Takes 200’ or 400’ magazine. 
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MM.-119 


A practical stor- 
age cabinet for 
the varied film 
library Holds 
400, 800, 1200, 
1600 ft reels; 
100 filmstrip 
cans plus util- 
ity drawer in 
base Overal: 
size: 30” wide 

70” high, 16” 
deep. Over 50 
models to 
choose from 








ALL STEEL 
Naiiniade FILM STORAGE CABINET 





RK.250 
Ideal for School Film 
Libraries. Seven tiers 
of Separator Rack holds 
250-400 feet |6émm reels 
Many models to choose 
from. 


FOR COMPLETE FILM 
EQUIPMENT SEND 
FOR FREE CATALOG 


Nowmade 


PRODUCTS CORPORATION 
330 West 42nd Street 


New York 18, N. Y. 





EASTMAN & ANSCO COLOR . 
DUPE NEGATIVES [7 


_—From 35mm origin 


—Or 16m 


ra MPLETE O 
' a SER 


16 to 16 optical printing 


tical printing 
ae 16 to 35 enlarge’ 


ei Any or all of these 


H. A. SCHEIB, President 





al Eastman or Ansc 


m Kodachrome subjects enlarged 


PTICAL PRINTING 
RVICE 

e 35 to 16 reduction 
e 35 to 35 optical printing 
ment optical printing 


in black and white or color. 





o negs 


7000 Romaine St. - Hollywood 38 


HOllywood 2-7464 





















IF IT’S FOR 


VISUAL 


iF IT’S FOR 


EXTREME 
PORTABILITY 


Ma THEN YOU'LL WANT 
TO KNOW ABOUT 


F°FAST-FOLD 


PROJECTION SCREENS 


STAGE EQUIPMENT 


*ROLL-A-LOCK 


PROJECTION TABLES 


COMMERCIAL 


PICTURE EQUIPMENT CO. 


1567 W. Homer St., Chicago, Ii 


FIRST WITH THE MEN WHO BUY 
IS BUSINESS SCREEN MAGAZINE 








For |émm, Film — 400’ to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


Only 
original 
Fiberbilt 
Cases 











PAUL BUNYAN AWARD WINNER 


* General Petroleum Corporation’s 27-minute 
color motion picture Where Rooster-Tails Fly 
recently received first place Paul Bunyan Award 
of Merit in the category of promotional cam- 
paigns bringing greatest national recognition to 
Seattle in 1952. 

The film, which tells story of Seattle’s colorful 
annual Seafair celebration, was produced by 
Charles Perryman of Seattle under supervision of 
West-Marquis, Inc.. General Petroleum’s agency. 
F. C. Meunier, GP advertising manager (left) 
and R. Giske, Seattle district sales manager 
(center) are shown with Welles Wiley, West- 
Marquis’ Seattle vice-president (far right). 


“Home at the Wheel” 


(CONTINUED FROM PAGE FORTY-SIX) 


made inside the car. An even stranger sight 
than a cameraman in a trunk occurred when the 
action was shot through the windshield of the 
car. The cameraman stood on a tiny platform 
attached to the front bumper and axle of the car. 

General Motors did not intend Home at the 
Wheel as a driving lesson. No 14-minute film 
can convey more than one or two points success- 
fully. It is hoped that the film will make women 
realize that they can acquire self-confidence about 
their driving and relax while they are behind 
the wheel. It is the self-recognized. relaxed driver 
who has the fewest accidents and highway safety 
is the GM goal. Beyond that, the gals may well 
remember GM as a friendly driving coach, and 
that new Pontiae is a beauty i 





Fully automatic projector * * * 48 2x2 slide 
capacity 750-1000 watt projector * * * Remote 
Control. 

For personnel instruction, sales meetings, show- 
rooms and Customer Service presentations. 
Ask for a demonstration and be convinced. 


Write jor SPINDLER & SAUPPE 


9 .. 2201 BEVERLY BOULEVARD 
information LOS ANGELES 4, CALIFORNIA 




















The Mark of 
Excellence in 


Commercial Films 


CATE & McGLONE 


Films for Industry 
1521 CROSS ROADS OF THE WORLD 
HOLLYWOOD 28, CALIFORNIA 











PRECISION 


RE-RECORDING 


16 MM. OPTICAL/MAGNETIC 





Nou get top-notch service on all types 
of sound transfer! Magnetic tape to film 
aptical track or reverse, syne or non-syne. 
Any type of re-recording now can be done 
to Precision standards. 

All the skill of MAURER sound and 
professional 16mm. motion picture equip- 
ment and engineering, combined with the 
finest in film laboratory processing for 
which PRECISION is famous! Take ad- 
vantage of this unbeatable combination! 
Let Precision fill your re-recording needs! 


<O) 


PRECISION 


FILM LABORATORIES, INC. 
21 West 46th St., 
New York 36, N. Y. 

JU 2-3970 
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a good production 


JAY F.4 {ty 


3 good package | 


A good production 
needn't suffer because of 
reel failure that causes 
distracting, annoying 
noises. And it can't 
happen when films 
are mounted on 
Compco reels and 
protected in Comp- 

co film cans. 






























Expert Counset and the records help show 


truckers how to maintain safe operations. 


\ Nalety for Truckers: 


| 





GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER DRIVE* CHICAGO 6 
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series is also being produced by Vogue-Wright | 
TELEPHONE STATE 2-7316 Studios. 
Although the film series has not been adver- 
tised widely, except by word of mouth, more than 
2,000 prints of the first seven films in the series 
have been sold. The availability of the last three | 
films produced, Mind Your Manners, Dark Daze, | ; Tegether, they mabe the perfect combination fer 
and Split-Second Survival has not been an- | 


nounced to potential film buyers. The Mutual | \ 
" Reels and cans available 
\ in all lomm sizes 





The reels are made of the hordest, spring-type 
steel. They just can't bend out of shape. The 


cans are die-formed, rigid, and dent-resistant. 


film production packaging. 


| 16mm 
| SERVICES 


Insurance Association is producing a catalogue 
which will devote a double-page spread to a 
description of each of the films in the series. This | 4 


CORPORATION 
will be available early this summer. 


2251 W. St. Pau! Ave, Chicago 47, 111, 


Demand for Films Is Extensive 
WORLD FAMOUS 

















When the first films in the series became avail- 
able, it was the plan of the Mutual Insurance the only guaranteed 
Association to loan prints without charge. How- . 


ever, the demand for these films was so great that ° 
the Association staff could not cope with it, and scratch 












the responsibility for loaning the films was turned 
over to member companies who maintain film 






synchronous 


enaguetie fies libraries. Now, each would-be film borrower is 





recorder for provided with a list of member companies from 


motion pictures which the films are available. 











and television. Purchasers of the films, besides trucking and ° process 

insurance companies, include colleges and uni- . 

STANCIL- HOFFMAN fag versities; all of the military services: various . for 16 and 35 mm 

for federal agencies; several foreign governments: E : 
921 N. Highland Hollywood 38, Calif. — schools which conduct driver education classes: . prints 

and national, state and local safety organizations. : originals 

iy The films have been cleared for television and ° : 
have been used any number of times on TV. ; negatives 

Tie-In Literature Aids Viewers : kodachromes 
] As companion pieces for the films, the Mutual Y 


Insurance Association has produced a series of RAPIDWELD for scratched film; We remove scratches ond 


r i film fi i spair 
leaflets based on the context of the films. one for abrasions from both sides of film, restore flexibility, repa 


all improper splices, and apply our exclusive protective coating 


each film. Each leaflet brings out the salient 


| MOTION PICTURE 


AND 


TELEVISION ART 


. RAPIDTREAT for new film: We apply a coating to the emu! 
points of one of the films and has on the back chan dite of tant Gh Gal eta Caled cas, O68 end 
page a list of true-false questions based on the oft stains 
instructional material covered, The leaflets are Among our hundreds of clients are; Eastman Kodak Co 

. Ansco, €. '. DuPont, General Motors, Columbia Broadcasting 
passed out at meetings where the films are shown rs ar. Pathe 


Pictures, Columbia Pictures, United Artists, U. S. Rubber Co 


Animation — Titles 


, National Broadcasting Co., Jam Handy Org 


and are used as mailing pieces by member in- 














Dor Motion Dicture 
Producers 


240 EAST 39th ST 
LExington 2-7378 
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surance companies. vm 


Epitor’s Nove: industry groups contemplating 
similar training programs can arrange to preview 
these materials through Association headquarters 
or via Vogue-Wright Studios, 469 KE. Ohio, 
Chicago 11, Wil. 





21 WEST 46th STREET °* 


Pan American Airwoys 


Write for 
catalog B 


FILM TECHNIQUE INC. 


WEW YORK 36,N.Y. * 


JU2-2446 


_— 





—— 












__EASTERN STATES _ 
* CONNECTICUT 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


* DISTRICT OF COLUMBIA « 


Jam Handy Organization, Inc., 
1730 H Street, Washington 6, 


The Film Center, 915 12th St. 
N.W., Washington. 


* MARYLAND « 


Howard E, Thompson, Box 204, 
Mt. Airy. 


¢ MASSACHUSETTS « 


Cinema, Inc., 234 Clarendon St., 
Boston 16. 


e NEW JERSEY e 
Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 


Association Films, Inc., Broad at 
Elm, Ridgefield, N. J. 


* NEW YORK e 
Association Films, Inc., 347 
Madison, New York 19 
Buchan Pictures, 79 Allen St., 
Buffalo. 
Charles J. Giegerich, 42-20 Kis- 
sena Blvd., Flushing. 
Comprehensive Service Co., 245 
W. 55th St., New York 19. 
Crawford & Immig, Inc., 265 W. 
14th St., New York City 11. 


The Jam Handy Organization, 
Ine., 1775 Broadway, New York. 


Ken Killian Sd. & Vis. Pats. 
P. O. Box 364 Hempstead, N. Y. 


Mogull, Film and Camera Com- 
pany, 112-114 W. 48th St., New 
York 19. 


5. O. S. Cinema Supply Corp., 
602 W. 52nd St., New York 19, 
Specialized Sound Products Co., 

551 Fifth Ave., New York 17. 


United Specialists, Inc., Pawling. 
Visual Sciences, 599BS Suffern. 


* PENNSYLVANIA e¢ 
Jam Handy Organization, Inc., 
930 Penn Ave., Pittsburgh 22. 

J. P. Lilley & Son, 277 Boas St., 

Harrisburg. 


Lippincott Pictures, Inc., 4729 


Ludlow St., Philadelphia 39. 








* RHODE ISLAND ¢ 


Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 3. 


¢ WEST VIRGINIA ¢ 


Haley Audio-Visual Service, 
Box 703, Charleston 23. 


Pavis, Inc., 427 W. Washington St., 
Phone 2-5311, Box 6095, Station 
A, Charleston 2. 


B. S. Simpson, 818 Virginia St., 
W., Charleston 2. 


_SOUTHERN STATES — 


¢ ALABAMA e¢ 


Stevens Pictures, Inc., 217 - 22nd 
St., North, Birmingham. 


¢ FLORIDA ¢ 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


¢ GEORGIA ¢ 


Colonial Films,71 Walton St., 
N.W., ATwood 7588, Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


¢ LOUISIANA ¢ 


Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 


¢ MISSISSIPPI ¢ 


Herschel Smith Company, 119 
Roach St., Jackson 110. 


Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 


¢ TENNESSEE ¢ 
Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A, Broad St., Nash- 
ville. 


e VIRGINIA ¢ 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 


51371. 


USE THIS DIRECTORY TO LOCATE THE BEST IN 


A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


¢ ARKANSAS ¢ 


Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 


MIDWESTERN STATES 
* ILLINOIS « 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 

Association Films, Inc., 79 East 
Adams St., Chicago 3. 

Atlas Film’ Corporation, 1111 
South Boulevard, Oak Park. 


Jam Handy Organization, Inc., 
230 N. Michigan Ave., Chicago 1. 


Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 





e INDIANA ¢ 


Burke’s Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


e IOWA ¢ 


Pratt Sound Films, Ine., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 


¢ KANSAS-MISSOURI ¢ 
Erker Bros. Optical Co., 610 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


¢ MICHIGAN ¢ 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 


Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


¢ OHIO 


Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati, 


Academy Film Service Inc., 2112 
Payne Ave., Cleveland 14. 


Fryan Film Service, 1810 E. 12th 
St., Cleveland 14. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 


Twyman Films Ine., 400 West 
First Street, Dayton. 

M. H. Martin Company, 1118 
Lincoln Way E., Massillon. 


EQUIPMENT, FILMS AND PROJECTION SERVICE 


e WISCONSIN ¢ 


R. H. Flath Company, 2410 N. 3d 
St., Milwaukee 12. 


WESTERN STATES 


e CALIFORNIA ¢ 

Baron Film Service, P.O. Box 
291, Phone Mu. 3331, Los An- 
geles. 

Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

Jam Handy Organization, Inc., 
5746 Sunset Boulevard, Holly- 
wood 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 17. 

Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 

Association Films, Inc., 351 Turk 
St., San Francisco 2, 

C. R. Skinner Manufacturing 
Co., 239 Grant Ave., San Fran- 
cisco 8. 

Westcoast Films, 350 Battery St., 
San Francisco 11. 


¢ COLORADO « 


Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 
ver 3. 








¢ OKLAHOMA e« 


H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 


e OREGON ¢« 
Moore’s Motion Picture Service, 


33 N. W. 9th Ave., Portland 
9, Oregon. 


e TEXAS ¢ 
Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 
George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 
Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 


Austin. 


¢ UTAH ¢ 


Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 


CANADA - FOREIGN 


Audio-Visual Supply Company, 
Toronto General Trusts Building, 
Winnipeg, Man. 

Distribuidora Filmica Venezo- 
lana De 16MM., S.A., Apartado 
706 Caracas, Venezuela, S.A. 
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Revolution in Color: 


(CONTINUED FROM PAGE FORTY-FOUR) 
get results in this medium at a price they can 
afford if they have the courage to face the dis- 
couragement of people steeped in the traditional 
way theatrical 35 mm. production is handled. 
The only increase in cost should be the orig- 
inal raw stock and its development (12.5c a foot 
for stock, 4c a foot for development) which 
comes out roughly to two times the footage cost 
of 16 mm. reversal color, or five times the cost 
when calculated by minutes of shooting and tak- 
ing into consideration the difference (in feet of 
film per minute) between 35 mm. and 16 mm. 
However, from this point forward there should 
be little difference, provided work prints, etc., 
can be all 16 mm. reductions which are paid for 
on a basis of the 16 mm. footage. These work 
prints should cost less than is being paid for color 
reversal work prints. 35 mm. work prints, how- 
ever. add considerably to the production cost. 
The main difficulty is obtaining corresponding 
edge numbering between the 35 mm. neg. and 
16 mm. positive work print (B & W or color) to 
facilitate cutting the original negative for direct 
release printing. Some labs are ready to supply 


WRITERS | 
— ASSOCIATED — 


A pool of professional writing tal- 
ent with experience in film scenarios, 
live television, radio, journalism, 
magazines, public relations. 

Our editorial background includes: 
The March of Time, NBC & CBS net- 
works, Life, The New York Times, 
The Journal-American, The Associat- 
ed Press. 

Our sports expert has worked in 
every medium. 

Our emphasis is on professional 
quality—and speed—at a reasonable 
cost, 

Our combined experience in one 
package can solve any writing prob- 
lem. If it can be put into words 
we can write it. 

BOX LC. BUSINESS SCREEN 
489 Fifth Ave. New York 17, N.Y. 


TYPE TITLES 


Produced up to 
a standard—not 
down to a price 


Knight Studio 


159 E. Chicago Ave. Chicago 11 
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this, all will when they take the trouble to set up 
for it. Meanwhile, although tedious, a combina- 
tion 35-16 synchronizer will solve the problem. 

This is for the smaller account where the re- 
lease order is below a hundred prints. For larger 
amounts, internegatives must be used, although 
the results colorwise as of now are not quite 
equal to printing by direct reduction. However, 
there will be an immediate improvement in inter- 
negative material, and until then separation nega- 
tives will produce the best color for large re- 
leases. These can be printed on any color posi- 
tive stock, including Du Pont, and by Techni- 
color imbibition printing. 

Savings v. s. Higher Optical Costs 

There are other savings along the line which 
partially counterbalance the higher cost produc- 
tionwise of 35 mm. color negative raw stock. 
These are the possibility of lower lighting costs 
due to the increased speed of the film, and the 
lower cost of release prints. The current quota- 
tions show 16 mm. positive release prints ap- 
proximately two cents a foot less than comparable 
Kodachrome prints. The resale value of the orig- 
inal negative for stock purposes could more than 
make up the difference in stock cost. 

The other major drawback to this new medium 
is the high cost of opticals. The major theatri- 
cal producers have made several films recently 
without the use of any opticals for this very rea- 
son. The small industrial producer should take 
a leaf from their book and forget they exist, 
careful planning and scripting can circumvent 
their use in most instances. Fades and dissolves 
can be handled by A & B printing, but much has 
to be learned to make anything more, practical. 
Even if the high cost is warranted, the results 
are not always the best. 

Choose Your Lab and Stick With It 

Producers will find it to their advantage to 
choose the lab they like best and stick with them. 
With Kodachrome most 16 mm. producers have 
become accustomed to rather uniform develop- 
ment. Each lab they will find varies in their 
handling of Neg.-Pos. stock, and the cameraman 
has to know what he will get. For example, East- 
man exposed a length of Neg., chopped it into 
lengths and had each lab in the country develop 
this sample. They then reassembled the film and 
ran all the film through identical printing and 
development. When a single frame from each 
laboratory’s efforts were assembled on a light 
box, the results were astounding. All were good 
and thoroughly usable but varied tremendously 


in color balance. ae 











SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., Cleveland 3, Ohio 
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ee specialized laboratory services 





35mm Color Theater 
Prints from 16mm Color 
Originals . . . 3 meth- 
ty 35 ods: Ansco Direct Re- 

mm versal, Eastman or Ans 
co Color Negatives, 
Three-Separation Nega 
tives. 





16 Kodachrome Optical 
Printing Masters with 
® mm 





Special Photographic Ef- 
fects for Television Pro 
ducers 


Special Effects 





lémm Kodachrome 
blown up to 35mm East. 
man Color 3D Negatives 


e {3D 





Unsurpassed separation 
positives and Color In- 
ter-negatives with Ef 
fects, made on our New 
Precision Contact Printer 


@ | NEW 





Superimposures 
3D convergence 


Filme fects. 
OF HOLLYWOOD 


nels 1 1153 NO. HIGHLAND AVENUE 
fodes | HOLLYWOOD 38, CALIFORNIA 


Wipes 


Zooms HOllywood 9-5808 


correction 
Special Optical 
Effects 


Dissolves 





Vall Praag 
productions 


PRODUCERS OF COMMERCIAL 


INDUSTRIAL AWD TELEVISION Films 


1600 BROADWAY 
WEW YORK 19, NEW YORK 
Plaza 7-2857-2687.2688 








IMMEDIATE CASH 
CAMERA EQUIPMENT 


NEED EYEMOS (SINGLE LENS AND TURRET), 
MITCHELLS, ARRIFLEX, DE BRIES, B&H STAND- 
ARDS AND HI-SPEEDS, WALLS, AKELEYS, CINE 
SPECIALS, AURICONS, MAURERS, FILMOS. 
ALSO BALTARS, COOKES AND OTHER LENSES. 
SOUND STAGE, LABORATORY AND EDITING 
EQUIPMENT OF ALL TYPES REQUIRED. PLEASE 
SHIP INSURED OR FORWARD DESCRIPTIONS 
AIRMAIL. IMMEDIATE PAYMENT. 


GORDON ENTERPRISES 


5362 N. CAHUENGA + NORTH HOLLYWOOD, CAL. 

















Loop Technique: 


(CONTINUED From Pace 58) 
lomm projector by 


These 


means of an 
adaptor. adaptors (at $5 
plastic magazines (at 
$15) which hold the interchangeable 
cartridges during projection, are 


. in New 


York. One magazine and one adap 


sold by Seminar Films, Ine 


tor are needed for each projector. 
Socony-Vacuum’s six films were 
produced by Seminar Films. The 
deceptively simple technique used 
in their making was actually devel 
after more than three 
years of painstaking experimenta- 


oped only 


tion with the new loop-film medium. 
Basically this technique boils down 
to a process of accentuating every 
facet that has a direct bearing on 
the subject and eliminating every 
possible bit of other material. This 
production technique is said to make 
old motion picture hands shudder 
at the heresy, but it works. For 
instance, in one scene, it might seem 
necessary for the attendant to take 
15 or 20 seconds of action to open 
the car door and inspect the oil 
change sticker to establish his re 
marks about “time for an oil 
change.” Yet, just such preparatory 
scenes, explanatory camera shots 
and other frillery have been proved 
to be enough to distract the audi- 
ence from the concentrated training 
this technique provides. 


Tested at Harvard 

Phe loop technique, outside of in 
dustry, has been extensively tested 
at Harvard University and Penn 
State College. It was found to be a 
most effective method of learning 
verbal skills, This was true particu- 
larly in foreign language study. In 
the Hudson Guild and affiliated set- 
tlement houses in New York, newly- 
arrived Puerto Ricans are being 
taught to speak reasonably good, 
un-aceented English in eight weeks 
by the loop technique. The combina- 
tion of non-realistic, undistracting 
stick drawings and speech seems to 
enable students to learn a language 
quickly and more as a baby does 


Here's the basic film cartridge as 


used in Socony loop program 


rather than learning under the influ- 
ence of their native language con- 
structions and the visual associa- 
tions called up by printed words. 
Air Force Plans Use 
The U.S. 


the films with much success and is 


Air Force ran tests on 


planning several programs. The Air 
Force also found, incidentally, that 
the two-minute loops averaged con- 
tinuous runs 16 to 18 hours without 
sign of deterioration. Deputy Secre- 
tary General Benjamin Cohen of the 
United Nations has expressed inter- 
est in using the loop technique for 
teaching technical skills and lan- 
guages throughout the world. 
Teaching technical skills will prob 
ably be another project in Socony- 
Vacuum’s experimentation with the 
loop technique. There could be, for 
example, a loop on the re-packing of 
front wheel bearings, which is rather 
a complicated job that needs careful 
training. After a man had watched 
this job on a loop seven or eight 
times, he ought to know pretty well 
how to go about it, and after a much 
shorter supervised on-the-job train- 
ing session than usual, he would be 
fully trained in the task. 
Concentration Aids Learning 
Research on loop-film technique 
confirms prior observations that 
people learn a great deal by the 
concentrated watching of a repeated 
model performance. Opinions differ 


TRANSLUCENT SCREENS for REAR PROJECTION 


We Manufacture a Complete Line for 
All 16mm, Television & Display Use 


NEW: Black translucent screens 


for immediate ship- 


available 


ment in any standard size. 


NEW: White or blue translu- 
cent screens in any size, with 


or without frames. 


PIPER MANUFACTURING COMPANY 


3146-48 W. Lake St. ° 


Chicago 12 ° 


SAcramento 2-6534 


as to just exactly what takes place. 
called the 
process “kinesthetic transfer” and 


Some observers have 
believe either that action currents 
are set up in the appropriate centers 
or that actual tiny muscular move- 
ments are made by the learner as he 
watches, Others refer to “mental” 
practice.” The layman or the athlete 
generally calls it “getting the feel.” 


Product Knowledge Needed 


Socony-Vacuum presumes, in the 
Let's Sell program, that attendants 
to be trained have a good back- 
ground on product information, and 
use of the loop training in some 
situations has confirmed this. How- 
ever, in some cases where lack of 
product information has been ap- 
parent the Company can provide re- 
education, where necessary. Train- 
ing groups are limited to about 10 
men at a time. They are conducted 
by the Socony-Vacuum salesman in 
each district, and attendance among 
the independent businessmen and 
their employees, who make up 
Socony-Vacuum’s service station 
operators, is, of course, voluntary. 
As each man has found out, how- 
ever, that the Company wants them 
all to render efficient service and to 
make more money, it’s a rare oper- 
ator who hasn’t put in almost LOO‘ 
attendance. The training sessions 
are carefully arranged so that the 
eflect is not like that of a usual 
lomm film showing. The seminar 
screens, a small daylight-type trans- 
lucent screen, is used without dark- 
ening the room. 


Personal Role Important 


Some observers of the loop tech- 
nique have wondered if there isn’t 
some catch in it is it as good as 
first reports seem to indicate? Some 
have wondered if the system isn’t 
like that Arabic schools, 
where the young boys are taught 
almost like parrots to shout their 
lessons out loud over and over. The 


used in 


answer seems to be that the empha- 
sis should not be construed as being 
entirely on the repetitive aspects of 
the technique as much as on the way 
the films get the men to take a most 
active personal part in the training. 
The emphasis is, rather, on initiative 
that the problem posed by the film 
can inspire in the men, The solution 
of the loop technique, like that 
found in daily sales situation, lies in 
the men’s own sales technique, which 
this system let’s them create for 
themselves. ny 
* “ * 
Eprror’s Note; a new English pub- 
lication, Tue Loop Frum, published 
by Current Affairs, Ltd. (7s, 6d.) at 
174 Brompton Road, London, is 
recommended for further reference. 


Aetna Drivometer Series of 22 
Short Movies Wins Safety Award 


* A series of 22 short motion pic- 
tures produced by the A:tna Casu- 
alty and Surety Company for its 
revolutionary new “behind-the- 
wheel” classroom driver training 
device, the 4tna Drivotrainer, has 
won an award in the annual com- 
petition conducted by the National 
Committee on Films for Safety to 
select the outstanding accident pre- 
vention films of the past year. 

The Drivotrainer films, which 
received an award of merit in the 
traffic and transportation section of 
the non-theatrical motion picture 
division, comprise the first com- 
plete driver training course ever 
prepared on film that is centered 
around “behind-the-wheel” driving 
experience in the classroom. 

Unique among other award-win- 
ning productions, the 22 Drivotrain- 
er movies portray the highways on 
which hundreds of New York City 
high school students are taking “be- 
hind-the-wheel” driving lessons in 
an experiment that may revolution- 
ize driver education methods 
throughout the nation. 


* * ” 


RCA Shows Magnetic Film Ideas 
In 16mm Sound Motion Picture 


* Magnetic recording on 16mm film 
is the subject of You Are the Pro- 
ducer, which explains how teachers, 
industrial training and sales promo- 
tion specialists along with amateur 
film producers can record their own 
commentary without laboratory 
processing. The 12-minute picture 
was released by the engineering 
products department of the RCA 
Vicror Division, Radio Corp. of 
America. It features RCA’s “400” 
Magnetic recorder-projector. 

A dramatic sequence presents all 
the features of the equipment which 
enable it to record on magnetic 
track, play back, erase, re-record, 
reproduce both optical and magnetic 
track, operate at sound or silent 
speed, project top-quality pictures, 
and operate as a public address sys- 
tem. The film also points up the 
inherent advantages of magnetic re- 
cording in providing high-quality 
sound reproduction, maximum flexi- 
bility and operating convenience, 
and savings in time, film, stock, and 
processing costs. 

Prints of You Are the Producer 
are available through any of RCA’s 
Visual Products distributors or 
through the engineering products 
department, RCA Victor Division, 
Camden 2, N. J. 

at oa 
Comince Event: Watch for Bust- 


NESS SCREEN’S forthcoming review 
of Laboratory Services. 
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“NOT TOO HOT TO HANDLE” 


Successful handling of fire or motion pictures calls for skill 
and know-how of a professional character. 

Both of these techniques are exampled in the sound 
motion picture, ‘Not Too Hot To Handle,"’ produced for 
Walter Kidde & Co., Inc. It is the privilege of The Jam Handy 
Organization to cooperate with Walter Kidde Co., Inc. 
in this activity designed to save lives, property and jobs. 

Whatever your business story . . . it can be dramatie@ iy 
told with striking pictorial treatment, by using 


the help of 


An educational = 
color motion picture JAM HANDY 
on fire and 


fire protection 
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